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□  More  info,  on  Marsh  Mellows 

Other  features  of  interest 


Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 


Just  check  and  we’ll  send  you  samples 

□  Bob  Englehart  —  editorial  cartoonist 

□  Dear  Consumer  —  indepth  consumer  info. 

□  Geriatrics  —  senior  citizen  cartoon 

□  Confidante  to  the  Stars  —  modern  psy¬ 
chological  column 


i  \  y\  Check  into  Marsh  Mellows 

I  Let  the  funky,  funny  characters  from  Willow  Marsh  swamp 
I  your  readers  with  laughter  six  times  a  week.  And,  MARSH 
I  MELLOWS  won’t  bog  down  your  comic  page  budget,  either. 

I  Write,  wire  or  call;  John  Moon  or  Ron  Wells,  Copley  News 
I  Service,  P.O.  Box  190,  San  Diego,  CA  92112.  (714)  299-3131 
I  Ext.  1662. 

i  Co^  Wcuis  fiwtiice 

,  J  Sert  'ing,  the  needs  of  newspapers 


KEN  BRAZZLE  PUTS  A 
LITTLE  RAZZLE  DAZZLE 
INTO  SPORTS  REPORTING. 


Ken  Brazzle,  award-winning 
sports  writer  for  the  ABILENE 
REPORTER-NEWS,  knows 
there's  more  to  a  sports  event 
than  the  final  score.  The  game  is 
just  the  setting  where  the 
personalities  of  players, 
coaches  and  officials  meet,  mix 
and  sometimes  flare.  - 

And  Abilene,  Texas,  readers^^ 
agree.  They're  sports 
experts  themselves  and 
know  they  can  get  the 
numbers  in  the  ooxscore 
column.  What  they  want  is 
the  human  side  or  the  story, 
the  thoughts  and  feelings  of  the 
participants  themselves. 

That's  what  Ken  strives  for. 
Whether  it's  junior  high 
football  or  high  ^  r 

school  baseball  or 


professional  football,  Ken  digs 
deep  to  report  on  the  game 
behind  the  game. 

Because  of  people  like  Ken 
Brazzle,  we  at  Harte-Hanks  feel 
confident  we're  meeting  the 
ever-changing  informational 
needs  of  our  readers.  Thanks 
Ken,  for  putting  a  little  razzle 
^  dazzle  into  lots  of 
^  people's  lives. 


jMPHARTE-HANks 

Newspapers,  Inc.  NATioNwidE 
PO  Box  269,  Sam  AntonIo,  Texas  78291 
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AUGUST 

18-21 — West  Virginia  Press  Association,  White  Sulphur  Springs. 

20- 26— International  Typographical  Union,  Cincinnati,  Ohio. 

21- 24 — Association  for  Education  in  Journalism,  University  of  Wisconsin, 

Madison. 

26- 28— Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

27- 30 — New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 

Placid,  N.Y. 


Newsbriefs 


“A  riproaring,  old-time  newspaper  scrap  is  coming  to  life  in 
this  town,”  reports  Tulsa  Tribune  Co.  president,  Richard  L. 
Jones  Jr.  from  Colorado  Springs,  Colo,  where  the  Colorado 
Springs  Gazette-Telegraph,  owned  by  Freedom  News¬ 
papers,  Santa  Ana,  Calif.,  has  begun  publishing  a  morning 
edition  for  distribution  to  non-subscribers  of  the  afternoon 
edition.  The  move  is  in  response  to  the  morning  Colorado 
Springs  San,  newly-acquired  by  Oklahoma  Publishing  Co.  of 
Oklahoma  City,  which  has  reduced  single  copy  price  of  the 
daily  and  Sunday  and  is  distributing  the  Sun  to  65,000  non¬ 
subscribers  at  no  charge.  “The  rich  boys  are  going  to  be 
fighting  it  out,”  says  Jones. 


SEPTEMBER 

7- 9 — International  Newspaper  Promotion  Association,  INPA/Europe, 

Hotel  Stadt-Freiburg,  Freiburg,  Germany. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

9- 10 — Indiana  Newspaper  Advertising  Conference,  Marriott,  Indianapolis. 

9- 11 — Maine  Press  Association,  Evergreen  Valley  Resort,  East  Stoneham, 

Me. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

13- 17 — National  Conference  of  Editorial  Writers,  Calgary,  Alberta,  Cana¬ 

da. 

14- 17 — American  Association  of  Sunday  and  Feature  Editors.  Houston. 

15- 16 — Hendrix  Users  Group,  Seattle  Hilton,  Seattle,  Wash. 

15-17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 
Hotel.  Williamsport.  Pa. 

15- 18 — New  England  Press  Association,  The  Balsams.  Dixville  Notch,  N.H. 

16- 17 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 

nia,  San  Diego. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18 — Ohio  Newspaper  Classified  Clinic.  Marriott  Inn,  Columbus. 

18- 19 — Midwest  Newspaper  Advertising  Executives  Association,  Conti¬ 

nental  Hotel,  Kansas  City,  Mo. 

18-21 — Canadian  Circulation  Managers'  Association,  Park  Town  Motor 
Hotel.  Saskatoon.  Sask. 

18-21 — International  Newspaper  Promotion  Association,  Western  Region, 
Hotel  Utah,  Salt  Lake  City. 

18- 21 — Western  Classified  Advertising  Association,  Holiday  Inn,  Golden 

Gateway,  San  Francisco. 

19- 20 — National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

22- 24 — Fla.  Newspaper  Ad  Executives.  Don  CeSar  Hotel,  St.  Petersburg, 

Fla. 

23- 24 — PNPA  Foundation  Press  Institute-Pennsylvania  Bar  Association, 

Court  Reporters  Training  Seminar,  Penn  Harris  Motor  Inn,  Harris¬ 
burg. 

23-25— Illinois  Newspaper  Production  Conference,  Holiday  Inn,  Joliet. 
Illinois 

23- 25 — Central  States  Circulation  Managers  Assoc.  Sales  Conference, 

Oak  Brook  Hyatt  House,  Oak  Brook,  III. 

24- 25 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

25- 26— International  Newspaper  Promotion  Association,  Southern  reg¬ 

ional  meeting.  La  Mansion,  San  Antonio,  Tex. 

25- 28— International  Newspaper  Promotion  Association,  Southern  Reg¬ 

ion,  La  Mansion,  San  Antonio,  Texas. 

26- 28— Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

29-30 — Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

2-5 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Basin  Harbor  Club,  Vergennes,  Vermont. 

2-7 — Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

29- Oct.  2 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1 — Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison. 

30-Oct.  2 — Rocky  Mountain  Advertising  Managers  Association,  Radisson. 
Denver. 

OCTOBER 

1- 4 — Interstate  Circulation  Managers  Association.  Sheraton- 

Fontainebleau  Inn,  Ocean  City,  Maryland. 

2- 4 — Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 

Ohio. 
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Effective  October  1,  New  York  physicians,  dentists  and 
other  professionals  will  be  permitted  to  advertise  their  prices 
as  well  as  services  in  newspapers  and  magazines. 

The  unanimous  ruling  by  the  New  York  State  Board  of 
Regents,  which  regulates  all  professionals  in  the  state  except 
lawyers  and  clergymen,  also  allows  professionals  to  adver¬ 
tise  their  services,  but  not  their  prices,  on  tv  and  radio. 
Meanwhile,  Michigan  optomitrists  have  been  given  permis¬ 
sion  by  state  Attorney  General  Frank  Kelley,  to  advertise 
their  services.  In  ruling  that  a  state  law  prohibiting  the  adver¬ 
tising  by  this  group  violates  free  speech  protections,  Kelley 
cited  the  recent  U.S.  Supreme  Court  rulings  including  the 
one  which  gave  lawyers  the  right  to  advertise. 

*  *  * 

A  firm  in  Wellesley,  Mass.,  Acquivest  Group  Inc.,  has  pre¬ 
pared  a  lengthy  report  on  the  Union  City  (N.J.)  Dispatch. 
The  consulting  company  specializes  in  the  sale  of  firms. 
Robert  L.  Boyle,  president  and  publisher.  Dispatch,  told 
E«&P  the  report  was  “private”  and  had  been  sent  to  a  “very 
select  few.”  Boyle  said  the  paper  is  “not  for  sale.” 

*  *  * 

Caroline  Kennedy  left  her  copygirl  job  at  the  New  York 
Daily  News  on  July  29.  The  late  president’s  daughter  had 
worked  for  the  News  since  June  26. 

*  *  ♦ 

New  York  (N.Y.)  News  World,  the  Rev.  Moon  founded  daily, 
has  started  selling  the  paper  in  Washington,  Boston,  and 
Philadelphia.  New  publisher  Michael  Warder  said  it  is  the 
first  step  in  establishment  of  a  nationwide  News  World  net¬ 
work  that  when  set  up  in  about  3  years  will  include  Chicago, 
San  Francisco,  Los  Angeles  and  Seattle. 

*  *  ♦ 

Sears  Roebuck  and  Co.  has  petitioned  the  District  of  Col¬ 
umbia  for  a  refund  of  $71,399.02  paid  in  sales  and  use  taxes 
levied  for  certain  preprinted  ad  supplements  appearing  in 
D.C.  newspapers.  Sears  contends  the  inserts  are  exempt 
because  they  are  a  component  part  of  the  paper  in  that  the 
papers  charged  a  fee  based  on  regular  ad  linage  rates  to 
distribute  them. 

^  Uti  ifi 

Two  media  consultants  were  involved  in  the  sale  of  the 
Patterson  (N.J.)  News  to  Joe  L.  Allbritton  (E&P,  July  23). 
The  broker  not  mentioned  in  the  E&P  report  was  R.  Gary 
Gomm,  San  Antonio,  Tex.  Additionally,  our  story  should 
have  said  that  Dean  Singleton,  who  was  named  publisher  of 
the  News,  will  continue  as  publisher  in  Westfield  (Mass.) 
News  until  a  replacement  is  named. 
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may  sound  like  a  lot  But 
we’ve  iust  scratched  the  sur&ce. 


I  the  desert  floor.  Once  it  is  mined  and  pro¬ 
cessed,  this  uranium  ore  can  be  used  as  fuel  to 
generate  electricity. 

In  a  pilot  plant  in  Pennsylvania,  we’re  work¬ 
ing  with  the  Federal  Energy  Research  and 
Development  Administration  to  develop  the 
technology  for  converting  coal  into  synthetic 
natural  gas.  This  new  coal  gasification  process 
could  help  to  supplement  our  dwindling  sup¬ 
plies  of  domestic  natural  gas. 

Heat  from  the  earth. 

In  Utah  and  Nevada  we’ve  drilled  deep  be¬ 
neath  the  earth’s  crust  to  harness  the  potential 
,  ^  ^  of  nature’s  own  heat  called  geothermal  ener- 

lie  neoDle  of  converted  into  steam,  it 

-H  nvpr  thrpp  possibly  power  turbines  to  provide 

electricity  for  our  western  states, 
we’re 

pleased  that  our 
initial  exploration 
efforts  have  re- 
suited  in  significant 
new  additions  to 
ampies  prove  lignite  coal  America’s  known 

e  buried  beneath  the  surface. 

1  r  energy  reserves. 

ergy  needs  for  r>  .  i  .-n 

D  ,  ,  But  more  work  still 

Mips  Petroleum  i  .  u  ^ 

^  needs  to  be  done.  'bSH 

than  coal.  ^.nu-ir 

So  at  Phillips, 

discovery.  we’re  going  to  do 

In  New  Mexico,  a  lot  more  than  just 

P hlllipS  recently  scratch  the  surface,  steam  that  eould  power  electric  plants. 

discovered  major  Developing  new  energy  resources  for  the 
new  deposits  of  future.  That’s  performance.  From 
uranium  ore  Phillips  Petroleum.  ] 

buried  thousands 

of  feet  beneath  The  Performance  Company 


“Yellowcake"  derived  from  uranium 
ore  can  be  processed  into  nuclear  fuel. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Business  and  fellowships 

Journalists  and  their  editors  who  decline  to  accept  fellow¬ 
ships  or  scholarships  at  colleges  and  universities  for  special 
studies  in  business  and  economics  because  they  have  been 
funded  by  large  business  corporations  are  not  only  missing  a 
great  opportunity  for  improving  their  education  but  are 
being  overly  concerned  with  an  imagined  conflict  of  interest. 

With  respect  to  the  Davenport  Fellowships  at  the  Univer¬ 
sity  of  Missouri,  Journalism  Dean  Roy  Fisher  has  said:  “It 
isn’t  a  mouthpiece  for  big  business.  It’s  conceivable  that 
some  corporations  might  offer  a  grant  to  a  university  and 
expect  to  control  the  program,  but  it  is  inconceivable  that  a 
first-rate  institution  would  let  them  do  that.” 

Exactly,  and  we  believe  there  are  few  corporation  execu¬ 
tives,  and/or  their  public  relations  counsellors,  who  think 
they  can  buy  favorable  treatment  in  the  press  through  such 
grants.  It  would  be  the  height  of  naivete  for  them  to  think 
so. 

It  is  well  known  that  tuitions  paid  by  students  in  under¬ 
graduate  and  graduate  colleges  pay  for  only  about  60-70%  of 
the  cost  of  that  education.  The  balance  comes  from  state 
funds  in  the  public  institutions  or  from  endowments  in  the 
private  institutions.  The  endowments  have  been  created  by 
gifts  from  businesses  and  from  successful  businessmen  and 
women. 

We  have  never  heard  a  college  student,  budding  journalist 
or  liberal  arts  major,  object  to  the  source  of  the  money 
underwriting  his  or  her  education. 

Nor  have  we  ever  heard  a  reporter  or  editor  object  to  or 
decline  a  salary  check  made  possible  by  advertising  dollars 
from  corporations  large  and  small. 

Practically  every  newspaper  editor  agrees  the  quality  of 
reporting  of  economic,  business  and  financial  news  needs 
improving.  Business  leaders  think  so,  too.  What’s  wrong 
with  those  two  groups  working  together  to  achieve  a  mutu¬ 
ally  desirable  goal  under  the  guidance  and  control  of  re¬ 
sponsible  educators? 

Linage  measurements 

The  financial  problems  of  Media  Records  and  the  threat 
that  it  may  not  be  able  to  keep  operating  should  be  disturb¬ 
ing  to  all  newspaper  executives. 

Although  only  a  handful  of  dailies  have  supported  Media 
Records,  its  linage  measurements  and  the  dollar  projections 
made  from  them  have  provided  the  only  true  comparison  of 
newspaper  advertising  sales  in  relation  to  competitive 
media. 

It  is  important  that  some  linage  measurement  service  be 
continued  for  newspapers  whether  it  be  under  the  Media 
Records  label  or  some  other. 


^  Charter  Member 
Audit  Bureau 
*  of  Circulations 
Member  American 
Newspaper 
Publishers  Association 

6  mo  average  net  paid  December  31.  1976 — 24.827 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged;  The  Journalist  estab¬ 
lished  March  22.  1884:  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  1.  1894.  Editor  & 
Publisher.  June  29.  1901;  Advertising.  January  22. 
1925 
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Letters 


FREE  WORK  CASE 

Your  June  18  editorial  asks  a  question 
to  which  I  am  delighted  to  offer  the  ans¬ 
wer. 

Citing  the  Wilkes-Barre  Newspaper 
Guild’s  objection  to  a  reporter’s  writing  a 
story  about  a  World  Series  baseball  game 
he  was  not  paid  for  attending,  it  said: 

“Under  the  union’s  interpretation  of 
its  contract  and  work  rules,  a  reporter 
who  had  taken  his  wife  for  an  evening’s 
fun  to  the  Beverly  Hills  Supper  Club  and 
escaped  with  his  life  after  the  fire  broke 
out  would  be  accused  of  doing  ‘free 
work’  if  he  rushed  back  to  his  office  to  do 
an  eye-witness  story. 

“What  happens  to  a  journalist’s  moti¬ 
vation  under  a  rule  like  this?  Is  a  reporter 
supposed  to  close  his  eyes  and  ears  and 
cease  being  a  reporter  the  moment  his 
work  stint  is  up  and  the  office  is  closed  or 
when  he  is  on  his  lunch  hour?’’ 

No,  indeedy!  He  can  rush  right  back  to 
his  paper  and  write  that  story,  and  the 
paper  can  print  it.  All  it  has  to  do  is  pay 
him  for  the  time  he  spent  at  the  scene  as 
well  as  at  the  typewriter.  Anything  un¬ 
reasonable  about  that? 

To  countenance  anything  else  would 
inevitably  lead  to  the  erosion  of  contract 
protections  under  which  work  that  was 
formerly  assigned  is  done  by  employes 
the  editor  knows  are  willing  to  do  it  on 
their  own  time.  And  even  by  those  not  so 
willing.  If  the  contract  doesn’t  prevent 
the  company  from  using  a  story  without 
paying  for  the  time  it  took  to  cover  it, 
what  is  to  prevent  it  from  ordering  a  re¬ 
porter  to  write  a  story  about  an  event  she 
attended  on  her  own  time? 

As  it  is,  the  publisher  is  still  ahead  of 
the  game.  The  reporter  in  this  kind  of 
situation  is  a  free-lance,  in  effect,  writing 


on  speculation.  If  the  newspaper  doesn’t 
use  the  story,  she  doesn’t  get  paid. 

So  that  Wilkes-Barre  Independent  re¬ 
porter  in  Canton’s  column  on  the  op-ed 
page  can  drop  his  hot  dog,  pick  up  his 
notebook  and  cover  that  holdup  in  the 
burning  diner.  He’s  just  no  longer  on  his 
lunch  hour,  right? 

David  J.  Eisen 
(Eisen  is  director,  research  and  infor¬ 
mation,  The  Newspaper  Guild.) 

^  ^ 

MOBIL  CARTOONS 

Hey,  we’ve  been  smeared  with  some 
of  that  Mobil  oil! 

I  was  reading  Carla  Marie  Rupp’s  July 
9  article  about  the  Mobil  Cartoons  with 
self-righteous  amusement  until  I  got  to 
the  jump  on  page  56.  There  I  read  that 
among  newspapers  using  the  cartoons 
was  the  Grand  Island  (Neb.)  Indepen¬ 
dent. 

Nothing  could  be  further  from  the 
truth. 

I  mentioned  the  cartoons  in  my  weekly 
column,  headed  that  week,  “What  Edit¬ 
ing  Is  All  About.’’  It  dealt  primarily  with 
the  debate  over  group  ownership  of 
newspapers,  stressing  the  welcome  pol¬ 
icy  of  Stauffer  Newspapers  Inc.  Stauf¬ 
fers  not  only  permit  local  editorial  direc¬ 
tion,  but  had  emphasized  to  editors  at  a 
May  meeting  that  while  profits  were  im¬ 
portant,  service  to  the  community  and 
readers  came  first.  The  column  also  dis¬ 
cussed  editing  decisions,  and  the  Mobil 
cartoons  were  cited  as  an  example.  It 
included  these  two  paragraphs: 

“No  matter  how  much  1  might  agree 
with  the  thrust  of  the  cartoons.  I’d  be 
selling  our  soul  to  a  special  interest  by 
running  them.  And  that’s  what  editing 
should  be  all  about.’’ 

“At  The  Independent,  the  cartoons 
have  by  now  gone  to  the  incinerator.” 

I  believe  that  tells  it  all  about  our 


editorial  judgment  on  the  Mobil  cartoon 
issue. 

Al  Schmahl 

(Schmahl  is  managing  editor.) 

9ic  %  ^ 

It  is  not  necessary  for  Mobil  or  any 
other  entity  to  identify  itself  in  this  sort 
of  communication.  What  is  being  pro¬ 
jected  is  an  idea,  not  a  commercial  mes¬ 
sage.  All  people  and  organizations  in  this 
country  are  entitled  to  ideas  and  opin¬ 
ions,  regardless  of  their  politics  and 
philosophy. 

Larry  Birger  of  the  Miami  News  is 
“absolutely  wrong”  in  saying  that  the 
reader  deserves  to  know  that  Mobil  is  the 
sender.  What  is  important,  however,  is 
that  the  editor  know  who  the  message  is 
from  and  the  significance  of  the  com¬ 
munication.  Regardless  of  the  situation, 
however,  the  editor  still  has  final  author¬ 
ity  to  publish  or  not  to  publish,  assuming 
the  publisher  does  not  overrule. 

Mr.  Dorfman  probably  thinks  his  own 
copy  radiates  truth  and  understanding 
while  others  copy,  if  he  disagrees  with 
the  opinion,  is  “propaganda.” 

The  statement  by  Mr.  Schmertz,  of 
Mobil,  is  hypocritical  and  incorrect  in 
light  of  the  official  actions  taken  by  Mo¬ 
bil. 

If  we  eliminate  the  right  to  express  an 
opinion  without  having  to  be  subjected  to 
“full  disclosure,”  regardless  of  our  vest¬ 
ed  interest,  we  will  begin  to  eliminate 
the  possibility  of  free  speech,  and  will,  in 
turn,  destroy  journalism  as  we  know  it 
today. 

E.  W.  Merritt,  Jr. 

123  Colonial  Drive 
Wilmington,  N.C.  28401 
«  «  * 

REUNION  PLANNED 

A  reunion  is  planned  in  Chatham,  On¬ 
tario  (Canada),  the  weekend  of  October 
28-29,  1977  of  all  those  reporters,  broad¬ 
casters,  editors  and  photographers  who 
have  worked  in  Kent  County  (Ontario)  at 
any  time  during  their  journalistic  careers. 

Chairman  of  the  reunion  committee  is 
Bob  Dunlop,  of  the  London  (Ont.)  Free 
Press.  Vicechairmen  are  Dick  Ward,  of 
the  same  newspaper,  and  Ted  Karry,  of 
Union  Gas  Ltd.,  Chatham,  Ont. 

Dick  Ward 

Short  takes 

That  will  take  time  and  the  Legislature 
is  due  to  adjourn  late  last  week. — Buffalo 
Evening  News. 

*  *  * 

Next  week,  amateur  performers  in 
Franklin  will  be  as  thick  as  June  hugs  in 
an  orchard. — Nashville  Banner. 

^  ^  if: 

To  protect  us  against  such  activities 
we  muts  rely  on  Government  action. — 
Walla  Walla  Union-Bulletin. 
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Rolteti  C.  Cowen 

NatiovI  Science  Editor 

The  Christian  Science  Monitor 


Robert  Cowen  describes  a  scientist  as  a  poet 
of  nature,  as  one  who  is  trying  to  gain  insight 
into  the  univei’se  and  discover  the  beauty  and 
order  present  there. 

His  description  of  other  scientists  also  intro¬ 
duces  himself.  Two  degi’ees  from  the  Massachu¬ 
setts  Institute  of  Technology  and  over  25  years 
of  Monitor  experience  have  solidified  Cowen ’s 
conviction  that  people  do  want  to  understand 
the  sciences  but  find  them  confusing  and  some¬ 
times  frightening.  Dispelling  the  misunder¬ 
standing  often  dispels  the  fear. 

His  1977  series  on  facing  natural  disaster 
is  a  case  in  point.  First  explaining  such  natural 
earth  forces  as  storms  and  earthquakes,  Cowen 
goes  on  to  illustrate  how  we  can  anticipate  and 
take  precautions  to  prevent  major  catastrophes. 

This  approach,  combining  technical  expertise 
with  sound  moral  judgment,  has  brought  Cowen 
several  writing  awards  as  well  as  recognition 
by  his  colleagues.  He’s  held  all  offices,  includ¬ 
ing  President,  of  the  National  Association 
of  Science  Writers. 

There’s  a  glint  (or  is  it  a  twinkle?)  in  his  eye 
as  he  talks  about  his  work.  He  reaches  for  the 
essence  of  things  and  explains  them  simply. 

This  desire  to  translate  what  the  scientist 
discovers  into  terms  we  can  understand  helps 
make  the  Monitor  a  newspaper  relied  on  by  its 
own  subscribers  in  some 
130  countries... and  by  the 
14  million  readers  of  the 
177  newspapers  world¬ 
wide  that  subscribe  to  The 

Christian  Science  Monitor  _ 

News  and  Photo  Seiwe.  A  way  of  seeing. 
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Every  Saturday  since  1884 


Conn,  daily  publishes 
in  camera  testimony 


American  Republican,  Incorporated 
published  in  its  July  24  Sunday  Water- 
hury  (Conn.)  Republican  the  complete 
transcript  of  testimony  taken  behind 
closed  doors  of  a  judge’s  chamber  during 
the  murder  trial  of  a  former  state  legis¬ 
lator. 

The  newspaper  devoted  nearly  three 
pages  to  the  transcript  of  in  camera  hear¬ 
ings,  released  by  the  trial  judge,  Simon 
S.  Cohen,  after  the  newspaper  company 
filed  suit  in  federal  court. 

Disclosure  of  the  transcripts  publicly 
came  after  a  jury  found  former  State 
Rep.  Bernard  L.  Avcollie  of  Naugatuck, 
Conn,  guilty  but  Judge  Cohen  reversed 
the  verdict  and  acquitted  him  on  a  charge 
of  murdering  his  wife,  Wanda,  October 
30,  1975. 

The  in  camera  hearings  were  held  June 
16  and  23  and  Judge  Cohen  refused  to 
make  the  transcripts  available  during  the 
trial  to  reporters  from  the  company’s 
morning  Republican,  evening  American 
or  Sunday  Republican. 

During  the  closed  door  hearings,  evi¬ 
dence  was  discussed  concerning  Avcol¬ 
lie’ s  refusal  to  take  a  lie  detector  test 
because  he  felt  his  "deep  seated  hatred’’ 
for  his  wife  might  affect  the  outcome  of 
the  test,  and  a  report  on  human  hairs, 
cloth  fibers  and  a  small  particle  of  blood 
found  by  investigators  in  the  trunk  of 
Avcollie’ s  car. 

Judge  Cohen  ruled  the  evidence  inad¬ 
missible,  saying  it  was  “too  highly  in¬ 
flammatory  and  speculative’’  because 
the  materials  found  in  the  car  trunk  could 
have  come  from  the  victim  on  some  oc¬ 
casion  other  than  on  the  night  of  her 
death,  and  Avcollie’ s  refusal  to  take  the 
lie  detector  test  was  not  prohibitive  and 
was  highly  prejudicial. 

Judge  Cohen  also  refused  a  motion  by 
lawyers  for  the  newspapers  for  disclo¬ 
sure  of  the  transcripts  while  the  trial  was 
still  going  on. 

The  newspapers  filed  suit  before  the 
trial  ended  but  the  verdict  and  reversal 
were  handed  down  the  day  before  Judge 
T.  Emmet  Clarie  of  U.S.  District  Court 
in  Hartford  issued  his  ruling  and  order. 

Judge  Clarie  said  because  the  trial  had 
ended  the  motion  by  the  newspapers  for 
disclosure  of  transcripts  while  the  trial 
was  going  on  was  moot.  He  added: 
“However,  the  legal  issue  cannot  be 


said  to  be  moot  simply  because  the  trial 
has  ended.  The  complete  record  now  be¬ 
comes  of  even  greater  significance  in 
light  of  the  trial  court’s  final  ruling, 
wherein  the  court  set  aside  the  jury’s 
guilty  verdict.  Public  scrutiny  of  the 
complete  trial  record  by  the  press  and 
the  public  at  large  is  now  essential  if  the 
standards  of  justice  are  to  be  fairly 
evaluated  and  public  confidence  in  the 
judicial  system  is  to  be  maintained.” 

The  federal  judge  retained  jurisdiction 
in  the  newspaper  case  “so  that  if  the  trial 
court  should  refuse  to  promptly  consider 
the  plaintiffs  motion  within  five  days 
from  date  and  afford  relief,  the  plaintiff 
may  renew  its  motion  in  this  court.” 

The  newspaper  motion  had  asked  the 
federal  court  to  order  Judge  Cohen  to 
produce  the  transcripts  “while  the  mat¬ 
ter  was  still  news”  and  to  prevent  any 
state  criminal  judge  from  holding  in  cam¬ 
era  hearings. 

Atty.  William  J.  Secor  Jr.,  represent¬ 
ing  the  newspaper  company,  said  the 
trial  court  had  the  alternative  of  seques¬ 
tering  the  jury  to  prevent  it  from  getting 
any  prejudicial  information. 

While  not  ruling  on  the  motion  be¬ 
cause  the  trial  was  over.  Judge  Clarie 
noted  that  the  Connecticut  Practice 
Book  enables  “when  constitutionally 
permissible”  the  exclusion  of  the  public 
or  press  from  trial  proceedings  when  to 
do  so  might  inhibit  testimony,  endanger 
any  witness  or  interfere  with  the  defen¬ 
dant’s  right  to  a  fair  trial. 

“Obviously,  the  crucial  qualification 
affecting  the  State  Practice  Rule  are  the 
words  ‘when  constitutionally  permissi¬ 
ble,’  ”  Judge  Clarie  said. 

He  cited  a  series  of  rulings  in  which 
exclusion  of  the  press  and  public  was 
held  constitutionally  permissible  when 
deemed  necessary  to  preserve  order, 
protect  the  defendant  or  witnesses  or  to 
maintain  confidentiality  of  certain 
information. 

None  of  the  cases  concerned  itself 
with  the  possibility  that  prejudicial  in¬ 
formation  might  reach  a  jury  were  the 
information  to  reach  the  press  and  pub¬ 
lic.  Thus  the  ruling  and  order  didn’t  an¬ 
swer  the  question  of  whether  the  press 
and  public  have  a  right  during  a  trial  to 
find  out  what  happened  during  in  camera 
proceedings. 


In  their  federal  suit,  the  newspapers 
cited  the  case  of  Nebraska  Press  Associ¬ 
ation  vs.  Stuart,  saying: 

“The  so-called  ‘gag  orders,’  while  un¬ 
constitutional,  are  mild  as  compared 
with  the  arbitrary  and  capricious  holding 
of  a  private  session  by  the  defendant  to 
which  neither  the  public  nor  the  press 
were  permitted  to  attend.  In  the  typical 
‘gag  order’  situation,  which  is  temporary 
and  usually  used  in  pre-trial  proceedings, 
at  least  the  public  and  the  press  know 
what  takes  place  since  they  are  present 
during  the  open  court  proceedings.” 

The  newspapers  also  said  Judge  Cohen 
failed  to  respect  their  constitutional 
rights  under  the  First  and  Sixth  Amend¬ 
ments  and  therefore  an  injunction  should 
be  given  ordering  him  to  make  the  tran¬ 
scripts  available  to  the  press  and  public. 

“If  this  court  is  to  interdict  future  rep¬ 
etitions  of  in  camera  or  private  hearings 
in  state  criminal  matters,  it  should  adjure 
the  defendant  to  turn  over  the  transcripts 
in  question  forthwith.” 

AN  PA,  NFPW  oppose 
prior  restraint 

The  American  Newspaper  Publishers 
Association  and  National  Federation  of 
Press  Women  plan  to  testify  at  an  Amer¬ 
ican  Bar  Association  hearing  next  week 
against  imposition  of  prior  restraint  on 
the  press  in  the  reporting  of  criminal 
trials. 

The  hearing,  to  be  held  in  Chicago 
August  9  by  the  ABA’s  Legal  Advisory 
Committee  on  Fair  Trial  and  Free  Press, 
is  being  conducted  to  examine  the  need 
to  revise  ABA  standards  on  reporting  of 
criminal  trials. 

The  ANPA  Press/Bar  Relations  Com¬ 
mittee,  chaired  by  Ashton  Phelps,  New 
Orleans  (La.)  Times-Picayune  and 
States-ltem,  will  advise  the  ABA  that 
the  “First  Amendment  prohibits  any 
prior  restraint  on  the  press  in  reporting 
of  news  relative  to  a  criminal  trial. 

“The  people’s  right  to  a  free  press 
which  inherently  embodies  the  right  of 
the  people  to  know  is  one  of  our  most 
fundamental  rights,  and  neither  the  press 
nor  the  Bar  has  the  right  to  sit  down  and 
bargain  it  away.” 

The  Committee  will  also  present 
amicus  curiae  briefs  filed  by  ANPA  with 
the  Supreme  Court  in  cases  involving 
prior  restraints  on  publication  of  public 
information  concerning  criminal  trials, 
recognition  of  privileged  communication 
between  reporters  and  their  sources, 
contempt  convictions  of  reporters  who 
refuse  to  disclose  sources  and  prior 
restraint  and/or  subsequent  punishment 
(Continued  on  page  8) 
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Publisher  takes  syndicate 
to  court  to  keep  features 


By  Lenora  Williamson 

A  court  battle  is  expected  in  Philadel¬ 
phia  next  week  over  contractural  rights 
to  the  comic  strip  “Doonesbury”  and 
five  features  which  Universal  Press  Syn¬ 
dicate  intends  to  switch  from  the  Eve¬ 
ning  Bulletin  and  the  Sunday  Bulletin  to 
the  Inquirer  later  this  month. 

When  the  Bulletin  Co.  received  the 
syndicate's  letter  of  cancellation,  it  went 
into  U.S.  District  Court  for  the  Eastern 
District  of  Pennsylvania  July  28,  seeking 
a  temporary  restraining  order  on  the 
cancellation. 

The  Bulletin’s  first  papers  July  28 
charged  Universal  “unilaterally  without 
prior  notice  of  any  kind,  without  any 
explanation  and  without  cause  “wrote 
the  Bulletin  under  date  of  July  14  that  it 
was  cancelling  “Doonesbury”,  “Zig- 
gy",  “Herman”,  “Sports  Hot  Line”, 
the  J.  F.  Terhorst  column  and  the  Mini 
Page. 

Court  proceedings  have  been  con¬ 
tinued  until  the  week  of  August  8  by  U.S. 
District  Court  Judge  Alfred  Luongo 
when  the  Bulletin's  request  for  an  injunc¬ 
tion  will  be  heard.  The  first  request  for 
the  restraining  order  was  denied  July  28 
by  Judge  Donald  W.  VanArtsdalen  with 
the  request  b^ing  held  over  for  Judge 
Luongo  the  following  day. 

After  a  meeting  with  the  parties  con¬ 
cerned  Friday  morning,  July  29,  and 
reading  the  papers  submitted,  Luango 
did  not  grant  a  restraining  order  but  con¬ 
sidered  a  request  for  an  injunction, 
which  the  Bulletin  attorneys  then  made. 
Since  the  judge  was  scheduled  to  preside 
over  a  criminal  case  this  current  week,  he 
continued  proceedings  until  the  week  of 
August  8  or  on  24-hour  notice  if  the  other 
trial  ends  earlier. 

The  Bulletin  maintained  in  its  request 
for  the  restraining  order  that  the  syndi¬ 
cate's  cancellation  of  “a  two-year 
agreement  reached  January  2,  1977”  vio¬ 
lates  that  agreement. 

Tom  Thornton,  a  vicepresident  of 
Universal  Press  Syndicate  Mission,  Kan¬ 
sas  told  Editor  &  Pubi.isher  August  2 
that  since  two  judges  had  denied  the  re¬ 
quest  for  a  temporary  restraining  order, 
the  syndicate  will  continue  with  its  plans 
to  cancel.  Those  denials,  he  said,  “sub¬ 
stantiate  that  the  action  we  have  taken  is 
in  accordance  with  the  contracts  we 
have.” 

Thornton  said  the  “Doonesbury”  can¬ 
cellation  will  become  effective  August  13 
and  added  that  “the  Inquirer  does  have 
plans  to  begin  ‘Doonesbury’  August  15.” 
The  Sunday  Inquirer  start  for  the  comic 
strip  is  August  21. 

Varying  starting  dates  for  the  other 


features  being  switched  to  the  Inquirer 
are  given  by  Thornton  as:  TerHorst, 
August  14;  Mini  Page,  August  15; 
“Ziggy”,  Sept.  18;  “Herman”  and 
“Sports  Hot  Line”,  Oct.  17. 

In  the  absence  of  John  P.  McMeel, 
president  of  the  syndicate,  and  James  F. 
Andrews,  executive  vicepresident  and 
editor,  both  of  whom  are  on  August  vaca¬ 
tions,  Thornton  agreed  with  the  context 
of  a  statement  made  by  Andrews  last 
weekend.  Andrews  had  said  Universal 
decided  to  switch  its  distribution  at  least 
partly  because  the  Bulletin  contracts 
gave  that  newspaper  exclusive  rights  to 
carry  features  in  certain  areas  and  the 
switch  would  open  up  26  new  daily 
newspaper  markets  in  Pennsylvania, 
Dover,  Delaware;  Atlantic  City  and 
Trenton,  New  Jersey. 

Andrews  also  had  said  the  Bulletin  has 
been  publishing  the  features  under  con¬ 
tracts  of  shorter  duration  that  can  be 
terminated  with  30  or  90  days  notice  and 
not  under  the  two-year  agreement 
claimed  by  the  newspaper. 

Thornton  added  the  syndicate  cancel¬ 
led  because  it  felt  overall  the  action  was 
“in  the  best  business  interests  of  our 
creators  and  stockholders.”  The  chief 
three  reasons  for  the  cancellation,  he 
explained,  being  the  rate  structure,  the 
length  of  contracts,  and  that  the  exclusiv¬ 
ity  territory  involved  would  result  in 
opening  up  26  markets. 

Bulletin  executive  editor  B.  Dale 
Davis  told  E&P  that  the  newspaper's 
exclusivity  on  the  matter  of  features 
covers  a  varied  distance  within  a  sub¬ 
stantial  area  of  the  full  circulation.  He 
added  that  every  syndicate  has  a  copy  of 
the  Bulletin's  exclusivity  map. 

Davis  mentioned  that  at  one  point  dur¬ 
ing  the  July  29  session.  Judge  Luongo 
inquired — having  read  the  “irreparable 
damage”  claim  of  the  Bulletin  and  other 
documents  submitted  that  morning — 
whether  the  participants  meant  to  tell 
him  that  the  “fate”  of  the  Evening  and 
Sunday  Bulletin  and  the  Philadelphia  In¬ 
quirer  rests  on  a  comic  strip?  Davis  re¬ 
calls  “everybody  kind  of  smiled.” 

Davis,  who  feels  very  strongly  about 
the  Bulletin's  claim  to  Garry  Trudeau’s 
“Doonesbury”,  says  his  was  the  first 
newspaper  of  general  distribution  in  the 
country  to  contract  for  and  publish  the 
strip.  Universal  Press  executives 
McMeel  and  Andrews  developed 
“Doonesbury  out  of  Trudeau’s  original 
strip  published  in  the  Yale  University 
Daily  News  while  he  was  an  under¬ 
graduate.  Then  it  was  titled  ‘‘Bull 
Tales.”  Once  under  national  syndication, 
it  became  a  runaway  best  seller. 

The  Bulletin  charges  “each  of  the  sub¬ 


ject  features  is  unique,  irreplacable  and 
of  peculiar  value  and  economic  worth 
just  as  are  the  services  of  a  particular 
opera  singer  or  a  particular  baseball 
player,  and  the  loss  thereof  will  result  in 
irreparable  damage  to  the  Bulletin.” 

TTie  Bulletin  spokesmen  at  the  July  29 
hearing  mentioned  that  since  the  news¬ 
paper’s  Sunday  comics  are  printed  in  ad¬ 
vance  it  had  to  tell  the  Greater  Buffalo 
Press  then  whether  to  include  “Doones¬ 
bury”  and  the  Mini  Page  in  the  Sunday, 
August  14,  printing.  Davis  said  that  Great¬ 
er  Buffalo  Press  was  instructed  to  print 
the  two  features,  but  now  the  Bulletin  is 
up  against  a  deadline  question  on  the  fol¬ 
lowing  Sunday.  The  syndicate,  Davis 
said,  is  dating  its  cancellation  from  the 
day  the  letter  was  written  while  the  Bul¬ 
letin  is  viewing  the  matter  from  the  July 
19  arrival  of  the  letter  in  Philadelphia. 

“Aside  from  the  legality  of  the  issue,” 
Davis  said  “there  is  a  greater  and  bigger 
question — the  ethics  of  the  syndicate 
business.  The  business  is  built  on  honor, 
custom,  of  an  agreement  made  over  a 
luncheon  and  a  handshake.  The  business 
is  built  that  way — and  going  that  way  for 
years  and  years.  Have  we  reached  the 
point  in  dealing  with  syndicates  that  this 
will  no  longer  apply?  I  happen  to  feel 
there  is  still  great  honor  and  respect  ex¬ 
tending  from  newspapers  to  syndicates. 
Some  of  my  best  friends  are  syndicate 
people,  but  I  think  this  experience  is 
enough  to  shake  us  all.  I  hope  further 
relationships  aren’t  endangered  by  this 
kind  of  practice — particularly  where 
large  chain  newspapers  are  involved 
against  independent  publications.” 


Oppose 

(Continued  from  page  7) 


of  newspapers  for  publication  of  non¬ 
public  information. 

Testifying  for  the  NFPW,  president 
Charlotte  Schexnayder,  also  co-pub¬ 
lisher  and  editor  of  the  Dumas  (Ark.) 
Clarion,  will  voice  opposition  to  stand¬ 
ards  imposed  on  criminal  reporting  by 
the  ABA  or  any  other  organization. 

Her  tesitmony  will  point  out  that 
“such  standards,  regardless  of  their 
good  intentions  or  broad  constructions, 
are  nonetheless  limits  on  the  rights  of  the 
free  press  and  violate  the  First  Amend¬ 
ment.” 

Deaths 

Charles  W.  Crowder,  58,  publisher  of 
the  Winston-Salem  (N.C.)  Journal  and 
Twin  City  Sentinel:  former  business 
manager  of  Richmond  Newspapers;  July 
15. 

*  *  * 

Quimby  Melton  Sr.,  86,  torhner  pub¬ 
lisher  of  the  Griffin  (Ga.)  Daily  News,  of 
which  his  son  (Quimby  Jr.,  is  now  editor 
and  publisher. 
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Oregon  publishers  must 
insure  Little  Merchant 


Oregon  Newspaper  Publishers  As¬ 
sociation  reports  that  Governor  Robert 
Straub  signed  into  law  S.  B.  625,  passed 
by  the  1977  legislature,  which  excludes 
newspaper  carriers  from  worker’s  com¬ 
pensation  in  exchange  for  an  assured  ac¬ 
cident  insurance  program. 

The  bill  was  introduced  at  the  request 
of  the  ONPA  after  the  Oregon  Worker’s 
Compensation  Board  arbitrarily  declared 
in  April  of  1976  that  all  newspaper  car¬ 
riers  were  employes  for  worker’s 
compensation  purposes.  Officers  of  the 
association  met  with  the  board,  but  were 
unsuccessful  in  their  attempts  to  con¬ 
vince  the  board  it  should  reverse  its  deci¬ 
sion. 


forced  to  pay  worker’s  compensation 
premiums  on  carriers,  the  total  annual 
cost  was  estimated  near  $500,000.  .  .  . 
The  total  cost  for  the  insurance  program 
is  estimated  at  15%  of  that  figure. 

“But,”  said  Williams,  “it  wasn’t  the 
cost  of  the  worker’s  compensation  that 
troubled  us.  We  were  greatly  disturbed 
by  the  dictatorial  way  in  which  the 
Worker’s  Comp  Board  in  this  state  is¬ 
sued  its  decree,  but  most  of  all  we  were 
concerned  that  paying  worker’s  comp  on 
these  young  carriers  would  likely  spell 


the  end  of  the  Little  Merchant  Plan  in 
this  state.  We  have  some  8,000  young 
boys  and  girls  in  Oregon  learning  and 
earning  from  their  newspaper  routes.  If 
our  industry  were  faced  with  the  expense 
of  worker’s  compensation  equal  to 
adults,  many  of  our  members  would  have 
found  it  more  beneficial  to  convert  to 
adult  carriers.  .  .  .  thus  spelling  the  be¬ 
ginning  of  the  end  of  the  Little  Merchant 
Plan.” 

During  the  legislative  session,  many 
publishers  indicated  that  if  the  bill  did 
not  pass  they  would  consider  a  move  to 
consolidate  routes  and  go  to  adults.  Wil¬ 
liams  said,  “the  hardest  task  in  lobbying 
this  bill  was  to  convince  legislators  that  it 
was  not  a  newspaper  bill,  but  rather  a  bill 
to  ensure  employment  for  those  8,000 
youngsters.” 


Washington  Star  makes 


When  the  association  then  declared  it 
would  battle  the  decision  in  court,  sub¬ 
stantiating  the  independent  contractual 
relationship  between  a  newspaper  and  its 
carriers,  the  Worker’s  Compensation 
Board  indicated  that  each  newspaper 
utilizing  carriers  for  distribution  would 
have  to  substantiate  the  independent 
contractual  relationship  through  litiga¬ 
tion. 

According  to  ONPA  executive  direc¬ 
tor  Roger  Williams,  “the  association  had 
no  choice  but  to  seek  legislative  redress. 
The  Worker’s  Comp  Board  was  adament 
in  its  position,  and  it  was  inconceivable 
that  37  newspapers  in  Oregon  would 
each  have  to  go  to  court  to  prove  the 
independent  contractor  status  of  its  car¬ 
riers.” 

The  bill  took  the  full  six  month  session 
to  lobby  through.  Early  in  its  legislative 
life,  S.B.  625  was  opposed  by  the  Oregon 
AFL-CIO.  The  labor  organization  lob- 
byed  heavily  against  the  bill  and  the 
measure  went  through  a  series  of  set¬ 
backs  before  final  passage  occurred  in 
the  House  and  Senate  only  IVi  days  be¬ 
fore  adjournment. 

Word  then  came  from  the  Governor’s 
office  that  he  was  under  pressure  from 
the  AFL-CIO  to  veto  the  bill.  Final  sign¬ 
ing  by  the  Governor  came  on  the  21st 
day  after  passage.  ...  the  last  day  the 
Governor  could  either  sign  or  veto  the 
measure. 

Designed  to  protect  the  “Little  Mer¬ 
chant  Plan,”  the  new  law  declares  that 
newspaper  carriers  who  receive  no  wage 
or  salary  from  the  newspaper  or  inde¬ 
pendent  news  dealer  and  who  are  18 
years  of  age  or  younger,  will  be  lawfully 
excluded  from  worker’s  compensation  if 
the  newspaper  provides  on-route  acci¬ 
dent  insurance  of  at  least  $250,000  unal¬ 
located  medical  benefits,  $5,000  death 
and  dismemberment  and  $10  per  week 
lost  time  for  52  weeks. 

If  newspapers  in  Oregon  had  been 
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1st  profit  in  7 

For  the  first  time  since  the  last  quarter 
of  1970,  the  Washington  Star  showed  a 
normal  quarterly  operating  profit  for  the 
quarter  that  ended  June  30,  Joe  L. 
Allbritton,  Star  chairman,  announced 
last  week  (July  28).  The  amount  was 
$582,000. 

Allbritton  also  announced  that 
Washington  Star  Communications,  Inc., 
parent  company  of  the  Star,  WJLA-tv  in 
Washington,  and  other  print  and  broad¬ 
cast  media,  had  an  operating  profit  of 
$5,275,660  and  net  income  of  $2,929,044 
for  the  nine  months  that  ended  June  30. 
Both  The  Star  and  Communications  fis¬ 
cal  year  ends  September  30. 

On  the  same  day  last  week,  the 
Washington  Post  announced  $10.8  mill¬ 
ion  in  profits  for  the  second  quarter  of 
1977,  compared  with  $7.7  million  a  year 
earlier,  an  increase  of  40%.  With  a  smal¬ 
ler  number  of  shares  outstanding,  per 
share  earnings  were  up  49%  to  $1.28 
from  860.  Revenues  rose  by  14%  to  $1 13 
million. 

The  Post  said  a  non-recurring  insur¬ 
ance  payment  increased  the  recent  quar¬ 
ter’s  profits  by  about  $500,000  (60  a 
share).  Martin  Cohen,  finance  vice- 
president,  said  the  insurance  payment 
was  related  to  the  pressmen’s  strike 
against  the  Post  in  late  1975  and  early 
1976. 

The  quarterly  results  brought  Post  Co. 
six-month  profits  to  $15.8  million  ($1.83 
a  share)  compared  with  $11.5  million 
($1.28)  in  the  1976  period,  as  revenues 
increased  16  per  cent  to  $207.5  million. 

Allbritton  told  directors  at  their  quar¬ 
terly  meeting  that  the  Star  had  reduced 
its  operating  loss  for  the  nine  months 
ended  June  30  to  $876,000.  He  said  he 
did  not  anticipate  further  economic 
improvement  at  the  Star  during  the 
July-September  period,  these  being  his- 


years 

torically  poor  newspaper  months. 

It  was  pointed  out  that  the  Star  had  a 
small  operating  profit  for  the  quarter 
ended  Etecember  31,  1975,  a  period  con¬ 
sidered  abnormal  because  it  was  during 
the  long  Post  strike. 

5  Donrey  Media 
licenses  renewed 

The  FCC  has  renewed  5  station 
licenses  held  by  Donrey  Media  Group. 
The  stations  are  KORK-am-fm  Las 
Vegas;  KBRS-am  Springdale  and 
KRSA-am  Fort  Smith,  both  in  Arkansas, 
and  KOLO-am  Reno. 

Two  other  Donrey  applications,  for 
KOLO-tv  Reno  and  K(3NS-tv  Laredo, 
Tex.  are  pending  but  on  unrelated  en¬ 
gineering  matters. 

FCC  denied  Donrey  Media  Group  re¬ 
newal  for  KORK-tv  Las  Vegas  last  year 
after  the  commission  found  evidence  of 
fraudulent  billing,  misrepresentation  and 
lack  of  candor.  Donald  W.  Reynolds, 
chief  executive  officer,  Donrey  Media 
Group,  is  appealing  the  decision. 

With  the  investigation  of  KORK-tv, 
the  other  renewal  applications  were  de¬ 
ferred  by  FCC.  The  FCC  said  that  while 
Reynolds  failed  to  exercise  proper  con¬ 
trol  over  KORK-tv  there  was  no  evi¬ 
dence  that  that  held  true  for  his  other 
stations. 

Newspaper  planned 

Sean  Butler,  who  sought  to  start  an 
afternoon  paper  in  Hartford  last 
December — to  fill  the  gap  created  by 
folding  of  the  Hartford  Times — and  sub¬ 
sequently  dropped  such  plans,  is  again 
zeroing  in  on  such  a  project.  The  new 
paper  to  be  called  the  Hartford  Tribune, 
with  a  sample  to  be  readied  August  24. 
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What  is  Paul  Miller  really  like? 


By  Saul  Pett 

To  us  lesser  mortals,  it  is  somehow  reassuring  to  learn  that 
Paul  Miller  began  each  of  the  twin  careers  that  made  him  a 
giant  in  our  business  by  falling  on  his  face. 

Fifty-six  years  ago,  in  Quapaw,  Okla.,  the  man  who  was 
destined  to  become  the  “Great  Acquirer”  of  the  Gannett 
newspaper  group  couldn’t  find  a  paper  to  buy.  So  he  started 
one,  “The  Boy  Sportsman.” 

Number  of  pages:  four.  Subscription  rate:  25  cents  a  year. 
Advertising  rate:  “one  cent  a  word  and  initials  are  counted 
as  one  word.”  Capital  investment:  about  $25  amassed 
largely  from  subscriptions,  mowing  lawns,  tending  furnaces, 
sweeping  out  the  bank  and  selling  the  Saturday  Evening 
Post.  The  first  printing  bill  consumed  the  whole  $25  and 
“The  Boy  Sportsman”  died  after  one  issue.  The  publisher 
couldn’t  even  claim  a  tax  loss. 

Quapaw,  he  was  to  note  later,  was  not  a  promising  growth 
area. 

Forty -five  years  ago,  in  Columbus,  O.,  Paul  Miller  began  a 
brilliant  career  with  the  Associated  Press,  unbrilliantly.  He 
was  filing  the  Ohio  night  wire  and  was  so  taken  with  the 
human  interest  features  and  bouncy  boxes  he  moved  them 
out  ahead  of  the  market  reports.  Somehow,  after  a  pointed 
discussion  with  his  bureau  chief,  he  survived  that  indiscre¬ 
tion. 

And  now,  two  careers  later,  Paul  Miller  is  retiring  from 
one  half  of  one,  as  board  chairman  of  the  AP.  He  remains  a 
member  of  the  AP  board  and  board  chairman  of  the  coun¬ 
try’s  largest  (numerically)  and  most  widespread  (geo¬ 
graphically)  newspaper  chain,  73  papers  in  28  states,  stretch¬ 
ing  from  the  green  hills  of  Vermont  to  the  sighing  dune  grass 
of  Guam.  To  a  veteran  AP  staffer,  many  decks  below,  there 
has  always  seemed  to  be  a  Paul  Miller,  board  chairman  of 
everything. 

The  view  from  the  bridge  itself  is  not  far  different.  Keith 
Fuller,  our  genial  new  captain,  points  out,  for  example,  that 
there  have  been  only  three  AP  chairmen  in  his  lifetime. 
Fuller  claims  he  was  born  in  1923.  There  have,  in  fact,  been 
only  ten  chairmen  (or  men  with  equivalent  rank)  in  the  100 
years  of  the  AP.  Miller  got  the  job  in  1%3,  the  first  former 
AP  employe  to  reach  that  eminence. 

For  the  rest  of  us,  who  cannot  hope  to  achieve  that  goal, 
life  holds  only  a  few  perverse  pleasures.  Like  asking  imper¬ 
tinent  questions  of  the  mighty  or  burrowing  through  their  old 
AP  personnel  files  in  the  hope  of  coming  up  with  something 
juicy.  But  one  thing  at  a  time. 

This  year,  for  the  third  year  in  a  row,  Paul  Miller  was 
ranked  by  U.S.  News  &  World  Report  as  one  of  the  five 
“most  influential”  newspaper  executives  in  the  United 
States,  what  with  his  AP  and  Gannett  connections.  (The 
others  were  Katharine  Graham  and  Ben  Bradlee  of  the 
Washington  Post  and  Arthur  Sulzberger  and  Abe  Rosenthal 
of  the  New  York  Times.) 

So  a  logical  first  question  an  uppity  visitor  asked  on  visit¬ 
ing  Paul  Miller  on  the  25th  floor  of  the  Gannett  headquarters, 
a  breathtaking  Taj  Mahal  among  news  offices,  was: 

“Are  you  a  press  baron?” 

“No,”  said  the  man  on  the  other  side  of  the  oxblood 
lacquer  desk.  “A  press  baron  is  an  owner  who  dictates  the 
policies  of  a  number  of  publications.  The  fact  is  that  today’s 
leaders  in  American  publishing  and  journalism  are  more 
often  than  not  professionals  who  exercise  a  very  light  hold 

(Saul  Pett,  special  correspondent  for  the  Associated  Press, 
wrote  this  proHle  of  Paul  Miller,  Gannett’ s  board  chairman, 
who  retired  as  chairman  of  the  AP  board.  E&P  was  given 
permission  to  reprint  the  interview  which  appears  in  the  May/ 
June  Gannetteer.) 
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Miller  and  Pett 

on  the  policies  of  their  publications.  A  man  who  owns  a 
company  is  in  an  entirely  different  situation  from  profession¬ 
als  such  as  myself  or  any  of  the  other  men  running  public 
companies.  All  our  papers  enjoy  editorial  autonomy;  so  it  is 
in  most  chains.” 

That  incisive  question  having  failed  to  draw  blood,  the 
visitor  tried  another: 

“Here  we  are,  two  men.  There  you  are,  a  man  who  began 
his  AP  life  with  a  passion  for  writing  features.  Here  am  I,  an 
AP  man  who  has  always  written  features.  Tell  me,  if  it’s  not 
too  personal,  where  did  you  go  wrong?” 

Paul  Miller  laughed.  He  laughs  more  heartily  than  any 
titan  you  could  meet.  Couldn’t  exactly  remember,  he  al¬ 
lowed,  where  he  took  the  wrong  turn. 

And  so  to  the  compelling  question  of  newspaper  acquisi¬ 
tions.  Why  buy  more  and  more?  When  is  enough  enough? 
What  about  the  people  who  worry  about  ever  increasing 
chains? 

“I’ve  often  said  that  most  of  the  papers  we  acquire  are 
family  owned  newspapers.  Now,  nobody  wants  to  sell  their 
newspaper,  really.  Newspapers  are  sold  because  there  is  a 
compelling  reason  to  sell  and  more  often  than  not  that  has  to 
do  with  our  tax  laws. 

“An  owner  wants  to  get  his  affairs  in  shape.  Maybe  his 
children  wouldn’t  have  much  left  after  he  got  through  paying 
all  those  taxes,  inheritance  and  the  rest  of  it.  One  way  that  he 
can  take  care  of  them  is  to  sell  his  newspaper.  So  that  is  what 
happens  most  frequently.  It’s  the  seller  who  decides,  and  he 
usually  likes  to  feel  he  has  confidence  in  the  people  he’s 
selling  to.  We  try  very  hard  to  do  a  good  enough  job  so  that 
he’ll  never  have  any  regrets. 

“This  is  going  to  continue.  Are  you  going  to  say  to  a  fellow 
he  can’t  sell  his  newspaper?  Or  if  you  say  one  company  can’t 
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own  more  than  X  number,  what  is  the  number — 25,  50 — 70? 
And  on  what  do  you  base  that?  1  expect  we’ll  have  over  100 
newspapers  in  the  foreseeable  future.” 

“But  what  do  you  say  to  people  who  worry  that  while  a 
given  chain  today  practices  local  editorial  autonomy, 
another  could  come  along  and  insist  on  one  editorial 
policy?” 

“My  reaction  to  that  is  that  no  one  could  go  very  far  in  that 
direction  without  realizing  it  was  poor  business.  We  know 
it’s  poor  journalism.  It’s  poor  business  because  your  com¬ 
pany  is  as  strong  as  its  links  and  the  stronger  the  links,  the 
better  off  the  company.  And  the  way  to  keep  on  having  that 
strength  is  to  encourage  local  autonomy,  especially  edito¬ 
rially.” 

“So  Gannett  has  no  limits  in  mind?” 

“No.  We’re  always  looking  for  more  newspapers.” 

“Why  more  and  more?” 

“In  our  case  I  set  out  20  years  ago  to  acquire  newspapers 
in  small  to  medium  sized  cities  primarily  and  with  the  widest 
possible  geographic  range.  Geographic  range  gives  you  that 
much  more  insurance  against  anything  happening  in  a  par¬ 
ticular  part  of  the  country.  It  provides  a  broad  economic 
base  it  wouldn’t  necessarily  have  if  it  remained  regionally 
based.” 

(Here,  the  visitor  noted  to  himself,  with  surpassing  origi¬ 
nality,  that  you  can  get  the  boy  out  of  Oklahoma  but  not 
Oklahoma  out  of  the  boy.  Paul  Miller,  aged  70,  tall,  hand¬ 
some,  urbane  and  nattily  turned  out,  still  emphasizes  the  first 
syllable  of  “insurance.”) 

“So  growth  is  necessary,  1  take  it.” 

“Not  only  necessary  but  fun.  Looking  back,  1  guess  one  of 
the  most  interesting  of  all  the  acquisitions  was  our  move  into 
the  Pacific.  It  gave  us  a  new  dimension  really. 

“That’s  why  1  keep  that  photograph  over  my  desk  taken 
offshore  at  Oahu.  (The  Gannett  chain  now  includes  the  Hon¬ 
olulu  Star-Bulletin.)  It  has  broadened  our  thinking.  That  was 
thrilling  and  still  is  thrilling.  Everybody  knows  the  Pacific 
area  is  a  great  growing  area.  We  are  going  to  be  part  of  that 
growth.” 

Starting  with  the  AP  in  Columbus  in  1932,  with  stops  in 
New  York,  Kansas  City,  Salt  Lake  City  and  Philadelphia, 
and  ending  in  Washington  in  1947,  Paul  Miller  worked  for  us 
15  years.  In  the  sense  that  member  newspapers  own  the  AP, 
we  have  worked  for  him  for  the  past  30,  a  nice  imbalance 
which  accounts  for  the  pink  in  his  cheeks  and  the  pallor  in 
ours. 

In  both  his  careers,  he  shot  up  like  a  rocket.  At  Gannett, 
he  became  president  in  10  years.  At  the  AP,  he  became  a 
bureau  chief  in  four  years  and  an  assistant  general  manager, 
the  penultimate  level,  in  10.  His  last  job  with  us  was 
Washington  bureau  chief  during  the  years  of  the  big  war. 

It  was  also  a  time  when  the  government  sought  to  open  up 
AP  membership  to  all  comers  in  the  name  of  the  anti-trust 
laws.  Paul  Miller,  like  the  rest  of  us  hams  who  remember  our 
favorite  leads  word  for  word,  remembers  precisely  the  bulle¬ 
tin  lead  he  wrote  34  years  ago: 

“Washington  (AP) — The  government  comma  saying  the 
Associated  Press  is  the  world’s  greatest  news  service  comma 
today  filed  suit  to  break  it  up  period.” 

Laughing,  the  author  further  recalls,  “That  may  have  been 
slightly  editorial  but  the  government  in  its  suit  did  refer  to  the 
AP  as  the  greatest.  What  they  were  trying  to  do  was  to  force 
us  to  get  rid  of  the  protest  privilege  a  member  had  over  the 
election  of  a  competitor  in  the  same  field.  I  recall  telling 
people  there  at  the  time  that  all  they  were  going  to  do  was  to 
get  the  AP  a  lot  more  members  because  INS  and  UP  were  in 
a  number  of  cities  they  wouldn’t  have  been  if  the  papers 
there  could  get  AP.  And  that’s  what  happened.”  (AP  lost  the 
suit  and  got  many  more  members.) 

AP  men  in  Washington  remember  their  old  bureau  chief 
with  affection  and  admiration  for  the  raises  he  got  them,  the 
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abiding  interest  he  had  in  their  work,  his  dynamic  leadership 
on  a  big  story,  his  affability  and  his  gallant  but  sometimes 
futile  effort  to  get  shorter  leads.  He  posted  this  note  on  the 
Washington  bulletin  board: 

“Our  leads  are  running  too  long.  Let’s  keep  them  down  to 
30  words  wherever  possible  and  an  orchid  to  anybody  who 
can  do  it  in  20.” 

That,  of  course,  drove  the  troops  to  hysterical  humor  with 
the  result  that,  when  wartime  restrictions  were  lifted  on  the 
use  of  oil  in  paving  highways,  there  was  this  minor  master¬ 
piece  of  incomprehensible  brevity:  “Road  oil  is  back.” 


'*Paul  Miller,  like  the  rest  of  us 
hams  who  remembers  our  favorite 
leads  word  for  word,  remembers 
precisely  the  bulletin  lead  he  wrote 
34  years  ago.” 


Paul  Miller  is  also  remembered  with  abiding  reverence  in 
the  nation’s  capital  as  the  only  news  executive  in  all  the  ages 
of  man  who  ever  approved  a  $30  poker  loss  on  a  staff 
member’s  expense  account.  After  all.  Miller  argued  with  his 
superiors  in  New  York,  it  was  in  a  good  cause.  The  man  who 
won  the  $30  was  a  chap  named  Truman  living  in  that  big  white 
house  up  the  street. 

It  has  long  been  legend  at  the  world’s  greatest  news  serv¬ 
ice  and  largest  advocate  of  freedom  of  information  that  a 
man’s  personnel  files  are  sacrosanct  in  the  vaults  of  50  Rocke¬ 
feller  Plaza.  That  is,  unless  an  employee  is  planning  to 
depart,  he  does  not  ask  to  see  his  own  personnel  file;  man¬ 
agement  simply  does  not  want  him  to  see  what  management 
has  been  saying  about  him,  probably  out  of  fear  that  he  will 
slash  his  wrists  or,  worse,  ask  for  a  raise. 

And  so  it  was  with  particular  relish  that  the  writer  of  this 
profile  got  a  rare  open-sesame  and  plunged  breathlessly  into 
the  personnel  files  of  one  Paul  Miller.  The  hope  was  that,  at 
the  least,  one  would  learn  that  he  once  pilfered  the  stamp 
fund  or,  at  the  best,  just  how  he  auditioned  all  the  girls  he 
hired  during  the  war  years  in  Washington. 

The  result  of  the  three-pronged  investigation  was  terribly 
disappointing.  The  record  shows  only  two  reprimands,  both 
from  Kent  Cooper,  then  AP  general  manager.  (Any  AP  man 
with  real  talent  could  quadruple  that  record  in  half  the  time.) 

In  the  one  case,  young  Paul  Miller  happened  to  write  a 
letter  on  AP  business  one  Sunday  at  home  in  Kansas  City 
and  used  some  private  stationery  lying  around  the  house. 
The  thrust  of  the  subsequent  comment  from  Cooper  was  a 
model  of  restraint:  who  in  the  hell  does  this  Miller  think  he  is 
writing  around  the  service  on  embossed  private  stationery, 
isn’t  AP  stationery  good  enough  for  him?  It  was  thereafter. 

In  his  second  malfeasance.  Miller  went  to  a  bureau  chiefs 
meeting  in  Chicago  and  then  had  the  effrontery  to  take  a  few 
days  vacation  to  visit  his  family  in  Oklahoma.  Kent  Cooper 
sent  out  a  round-robin  blast  that  henceforth  none  of  his 
lieutenants  would  tack  on  vacation  time  to  a  business  trip. 
Miller  wrote  back  that  he  never  would  again.  KC  wrote  him 
back;  “PM.  I  didn’t  mean  you,  you  SOB.” 

Miller  admired  and  loved  KC,  a  giant  in  his  time.  “We  had 
almost  a  father  and  son  relationship  in  the  later  years.”  He 
named  his  youngest  Kenper,  which  was  Cooper’s  cable  ad¬ 
dress.  As  fate  would  have  it,  Kenper  is  the  only  one  of  Paul’s 
three  sons  not  in  our  business. 

What,  Paul  Miller  was  asked,  have  been  his  greatest  satis¬ 
factions  in  the  news  business? 

“You’d  have  to  divide  it  really,”  he  said  after  a  long 
pause.  “Certainly  in  the  Associated  Press  it  was  running  the 
Washington  Bureau.  I  loved  Washington.  I  loved  the  people 
there.  My  wife,  the  family  loved  it. 

(Continued  on  page  26) 
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10  tips  on  starting 
a  successful  shopper 


Ci^ry  Chappell,  ad  director  of  the  St. 
Cloud  (Minn.)  Daily  Times,  gave  those 
attending  the  recent  International  News¬ 
paper  Advertising  Executives  conven¬ 
tion  in  San  Francisco,  10  points  to  con¬ 
sider  when  starting  a  shopper  to  supple¬ 
ment  their  daily  newspapers. 

(1)  Don’t  call  it  a  shopper.  “A  shopper 
is  one  who  makes  a  business  of  buying 
goods,”  said  Chappell.  “Sell  it  as  a 
weekly.  A  weekly  that  is  distributed  to 
all  non-subscribers,  on  a  given  day,  in  a 
given  circulation  area.” 

(2)  Format  your  weekly  as  you  would 
your  paid  daily  publication.  “Design  the 
flag  to  resemble  your  daily  paper.  Never 
put  an  ad  on  the  front  page  of  the  weekly. 
Make  it  a  competitor  of  your  daily  news¬ 
paper.  If  you  don’t,  someone  else  will.” 

(3)  The  name  of  the  weekly  is  impor¬ 
tant.  “A  name  like  The  Times  Weekly 
would  be  a  good  start.  Names  to  avoid 
are  Shopper,  Shopping  News,  Shopper’s 
Guide  and  Shopper  Saver.  Other  words 
to  avoid  putting  in  the  flag  are  harpain, 
free  and  penney  saver.  After  you  select 
the  appropriate  name,  design  the  flag 
with  the  same  type  and  style  as  the  daily's 
flag.  The  two  publications  should  look 
as  much  alike  as  possible.” 

(4)  When  selecting  additional  coverage, 
don’t  just  add  numbers  as  do  most  shop¬ 
pers.  “Research  your  distribution  area 
with  the  larger  advertisers  to  select  only 
the  circulation  numbers  that  will  return 
the  most  business  for  this  extra  expendi¬ 
ture,”  said  Chappell.  “It  is  desirable  to 
have  100%,  non-duplicated  coverage  in 
the  city  zone.  Add  the  extra  coverage  to 
the  retail  zone  that  will  best  suit  the  ad¬ 
vertisers.  To  move  out  of  the  retail  trad¬ 
ing  zone  with  weekly  contracted  delivery 
will  prove  to  be  very  expensive.  Set  up  a 
fail  safe  monitoring  system  to  be  sure 
that  the  weekly  is  being  delivered  ac¬ 
cording  to  the  contract  outside  the  retail 
trading  zone.” 

(5)  Don’t  be  bashful  when  setting  up  a 
commission  program  for  the  sales  staff. 
“Also  remember  the  carriers  and  motor 
route  distributors  when  crossing  the 
palms  with  silver  incentives,”  said 
Chappell.  “Pay  them  well  and  the  sales 
and  delivery  system  will  become  one  of 
the  least  problems.  The  more  they  make, 
the  more  the  company  will  make.” 

(6)  Keep  the  column  inch  rate  as  low  as 
possible.  “Don’t  try  to  get  rich  the  first 
year  of  publication,”  Chappell  said. 
“Massage  the  product  until  it  is  estab¬ 
lished  and  then  go  for  the  increase  in 
revenue.  Keep  the  rate  card  simple.  The 
easiest  is  a  flat  pickup  rate  per  column 
inch  for  all  advertising.  The  preprint  in¬ 
sert  rate  should  be  the  same  per 
thousand  rate  as  the  daily.” 
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(7)  Don’t  let  an  advertisement  run  only 
in  the  weekly.  “Keep  it  a  forced  combi¬ 
nation,”  said  Chappell.  “To  avoid  classi¬ 
fied  makeover,  force  a  combination 
pickup  rate  on  the  private  party  ads  from 
the  daily  to  the  weekly  on  the  combina¬ 
tion  publishing  day.  If  you  do  not  wish  to 
have  a  forced  rate,  give  the  private  party 
ads  a  free  ride  in  the  weekly  and  massage 
the  rate  card  for  the  necessary  increased 
revenue.” 

(8)  The  circulation  department  must 
establish  a  delivery  check  system  on  the 
carriers  and  motor  routes  to  insure  the 
weekly  is  being  delivered  according  to 
speciDcations.  “Any  carrier  or  motor 
route  driver  caught  dumping  or  not  de¬ 
livering  the  weekly  will  be  terminated  on 
the  spot,”  said  Chappell.  “Pass  the  word 
through  the  carrier  grapevine.” 

(9)  Make  sure  that  the  front  page  of  the 
weekly  contains  good  county  and  local 
news.  “The  newsroom  should  save  the 
best  stories  from  that  day’s  paper  and  the 
preceding  day’s  paper  for  the  front  page 
news,”  Chappell  said.  “Tease  the 
reader.  If  the  daily  is  running  a  six-part 
series  on  a  local,  state  or  national  issue, 
pop  that  day’s  column  in  the  weekly.  At 
the  bottom  of  the  article,  tell  the  readers 
that  this  is  a  six-part  daily  feature  and 
that  if  they  subscribed  to  the  daily,  they 
would  have  been  able  to  read  all  six 
parts. 

(10)  If  you  are  starting  a  weekly  to  go 
against  an  existing  shopper  or  to  prevent 
one  that  is  rumored  to  start,  it  will  be  wise 
to  consult  an  anti-trust  lawyer  and  an  ac¬ 
countant  before  setting  your  rates.  “This 
is  especially  true  for  those  in  the  large 
metropolitan  areas,”  said  Chappell. 

“A  well  run  20,000  circulation  weekly 
should  generate  through  linage  and  pre¬ 
prints  more  than  $500,000  in  52  weeks, 
with  an  operating  profit  of  more  than 
$3(X),000,”  said  Chappell.  “Not  bad  rev¬ 
enue  for  a  shopper,  especially  if  you 
own  it.” 


AP  tests  satellite 
system  using  Westar 

Associated  Press  has  been  testing 
satellite  transmission  techniques  for  the 
past  month  at  its  East  Brunswick,  N.J., 
Technical  Center. 

AP  is  using  Western  Union  equipment 
as  well  as  Western  Union’s  satellite  Wes¬ 
tar  I  parked  in  stationary  orbit  above  the 
equator. 

Technical  service  manager  Dennis 
Coston  and  communications  manager 
Bill  Lenz  said,  “We’re  trying  to  see  what 
kind  of  problems  we’re  going  to  face. 
The  quality  seems  to  be  good.  We  have 
to  determine  how  well  this  is  going  to 
work.  We’re  looking  at  atmospherics, 
noise,  quality  and  conditions  we  might 
not  even  know  about  yet.” 

Originating  signals  from  AP’s  head¬ 
quarters  in  New  York  were  sent  via  land 
lines  to  a  Western  Union  office  in  NYC 
and  then  transmitted  by  microwave  to 
Western  Union’s  Glenwood,  N.J., 
transmitter  for  relay  to  the  satellite. 

Future  testing  will  include  AP  Radio 
voice  transmission.  AP  technicians  have 
been  monitoring  DataStream,  Data- 
Speed,  Wirephoto  and  a  state  news  wire 
cluster. 

Byoir  names  woman 
to  head  Detroit  office 

Mary  Lou  Butcher,  former  Detroit 
News  reporter  and  editor,  who  joined  the 
Detroit  staff  of  Carl  Byoir  &  Associates, 
Inc.  in  March,  has  been  promoted  to 
manager  of  the  Detroit  regional  office. 
William  R.  Jenkins,  former  public  serv¬ 
ice  manager  for  the  Detroit  Free  Press, 
has  joined  the  firm  as  associate  manager 
of  the  Detroit  office.  Butcher,  34,  is  the 
first  woman  to  head  one  of  Byoir’ s  eight 
regional  offices. 

Joins  research  firm 

Lisa  T.  Nielsen,  who  conducted  edito¬ 
rial  and  ad  studies  at  the  Gannett 
Rochester  Newspapers  and  directed 
sales  training,  has  joined  Market  Opinion 
Research  as  a  senior  analyst. 


Color  ad  linage  in  Sept.  23  issue 


Editor  &  Pl  blishkr  is  combining 
its  two  color  issues  this  year.  In  ad¬ 
dition  to  reproducing  the  winners  of 
the  annual  Color  Awards  Competi¬ 
tion  in  the  September  24  issue,  the 
September  issue  will  also  include 
color  linage  data  formerly  published 
in  March. 

E&P  has  arranged  for  exclusive 
publication  of  full-run  color  linage 
data  with  Media  Records  for  221 
newspapers  published  in  73  cities. 

However,  if  your  newspaper  is 
not  measured  by  Media  Records, 
and  you  would  like  your  1976  color 


linage  published  in  this  September 
24  Color  Issue,  please  submit  it  to 
the  Research  Department,  Editor  &. 
Publisher,  850  Third  Ave.,  New 
York,  N.Y.  10022,  writing  “Color 
Linage”  on  the  outside  envelope. 
Provide  linage  for  local  and  national 
separately,  and  indicate  linage  in 
agate  lines,  not  in  inches. 

No  questionnaires  will  be  mailed 
to  newspapers  to  request  this  1976 
Color  Linage  Data.  Deadline  for  re¬ 
ceiving  color  linage  data  is  August 
26,  1977. 


EDITOR  &  PUBLISHER  for  August  6,  1977 


Health  care  costs: 
more  controls  on  hospitals 
won’t  cure  anything. 


A  hospital  today  is  subject  to  perhaps  more  controls  than  any  other 
institution.  Controls  are  imposed  by  federal,  state,  county,  and  city  agencies. 

They  also  come  from  private  regulatory  agencies. 

The  hospital  must  comply  with  building,  fire,  and  life  safety  codes;  meet 
anti-pollution  and  solid  waste  control  standards;  meet  accreditation  standards. 

It  must  insure  the  delivery  of  quality  medical  care  while  it  abides  by  piles  of 
personnel  licensure  rules.  Its  reporting  requirements  grow  by  the  year. 

Many  of  the  controls  on  hospitals  are  necessary.  After  all,  human  life  is  being 
dealt  with.  But  we  believe  the  proliferation  of  controls  is  out  of  hand. 

As  evidence,  consider  the  1 976  report  by  the  New  York  Hospital  Association 
in  which  it  is  pointed  out  that  a  total  of  1 64  separate  government  agencies 
regulate  1 09  areas  of  every  hospital.  Of  the  1 09  areas,  82  are  monitored  by 
at  least  1 0  different  agencies. 

We  think  government  should  take  a  hard  look  before  imposing  even  more 
controls.  Particularly  since  there  are  substantial  costs  attached  to  every 
new  sanction. 

Specifically,  we  believe  the  Administration  should  reconsider  its  proposal 
to  place  hospital  operating  revenues  under  a  tight  cap  and  to  impose  an 
arbitrary  and  permanent  ceiling  on  capital  expenditures.  American  Medicorp  — 
a  publicly  owned  hospital  management  company  operating  54  community 
acute  care  hospitals  with  one  per  cent  of  the  nation’s  beds  —  opposes  the 
Administration’s  plan.  Not  because  we  are  against  curbing  costs;  but  because 
we  think  any  notion  that  seeks  to  control  only  one  sector  of  the  economy  is 
inequitable  and,  ultimately,  unworkable.  The  plan  masks  the  real  problems  and 
ignores  the  real  issues  that  will  grow  more  serious  and  difficult  to  remedy. 

America’s  hospitals  render  care  that  is  unmatched  for  its  quality  anywhere 
else  in  the  world.  They  cannot  be  expected  to  continue  with  this  care,  for 
more  and  more  people,  at  lower  and  lower  costs.  That  is  the  promise 
the  Administration’s  plan  makes,  and  it  is  spurious. 

No  doubt  about  it,  hospitals  must  operate  under  sensible  controls.  But 
when  they  are  controlled  unduly,  and  unfairly,  their  ability  to  provide  proper  care 
suffers.  The  Administration  should  look  again  at  the  remedy  it  has  prescribed 
for  costly  health  care. 


American  Medicorp  Inc  iMMk 

111  Presidential  Boulevard  Bala  Cynwyd  Pennsylvania  19004 


The  health  care  legislation  debate  is  of  such  importance  that  we  have  devoted  our  current  annual 
report  to  the  subject.  If  you  would  like  a  copy  please  write  Mr.  Herbert  Gandel,  Vice  President. 


Anti-trust  probe 
dropped  in  California 


California  Atty.  Gen.  Evelle  Younger 
has  ended  a  Justice  Department  inquiry 
into  alleged  anticompetitive  practices  by 
the  Riverside  Press-Enterprise  and  San 
Bernardino  Sun-Telegram,  saying  no 
violations  of  law  could  be  found. 

In  letters  to  the  publishers  of  the  two 
newspapers.  Younger  wrote:  “Based  on 
information  we  have  received  from  you 
and  our  independent  inquiries,  we  have 
concluded  that  there  does  not  appear  to 
be  a  violation  of  the  antitrust  laws.  We, 
therefore,  intend  to  terminate  our  inves¬ 
tigation.” 

Dep.  Atty.  Gen.  Peter  Shack,  who 
handled  the  three-month  preliminary  in¬ 
vestigation,  said  “it  was  a  very  easy  de¬ 
cision”  to  recommend  dropping  the  mat¬ 
ter  because  “there  was  no  hard  evi¬ 
dence”  of  anything  illegal. 

Because  the  two  newspapers  “do  not 
compete  very  much  across  the 
(Riverside-San  Bernardino)  county  line” 
there  was  “maybe  some  circumstantial 
evidence,”  but  the  papers  probably 
could  have  successfully  defended  against 
any  charges  based  on  it,  he  said,  noting 
that  there  is  some  circulation  competi¬ 
tion  along  the  line. 

He  said  four  members  of  the  attorney 
general’s  staff  worked  on  the  inquiry  at 
various  times  interviewing  15  to  20 
people,  including  advertisers,  dis¬ 
tributors  and  other  publishers. 

Assemblyman  Walter  Ingalls,  who  re¬ 
quested  the  investigation,  ascribed  polit¬ 
ical  motives  to  Republican  Younger’s 
decision  to  drop  it. 


“I  understand,”  said  the  Riverside 
Democrat,  “Evelle  is  running  for  gover¬ 
nor  .  .  .  It’s  in  his  best  interest  to  be 
very  deferential  to  newspapers. 

“Evelle  may  not  have  been  able  to  find 
the  smoking  gun,”  he  said.  “Antitrust  is 
very  difficult  to  prove.” 

In  identical  March  30  letters.  Shack 
had  informed  the  two  papers’  publishers 
of  the  investigation  into  Uieir  distribution 
practices  and  expressed  interest  also  in 
their  news  coverage  and  advertising  sol¬ 
icitation. 

He  had  noted  that  it  is  a  violation  of 
California  antitrust  laws  “if  competitors 
agree  to  allocate  territories  or  custom¬ 
ers.” 

Ingalls  had  asked  for  the  investigation 
after  Riverside  County  Supervisor  Nor¬ 
ton  Younglove  wrote  in  the  July  1976 
Inland  Empire  magazine  that  there  was 
an  “unwritten  but  nevertheless  firm 
gentleman’s  agreement  between  the  two 
countywide  newspapers”  not  to  provide 
extensive  coverage  of  the  other’s  coun¬ 
ty. 

Younglove  subsequently  said  he  had 
“no  evidence  at  all”  that  such  an  agree¬ 
ment  exists  and  doubted  it  does. 

Publishers  of  both  newspapers  have 
denied  there  ever  was  an  agreement, 
written  or  unwritten,and  denied  also  any 
violation  of  antitrust  laws. 

In  their  initial  response  to  the  attorney 
general,  the  publishers  of  the  Press- 
Enterprise  pointed  out  that  the  paper  has 
almost  1,000  subscribers  in  San  Bernar¬ 
dino  County. 


Washington  Star  Conununications,  Inc. 

has  acquired  all  of  the  stock  of 

News  Printing  Co.,  Inc. 
publishers  of  the 
Paterson,  N.J. 

Morning  News  and  Evening  News 

The  undersigned  was  engaged  hy  the  seller,  acted 
as  advisor  and  consultant,  and  assisted  in  all  as¬ 
pects  of  the  negotiations  leading  to  the  transaction. 

R.  Gary  Gomm 

San  Antonio,  Texas 


Younglove  said  Younger’s  dropping  of 
the  inquiry  “doesn’t  surprise  me  at  all. 
That’s  exactly  what  I  expected”  because 
what  he  described  as  the  two  papers’ 
lack  of  regional  news  coverage  “is  none 
of  the  business  of  the  attorney  general  or 
judges.” 

Publisher  named 
on  Moon  N.Y.  paper 

Michael  Young  Warder,  31,  has  suc¬ 
ceeded  Dennis  Orme  as  president  and 
publisher  of  the  New  York  (N.Y.)  News 
World. 

Warder  was  a  vicepresident  of  News 
World  Communications  Inc.  Orme,  the 
newspaper  said,  “returned  to  his  native 
England  to  prepare  for  a  British  edition 
of  News  World.” 

The  News  World  was  started  by  Rev. 
Sun  Myung  Moon,  founder  of  the  Uni¬ 
fication  Church.  Warder  is  a  trustee  of 
the  Unification  Theological  Seminary. 
He  was  editor  of  The  Universal  Voice,  a 
newsletter  in  San  Francisco-Oakland 
Bay  Area. 

American  Newspaper  F*ublishers  As¬ 
sociation  said  News  World  has  been 
elected  to  membership  in  the  associa¬ 
tion.  ANPA  said  the  newspaper  has 
I5,(K)0  circulation. 

Daily  installing 
offset  press  units 

Ypsilanti  (Mich.)  Press  is  remodeling 
its  building  to  house  a  six  unit  Goss  Ur¬ 
banite  press.  The  paper  is  currently 
printing  with  two  24  page  tubular  presses 
that  are  60  years  old.  Two  new  press 
units  plus  four  units  from  another 
Harte-Hanks  paper  will  be  installed  by 
the  end  of  this  year. 

Architect  is  Zack  Gerganoff  who  re¬ 
modeled  the  building  15  years  ago  for  the 
paper.  The  building  had  been  used  previ¬ 
ously  by  an  auto  dealer. 

In  addition  to  the  new  pressroom,  the 
mailroom  and  loading  dock  will  be  ex¬ 
panded.  The  building  addition  will  be  de¬ 
signed  to  provide  for  up  to  ten  Urbanite 
units. 

James  Barnhill,  publisher-editor  of  the 
•  16,000  daily,  said  the  paper  was  going  to 
a  29"  web. 

Weekly  burned  out 

Four  separate  fires  on  the  evening  of 
July  16  burned  out  the  offices  and  pro¬ 
duction  facilities  of  South  Jersey  Advisor 
Newspapers.  The  fires,  at  the  paper’s 
White  Horse  Pike  plant  in  Atlantic 
County,  New  Jersey,  are  believed  to 
have  been  started  by  an  arsonist. 

Several  competitive  newspapers,  ac¬ 
cording  to  publisher  Ronald  Moissinac, 
offered  equipment  and  other  services. 
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World  Press  Freedom  Committee 
aided  by  3  press  foundations 


World  Press  Freedom  Committee’s 
campaign  for  funds  for  a  cooperative 
program  for  the  Third  World  media,  has 
reached  $250,000  through  three  grants 
reported  this  week. 

$50,000  each  has  Iseen  contributed  by 
the  Knight  Foundation,  the  Robert  R. 
McCormick  Charitable  Trust,  created  by 
the  late  publisher  of  the  Chicago 
Tribune,  and  the  Scripps-Howard  Foun¬ 
dation. 

Jack  R.  Howard,  chairman  of  the 
executive  committee  of  Scripps-Howard 
Newspapers,  is  head  of  the  World  Press 
Freedom  development  committee. 

These  grants  were  preceded  by  one  for 
$100,000  from  the  Frank  E.  Gannett 
Newspaper  Foundation  (E&P,  July  9). 

The  money  will  be  used  to  provide  as¬ 
sistance  to  the  print  and  broadcast  media 
of  developing  nations  in  the  form  of 
seminars,  on-the-job  training,  fellow¬ 
ships  and  a  manpower  pool  of  techni¬ 
cians  and  teachers. 

John  S.  Knight,  chairman  of  the 
Knight  Foundation,  said  that  “we  are 
pleased  to  participate  in  this  vital  pro¬ 
gram.  The  needs  are  urgent,  and  if  the 
Western  media  doesn’t  help  fill  the  gaps, 
the  Soviet  Union  will.  The  Third  World, 
1  am  sure,  would  rather  cooperate  with 
private  enterprise  than  with  a  Com¬ 
munist  government.’’ 

Clayton  Kirkpatrick,  editor  of  the 
Chicago  Tribune  and  a  member  of  the 
Executive  Committee  of  the  World  Press 
Freedom  Committee,  said  that  “freedom 
to  publish  news  is  restricted  in  nations 
representing  80%  of  the  world’s  popula¬ 
tion.  The  effort  to  extend  government 


Market  data  needed 
for  E&P  Market  Guide 

Questionnaires  requesting  data  on 
U.S.  and  Canadian  daily  newspaper 
markets  have  been  mailed  by  Editor  & 
PtBi.isHER  to  publishers  of  all  daily  news¬ 
papers. 

The  data  is  for  publication  in  the  1978 
edition  of  the  E&P  MARKET  GUIDE. 
To  date,  nearly  1,000  questionnaires 
have  been  returned  to  E&P.  There  is  no 
charge  for  publication  of  the  market  data 
in  the  500-page  publication  that  is  used 
extensively  by  national,  retail  and  chain 
store  advertisers  and  advertising  agen¬ 
cies. 

Deadline  for  receiving  the  question¬ 
naires  is  August  15.  If  your  newspaper 
has  not  received  its  questionnaire,  please 
contact  Ms.  Senk,  market  research  de¬ 
partment,  Editor  &  Publisher,  850  Third 
Ave.,  New  York,  N.Y.  10022,  or  tele¬ 
phone  (212)  752-7050. 


control  is  expanding  under  the  leadership 
of  Soviet  Russia  and  its  satellites.  It  is 
the  recognition  of  this  danger  that  has 
prompted  American  news  media  to  re¬ 
spond  promptly  and  generously  to  ap¬ 
peals  for  financial  support  of  the  World 
Press  Freedom  Committee.  A  good  start 


has  been  made.  Much  more  is  needed.’’ 

Matt  Meyer,  president  of  the 
Scripps-Howard  Foundation  said  that 
“because  of  our  strong  traditions  of 
press  freedom,  the  American  nation  has 
endured  and  prospered  for  more  than 
two  centuries.  Thus,  the  Scripps- 
Howard  Foundation,  on  behalf  of  the 
men  and  women  of  the  American  press, 
is  privileged  to  support  the  continuing 
battle  for  press  freedom  in  all  the  world’s 
nations.’’ 


If  you  tidnk  youVe  under  pressure 
at  press  time,  wait  till 
you  feel  it  at  courtroom  time. 

The  publishing  business  is  a  pressure  business.  But  until 
you've  faced  the  pressure  of  a  libel  suit  you  may  not  really 
know  what  pressure  can  be.  With  to- 
^  day's  jumbo  law  suits,  a  libel  settle- 
Hl^ment  could  very  well  cripple  your 
’^business. 

That's  why  you  need  Publishers 
^Libel  Insurance  from  ERC.  We've 
,  been  underwriting  libel  and 
copyright  insurance  for  over  40 
years  and  we  know  what  it's 
all  about.  Today,  there's  only 
one  exclusion  left  in  our 
[policy:  Commercial  printing  for 
'  third  parties.  And  you  can  hove 
that,  too,  for  a  small  additional 
premium. 

Although  the  incidence  of 
laims  is  increasing,  our  cover¬ 
age  continues  to  be  compara¬ 
tively  inexpensive.  But  regardless 
of  cost,  not  to  have  libel  coverage 
when  you  need  it  could  be  a  real 
"catastrophe". 

If  you  (or  your  insurance  rep¬ 
resentative)  will  mail  us  this  cou¬ 
pon,  we'll  respond  by  mail  with 
all  the  details.  Do  it  today.  It's  one 
policy  a  publisher  can't  afford  to 
be  without. 


Publishers  Libel,  Department  3 
Employers  Reinsurance  Corporation 
21  West  10th  Street 
Kansas  City,  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 
NAME _ 


TITLE 


PUBUCATION 
ADDRESS _ 


CITY,  STATE,  ZIP 
TELEPHONE _ 
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Auto  ad  executive 
joins  Ad  Bureau 

Val  Corradi  will  become  vice¬ 
president/automotive  marketing  of  the 
Newspaper  Advertising  Bureau,  Inc.  and 
head  of  its  Detroit  office  effective  Sep¬ 
tember  1,  according  to  Jack  Kauffman, 
Bureau  president. 

Corradi  comes  to  the  Bureau  from  Leo 
Burnett  Co.  of  Michigan,  Inc.,  advertis¬ 
ing  agency,  where  he  was  vicepresident 
and  supervisor  on  the  Oldsmobile  ac¬ 
count.  He  had  been  with  Leo  Burnett  of 
Michigan  and  its  predecessor  firm,  D.  P. 
Brother  and  Company,  for  30  years.  Cor¬ 
radi  succeeds  Sheldon  Moyer,  who  died 
June  6. 

Corradi  started  with  the  D.  P.  Brother 
organization  as  a  copywriter  on  the 
Oldsmobile  account.  He  was  promoted 
to  sales  promotion  manager,  then  ac¬ 
count  executive,  and  was  named  a  vice- 
president  in  1956  and  a  senior  vice- 
president  in  1959.  He  continued  his  as¬ 
sociation  with  the  Oldsmobile  account 
when  D.  P.  Brother  merged  with  Leo 
Burnett  Company  in  1%7,  and  he  be¬ 
came  account  supervisor  in  1973. 

A  native  of  Newburgh,  N.Y.,  Mr.  Cor¬ 
radi  received  his  bachelor's  degree  in 
journalism  at  Rider  College.  Trenton, 
N.J.  After  graduation,  he  worked  as  a 
correspondent  with  the  Binghamton 
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Val  Corradi 


(N.Y.)  Sun  and  then  served  three  years 
with  the  United  States  Coast  Guard  dur¬ 
ing  World  War  11.  After  the  war,  he 
earned  his  master’s  degree  at  North¬ 
western  University,  Evanston,  III.,  and 
he  joined  the  D.  P.  Brother  agency  im¬ 
mediately  after  graduation  in  1947. 

Tour  of  Red  China 
planned  by  Inland 

Inland  Daily  Press  Association  is  mak¬ 
ing  arrangements  for  a  trip  to  the 
People's  Republic  of  China. 

The  press  group  has  informed  member 
publishers  that  it  has  requested  visas  for 
22  people.  Member  publishers  will  be 
selected  for  the  trip  in  a  drawing.  Inland 
said. 

Special  Tours  and  Travel  Inc., 
Chicago  is  handling  arrangements,  and 
has  informed  Inland's  central  office  that 
there  is  a  better  than  average  chance  of 
obtaining  the  visas  this  year. _ 

(KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT  I 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO  I 
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Action  taken 
on  ideas  sent 
to  Jody  Poweii 

Most  of  the  suggestions  from  media 
people  on  how  to  open  up  the  federal 
government  and  make  it  more  open,  ac¬ 
cessible  and  comprehensible  to  the 
non-Washington  press  have  fallen  into 
four  categories,  and  Patricia  Bario,  of  the 
White  House  Media  Liaison  Office, 
Washington,  D.C.,  says  action  has  been 
taken  on  these  ideas. 

First,  she  says  small  groups  of 
reporters — usually  from  25-30 — have 
met  with  President  Carter  on  nine  occa¬ 
sions.  Second,  based  on  the  appeal  for 
suggestions  issued  last  January  from 
Jody  Powell,  press  secretary,  a  press 
information  phone  answering  service  has 
been  taking  questions  from  reporters 
around  the  country  at  this  number: 
202-456-6623. 

“Backgrounders”  giving  basic 
information  on  the  Administration’s  pos¬ 
ition  have  been  completed  and  mailed  to 
newspapers  around  the  country  about  30 
times  in  the  last  six  months,  says  Bario. 

And  fourth,  to  fulfill  some  of  the 
suggestions  from  out-of-town  press,  the 
Carter  press  people  have  been  trying  to 
give  access  by  local  press  to  the  Presi¬ 
dent  when  he  travels.  “When  the  Presi¬ 
dent  is  on  the  road,  we  like  to  give  some 
consideration  for  the  local  press  to  have 
access  to  President  Carter,  and  we  re¬ 
mind  the  press  advance  people  who 
make  the  arrangements  that  they  always 
include  the  local  press  in  the  pools  and 
that  there  be  sections  of  the  halls,  where 
the  President  speaks,  set  aside  for  local 
media,”  says  Bario. 

“We  will  notify  weeklies  who  don’t 
get  the  wire  services  that  the  President  is 
coming  to  their  area,”  she  says. 

Many  suggestions.  Bario  said,  come 
from  newspaper  reporters  that  they  get 
exclusive  interviews  with  the  President, 
and  she  says,  “We  haven't  done  as  well 
with  that  suggestion.’’  Carter  has  met  20 
times  with  one  or  more  reporters,  and  he 
has  held  12  official  press  conferences. 

Tribune  Co.  reports 
record  earnings 

Tribune  Co.  reported  record  net  in¬ 
come  and  revenue  for  the  second  quarter 
and  half. 

The  company’s  second  quarter  net 
was  $15.1  million,  up  from  $14.8  million 
the  year  earlier.  Revenue  increased  to 
$229.1  million  from  $212  million. 

Six-month  net  rose  to  $23.6  million 
from  $14.5  million.  Revenue  increased  to 
$428.5  million  from  $380.5  million. 
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Readers  see  little  difference 
between  dailies  and  weekiies 


The  intensity  of  reading  by  the  general 
public  does  not  really  vary  much  among 
the  different  types  of  newspapers,  ac¬ 
cording  to  a  Newspaper  Advertising 
Bureau  study. 

“In  the  minds  of  the  public,  they  really 
don’t  separate  a  shopper,  from  a  paid 
weekly,  from  a  daily  newspaper,”  Uldis 
Grava,  vicepresident  of  marketing  for 
the  bureau  told  International  Newspaper 
Advertising  executives.  “Of  those  who 
read  a  newspaper  in  our  test  study,  85% 
claimed  they  read  almost  more  than  half 
of  a  daily,  88%  read  almost  every  page  of 
a  weekly  and  50%  read  every  page  of  a 
shopper.” 

The  study  also  shows  that  a  majority 
of  the  non-readers  of  shoppers  are  not 
annoyed  when  they  are  delivered  to  their 
homes.  “Of  the  respondents  who  do  not 
read  shoppers  but  receive  them,  slightly 
less  than  half  are  annoyed,”  Grava  said. 
“But  39%  really  don’t  give  a  hoot  one 
way  or  another  and  18%  like  receiving 
shoppers  whether  they  read  them  or 
not.” 

The  results  of  the  study  also  shows 
that  there  is  no  clear  choice  where 
women  would  like  to  see  supermarket 
advertising.  “It’s  a  standoff,”  said 
Grava.  “Twenty-one  per  cent  preferred 
dailies  and  16%  preferred  weeklies.  The 
largest  group  preferred  the  circulars  sent 
out  by  their  favorite  supermarkets  and 
26%  had  no  preference.” 

The  study  results  were  presented  as 
part  of  an  overall  presentation  on  weekly 
newspapers  and  shoppers  or  as  the 
bureau  has  labeled  them — the  “un¬ 
dailies.”  The  bulk  of  the  presentation 
was  spent  on  defining  weekly  news¬ 
papers  and  shoppers  and  positioning 
them  in  the  overall  newspaper  market. 

There  are  7,530  paid  weeklies  and 
another  6,000  free  weeklies  compared  to 
1,762  daily  newspapers,  according  to  the 
bureau.  It  was  pointed  out  by  bureau 
vicepresident  for  marketing  planning, 
Charles  Kinsolving,  that  daily  news¬ 
papers  account  for  $10  billion  in  annual 
advertising  volume  compared  to  $700 
million  for  the  “undailies.” 

Another  difference  between  dailies 
and  “undailies”  is  2%  of  daily  news¬ 
papers  are  tabloid  size  and  98%  are 
broadsheet  or  standard  size,  while  nearly 
half  the  paid  “undailies”  are  tabloid  and 
another  4%  are  mini-tabs.  Among  the 
free  weeklies,  43%  are  tabloid.  38%  are 
mini-tabs  and  19%  are  broadsheet. 

Dailies  average  56  pages  on  weekdays 
and  180  pages  on  Sunday,  according  to 
the  bureau.  Paid  weeklies  average  24 
pages  and  free  weeklies  average  32 
pages. 

Circulation  of  daily  newspapers  totals 
more  than  61  million  on  weekdays  and  52 


million  on  Sunday.  Circulation  of  week¬ 
lies  totals  46  million. 

Among  dailies,  64%  of  the  space,  on 
the  average,  is  advertising,  according  to 
the  bureau.  Among  paid  weeklies,  it  is 
56%  and  among  unpaid  weeklies  it  is 
74%. 

Kinsolving  said  17%  of  newspaper  ad¬ 
vertising  is  national,  while  “there  is  no 
national  advertising  in  undailies  except 
automotive.”  He  said  the  goal  of  NAAP, 
a  national  ad  representative  for  shop¬ 


pers,  is  to  reach  $2  million  in  national 
advertising  in  1977. 

Kinsolving  said  classified  makes  up 
27%  of  the  advertising  in  all  three  types 
of  newspapers — dailies,  paid  weekiies 
and  free  weeklies  or  shoppers.  Dailies, 
he  said,  are  47%  retail  advertising,  paid 
weeklies  carry  44%  retail  advertising  and 
free  shoppers  carry  57%  retail  advertis¬ 
ing. 

New  central  plant 

Memorial  Press  Group,  Plymouth, 
Mass.,  publisher  of  4  weekly  newspapers 
with  a  combined  circulation  of  25,000, 
has  begun  construction  of  a  central  print¬ 
ing  and  office  facility  in  Plymouth. 


^Announcement 


Howard  Pubs.  Acquires  WBEN-TV 


-Editor  &  Publisher  July  2,  197Z_ 


Howard  Publications  of  Oceanside, 
California  made  their  first  television 
purchase  with  the  acquisition  of  station 
WBEN-tv  of  Buffalo,  New  York  for 
$25.5  million.  The  West  Coast  publisher 
owns  and  operates  fourteen  daily  news¬ 
papers  in  eight  states,  including  three  in 
New  York. 

Vincent  J.  Manno,  media  broker  of 
Weston,  Conn.,  handled  the  trans¬ 
action  representing  the  ownership  of 
WBEN-tv. 

The  completion  of  the  sale  requires 
approval  by  the  Federal  Communica¬ 
tions  Commission. 

WBEN-tv  is  Buffalo’s  pioneer  tele¬ 
vision  station.  It  went  on  the  air  in  May  of 
1948  under  the  ownership  of  the  Buffalo 
Evening  News,  which  was  owned  by  the 
late  Mr.  and  Mrs.  Edward  H.  Butler. 

Leslie  G.  Arries,  Jr.,  president  and 
general  manager  of  the  station  will  con¬ 
tinue  in  both  posts  under  the  new  owner¬ 
ship. 

Earlier  this  year  the  Butler  family, 
owner  and  operator  of  the  Buffalo 
Evening  News,  Inc.,  sold  the  newspaper 
for  about  $33  million  to  Blue  Chip  Stamps 
of  California. 


VINCENT  J.  MANNO 

BROKERS  •  FINANCIAL  CONSULTANTS 


"October  Hill” 
Riverhank  Road 
W  eston,  C»»nn. 


Mail  Address:  P.O.  B<.x  1253 
Weston,  Conn.  06883 
Telephone  (203)  226-9591 
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Newspeople  in  the  news 


PLANNING  EDITOR—  TO  METRO  EDITOR— 
Bruce  S.  Bennett  has  been  Timothy  Daly  Smith  is  the 

appointed  planning  and  new  metro  editor  of  the 

budgeting  editor  for  the  Akron  (Ohio)  Beacon  Jour- 

Worcester  (Mass.)  Telegram  nal,  succeeding  Tom 

and  Evening  Gazette.  Ben-  Suchan,  who  leaves  the 

nett  joined  the  Telegram  newspaper  later  in  August 

and  Gazette  as  a  reporter  in  to  become  executive  editor 

the  Athol  (Mass.)  bureau  in  of  a  new  Larry  Flynt  publica- 

1969  and  subsequently  tion,  Ohio  Magazine.  Smith, 

worked  as  a  copy  editor  and  a  10-year  staff  employee, 

assistant  to  the  regional  has  been  associate  metro 

editor.  This  summer  he  re-  editor  and  earlier  worked  as 

ceived  his  MBA  degree  from  a  county  government  and 

the  Amos  Tuck  School  of  investigative  reporter  and 

Business  Administration  at  assistant  state  editor.  He 

Dartmouth  College.  formerly  worked  for  UPl,  the 

Painesville  Telegraph  and 
the  Columbus  Dispatch. 
Suchan  moves  to  the  Col¬ 
umbus  offices  of  the  Flynt 
organization  to  work  on  the 
monthly  news  magazine 
scheduled  for  January. 


Robert  S.  Skuggen,  who  resigned  Kerry  Gunnei.s- 
editorship  of  the  (Mich.)  A/m-  editor  of  the  De/ii 


TO  PUBLISHER— Pulitzer  LATIN  AMERICA— 

Prize  editor  Warren  L.  Claude  Hippeau,  a  veteran 

Lerude  is  the  newly  named  United  Press  International 

publisher  of  the  Reno  Eve-  overseas  executive,  will  be 

ning  Gazette  and  Nevada  based  at  UPl's  world  head- 

State  Journal,  succeeding  quarters  in  New  York  as  the 

Ronald  H.  Einstoss,  who  newly-appointed  vicepresi- 

died  recently  of  leukemia.  dent  and  general  manager 

Lerude  has  been  executive  for  Latin  America.  He  has 

editor  of  the  two  newspa-  been  in  Buenos  Aires,  serv- 

pers  since  1972.  He  joined  ing  as  managing  director  of 

the  newspaper  in  1963,  South  American  operations 

serving  as  city,  news  and  for  the  past  two  years.  Hip¬ 
managing  editor.  Prior  to  peau  will  have  direct  super- 

Reno,  Lerude  worked  for  the  vision  of  services  and  oper- 

Associated  Press  in  the  ations  in  the  Caribbean, 

West.  He  won  a  Pulitzer  Mexico,  Central  and  South 

with  two  other  Reno  news-  America.  He  is  a  native  of 

paper  writers  this  year  for  a  Paris,  where  he  joined  UPl 

series  of  political  editorials.  in  1948,  holding  manage¬ 

rial  posts  in  Paris  and  Lon¬ 
don  and  regional  executive 
for  France,  North  and  West 
Africa.  Hippeau  moved  to 
Rio  de  Janeiro  in  1971  as 
Brazil  manager  and  to 

-named  managing  Buenos  Aires  in  1973. 

m  (Tex.)  Record¬ 


ing  Journal  in  a  dispute  with  executives 
of  Panax  Corporation,  owners  of  the 
newspaper — to  news  editor  of  the 
Houghton  (Mich.)  Daily  Mining  Gazette. 

:fc  ^  ^ 

Dean  C.  Smith — replaced  William  H. 
Leopard  as  publisher  of  the  Siou.K  Falls 
(S.D.)  Argus-Leader.  Leopard  elected 
early  retirement. 


Chronicle,  replacing  Frank  kelly,  re¬ 
signed.  Gunnels  was  formerly  city  editor. 

Roy  Appleton  III,  formerly  a  feature 
writer  for  the  Corpus  Christi  (Tex.)  Call¬ 
er  Times — named  city  editor. 

*  *  ♦ 

Michael  Knight — named  assistant  to 
the  sports  editor  Mike  Rathet  of  the 
Philadelphia  Daily  News,  and  also  in 
charge  of  the  sports  department’s  con¬ 
version  to  the  VDT  editing  system  and 
special  sections.  Knight  is  a  1975 
graduate  of  Temple  University’s  School 
of  Communications  and  Theater  and  is 
vicepresident  of  the  Eastern  Motorsport 
Press  Association. 

*  *  ♦ 

Michael  G.  Burnett  ,  manager  of  capi¬ 
tal  expenditure  control  of  Jos.  Schlitz 
Brewing  Co..  Milwaukee — named  con¬ 
troller  of  the  Minneapolis  Star  and 
Tribune  Company. 

*  ♦  ♦ 

Arthur  Sonneborn.  editor  and  pub¬ 
lisher  of  the  Indio  (Calif.)  Daily  News — 
named  editor  of  the  South  Bend  (Ind.) 
Tribune's  weekly  magazine  Michiana. 


Douglas  Robinson,  former  deputy 
news  editor.  New  York  Times 
Washington  bureau — named  press  secre¬ 
tary  to  U.S.  Sen.  Lowell  P.  Weicker 
(R-Conn.). 

*  *  * 

Reed  B.  Byrum,  features  editor/ special 
projects  director,  Burlington  (Vt.)  Free 
Press — to  Binghamton  (N.Y.)  Evening 
Press,  as  news  editor. 

*  *  * 

Bill  Clark — retired  as  South  Windsor 
reporter,  the  Northern  Connecticut 
Bazaar,  Enfield.  Earlier,  he  wrote  for  the 
Vernon  (Conn.)  Journal-Inquirer  and  be¬ 
fore  that  was  Connecticut  manager,  UPl, 
retiring  in  1964  after  32  years. 

*  ♦  * 

G.  Ci.Ai'DE  Albert,  assistant  state 
editor — to  state  editor,  Hartford  (Conn.) 
Courant,  succeeding  CharlesTrenki.e — 
assigned  to  evaluate  electronic  editing 
systems  being  considered  by  the  Cour¬ 
ant.  Edward  N.  LaFreniere.  copy  edi¬ 
tor — to  assistant  state  editor.  Mary  Jane 
Mu.sselman — to  chief  state  desk  copy 
editor. 
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Newspeople  in  the  news 


Booth 


NEW  PUBLISHER— Peter 
B.  Hickey,  president  of  Em¬ 
pire  Supply  Co.,  a  Gannett 
subsidiary  coordinating 
purchase  of  newsprint, 
equipment  and  supplies  for 
Gannett  newspapers,  is  the 
new  publisher  of  the  Ithaca 
(N.Y.)  Journal.  Hickey  has 
been  with  Gannett  since 
1956  when  he  joined  the 
Rochester  Times-Union  as  a 
photographer;  later  he  be¬ 
came  manager  of  the  news¬ 
paper's  photographic  de¬ 
partment  and  director  of 
photography  for  Gannett 
Rochester  Newspapers.  In 
1965,  Hickey  became 
graphic  arts  editor  and  in 
1969,  assistant  managing 
editor  for  administration. 
He  joined  the  corporate 
staff  in  1972  as  director  of 
special  services  for  Gannett 
News  Service. 

Dewitt  J.  Hendricks,  formerly  news 
editor  of  the  Honolulu  Advertiser — 
joined  the  public  information  department 
of  New  York  State  Electric  &  Gas  as 
news  editor  in  Binghamton,  N.Y.  Before 
moving  to  Honolulu,  Hendricks  was  an 
editorial  writer  with  the  Jackson  (Mich.) 
Vern  Hei.i.ijas — appointed  advertising  Citizen  Patriot. 
director  of  the  Coatesville  (Pa.)  Record.  *  *  * 

He  was  with  the  Saratofta  Sprint’s  Ray  M.  Lei.iaert,  staff  reporter  for 
(N.Y.)  Saratoftian  from  1963  and  retail  South  Bend  (Ind.)  Tribune — named  busi- 
advertising  manager  since  1973.  ness  writer. 


VIRGINIA  POST— H.  L. 
Schwartz,  III,  has  joined  the 
Virginian-Pilot,  Norfolk,  as 
assistant  managing  editor 
from  three  years  as  manag¬ 
ing  editor  of  the  Moline  (III.) 
Daily  Dispatch .  Schwartz 
worked  for  the  Pilot  in 
1963-64  before  beginning 
a  12-year  career  with  As¬ 
sociated  Press  highlighted 
by  his  direction  of  coverage 
of  the  1 967  Detroit  riots  and 
three  years  as  a  member  of 
the  special  assignment 
team  in  Washington.  He 
was  one  of  two  reporters 
who  wrote  the  first  Water¬ 
gate  story  linking  James 
McCord  to  the  Committee  to 
Re-Elect  the  President  and 
won  the  APME  award  for 
tracing  travels  of  Governor 
George  Wallace's  assailant 
in  1972. 


NEW  APPOINTMENTS  AT  SMALL— Robert  L.  Moyer  has 
been  named  vicepresident  for  operations  of  Small  News¬ 
papers  and  James  R.  Booth  is  the  new  treasurer  of  the 
Kankakee  (HI.)  Daily  Journal  as  well  as  other  Small  News¬ 
papers  in  Illinois,  Indiana,  and  Minnesota.  Booth  replaces 
August  G.  Janssen,  who  died  recently,  and  has  been  assis¬ 
tant  treasurer  and  director  of  financial  services  of  the 
Chicago  Tribune.  Moyer  joined  the  Small  organization  in 
1973  as  director  of  production  and  a  year  later  became 
general  manager  of  the  Kankakee  Journal.  Earlier  he  was 
with  the  Trenton  (N.J.)  Times  and  the  Decatur  (III.)  Hera/d  & 
Review. 


Ray  Guy,  Newfoundland  reporter  for 
the  St.  John’s  Teleftrain — winner  of  the 
1977  Leacock  medal  for  humor  for  his 
book  “The  Far  Greater  Bay.” 


David  H.  Roche — appointed  retail  ad¬ 
vertising  manager  of  the  Detroit  News. 
He  has  been  serving  as  assistant  to  the 
marketing  director  and  earlier  was  mar¬ 
keting  services  manager. 


Four  appointments  have  been  an¬ 
nounced  in  the  Seattle  Post- 
Intellifiencer's  advertising  and  circula¬ 
tion  departments.  In  advertising:  John 
Cheshier — promoted  to  retail  sales  man¬ 
ager;  Gerai.d  H.  Coy — named  adminis¬ 
trative  sales  manager,  and  Robert  C. 
Forman — assistant  classified  advertising 
manager. 

In  the  circulation  department;  W. 
Vernon  Penner — appointed  single  copy- 
transportation  manager  from  newsstand 
sales  development  manager  of  the 
Chicago  Sun-Times  and  Chicatio  Daily 
News. 


Jesse  P.  Phut  TPS,  publisher  of  the  Ox¬ 
ford  Battle — elected  president  of  the 
Mississippi  Press  Association,  succeed¬ 
ing  R.  M.  H  EDERMANN  111  of  the  CUirion- 
Ledtier  and  Jackson  Daily  News. 


James  Bonneau — to  distribution  direc¬ 
tor  of  the  Washinttton  Star.  He  has  held 
circulation  executive  positions  with  the 
Sacramento  (Calif.)  Bee.  Seattle  Post- 
Bob  Stock,  editor  of  the  New  York  Intellittencer  and  Tampa  Tribune. 

Times  travel  section — to  an  assistant  *  *  * 

business-financial  editor  with  responsi-  Two  new  department  heads  have 
bility  for  the  Sunday  business/financial  joined  the  Port  Antteles  (Wash.)  Daily 
section.  He  replaces  Marylin  Bender.  News  staff:  Stephen  P.  Stai.och — to 
who  is  returning  to  reporting.  Robert  circulation  manager  from  the  Lontiview 
Crandait. — to  editor  of  the  travel  sec-  (Wash.)  Daily  News  and  Chari.es  R. 
tion,  with  the  changes  effective  in  Sep-  Standi  ey — to  classified  manager  from 
tember.  the  Kennewick  (Wash.)  Tri-City  Herald. 
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Advertisers 
using  more  tv 
for  co-op  ads 

Advertisers  are  allocating  more  dollars 
to  television  via  co-op  advertising  cam¬ 
paigns.  This  is  a  major  finding  of  a  national 
survey  of  tv  stations  conducted  by 
Gaynor  Media  Corp.  An  overwhelming 
majority  of  stations  responding  to  the 
survey  reported  increases  in  co-op  bill¬ 
ings  over  the  past  five  years,  and  more 
so  during  the  past  12  months. 

At  85%  of  the  stations,  average  co-op 
billings  rose  nearly  a  third  during  the 
five-year  period.  Last  year  87%  of  sta¬ 
tions  reported  an  average  35%  increase 
in  co-op  billings  during  the  past  12 
months. 

According  to  Lee  Gaynor,  president  of 
Gaynor  Media  Corp.;  “With  interest  in 
broadcast  co-op  rising,  stations  are  be¬ 
coming  more  aggressive  in  their  ap¬ 
proach  to  advertisers  with  untapped 
co-op  budgets.  All  stations  responding  to 
our  survey  told  us  they  call  on  local  re¬ 
tailers  and  distributors  to  develop 
sources  of  co-op  revenue.  Forty-six  per¬ 
cent  of  the  stations  also  contact  national 
advertisers  to  discuss  co-op  programs 
available  to  local  merchants.  Signifi¬ 
cantly,  41%  reported  they  now  have  a 
co-op  ‘specialist’  on  the  station  sales 
staff. 

"But  many  stations  complained  that 
local  retailers  are  often  unaware  of  co-op 
plans  open  to  them,  or  are  too  involved 
in  other  matters  to  seek  out  co-op  oppor¬ 
tunities."  Gaynor  noted. 

Gaynor  Media  Corp.  is  a  media-buying 
service  which  plans  and  buys  broadcast 
advertising  schedules  for  a  wide  variety 
of  advertisers  and  agencies.  Through  his 
regular  contact  with  tv  stations.  Gaynor 
discerned  an  apparent  increase  in  co-op 
activity.  Stations  were  surveyed  nation¬ 


ally  to  develop  more  detailed  information 
on  this  trend. 

While  the  survey  documented  the 
widespread  growth  of  broadcast  co-op,  it 
also  was  useful  in  identifying  problems  in 
the  field. 

“Billing  and  verification  procedures 
continue  to  impede  the  growth  of  tv  co¬ 
op,"  said  Gaynor.  “There  remains  a 
need  for  more  widespread  use  of  nation¬ 
ally  accepted  verification  formats.” 

Forty-six  percent  of  the  stations  re¬ 
ported  using  the  verification  format  de¬ 
veloped  by  the  Association  of  National 
Advertisers.  But  of  the  remainder,  sev¬ 
eral  noted  that  they  have  never  heard  of 
the  A.N.A.  form. 

A  majority  of  stations  identified  manu¬ 
facturers  as  the  dominant  production 
source  of  co-op  commercials.  But  many 
stations  reported  that  a  substantial  per¬ 
centage  of  commercials  is  produced  loc¬ 
ally,  indicating  that  merchants  and  dis- 

Guild  forms  merger 
negotiating  group 

The  Newspaper  Guild  has  formed  a 
nine-member  “Merger  Negotiating 
Committee." 

The  group  was  established  after  dele¬ 
gates  to  the  TNG's  44th  annual  conven¬ 
tion.  held  June  27-July  I,  in  Honolulu, 
concurred  in  and  adopted  the  statement 
of  the  Guild's  International  Executive 
Board  to  draw  up  a  “blueprint  for  merger 
with  the  ITU.” 

A.  Sandy  Bevis,  president  of  the 
International  Typographical  Union,  told 
the  Guild  delegates  in  Honolulu  that  the 
ITU  is  ready  to  merge. 

Bevis  told  the  Guild  delegates  “the 
ITU  can't  go  it  alone  in  this  age  of 
technology,  conglomerate  ownership, 
one-newspaper  towns,  and  all  of  the 
forces  that  are  aligned  against  us.  We 
think  you  feel  the  same  way — you  can't 
go  it  alone,  or  you  can't  make  the  prog- 


tributors  are  seeking  enhanced  local 
identification  in  co-op  campaigns.  Sev¬ 
eral  stations  reported  that  some  retailers 
are  no  longer  satisfied  with  just  a  retail 
tag  at  the  end  of  a  spot. 

Seventy-six  percent  of  the  stations 
permit  some  local  editing  of  a  manu¬ 
facturer’s  commercial,  usually  requiring 
the  approval  of  the  national  advertiser. 

A  widespread  request  from  station 
managers  was,  as  one  put  it:  “for  manu¬ 
facturers  to  simplify  their  co-op  pro¬ 
grams  and  make  them  better  known." 
Most  feel  that  more  communication  with 
dealers,  manufacturer’s  reps  and  stations 
would  quicken  the  development  of  tv 
co-op  advertising. 

Questionnaires  were  sent  to  general 
managers  of  one  out  of  every  four  com¬ 
mercial  television  stations  nationally, 
selected  at  random.  Responses  were  re¬ 
ceived  from  52  of  the  168  stations  sur¬ 
veyed. 


ress  you  should  make,  and  have  the  pro¬ 
tection  that  you  must  have  in  order  to 
survive  as  a  viable  trade  union  organiza¬ 
tion.” 

TNG  president  Charles  A.  Perlik  Jr., 
expressed  hope  that  the  merger  commit¬ 
tee  will  have  already  begun  its  work  by 
the  time  the  Guild’s  lEB  holds  its  next 
meeting  in  October. 

The  ITU  holds  its  annual  convention 
August  20-26  in  Cincinnati. 

The  ITU  and  Guild  have  been  moving 
towards  a  merger  for  the  past  three 
years.  The  first  step  was  the  formation  of 
a  Joint  Unity  Task  Force  that  contained 
a  no-raiding  pact. 

Classified  ad  count 
tops  2  million  mark 

San  Jose  Mercury  and  News  published 
its  two-millionth  classified  ad  on  July  17, 
22  days  earlier  than  ever  before.  With 
two  million  ads  now  published,  classified 
ad  manager  Ron  Beach  is  predicting  3.9 
million  by  year’s  end. 

The  largest  growth  was  seen  in  the 
employment  classification  with  a  47% 
gain. 

The  newspaper  publishes  more  than 
230  classified  pages  per  week. 

Los  Angeles  Times  is  the  only  other 
newspaper  to  have  published  over  two 
million  classified  ads  so  far  this  year. 

Yogurt  ad  roll-out 

Kraft,  Inc.  dairy  group  has  expanded 
its  distribution  of  Breyers  all  natural 
yogurt  from  the  current  three  markets  of 
New  York.  Hartford  and  Philadelphia  to 
the  Baltimore/Washington  area  and  the 
states  of  Georgia  and  Florida.  The  new 
roll  out  is  being  supported  by  lOOO-line 
ads  in  newspapers  as  well  as  television 
commercials.  Both  campaigns,  created 
by  N  W  Ayer  ABH  International,  are 
just  breaking. 
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MALCOLM  MEDIA 
NEWSPAPER  BROKER 

Don  Malcolm  announces  the  formation  of 
a  new  independent  newspaper  brokerage  firm 
effective  September  1,  1977  after  acquiring 
the  Newspaper  Division  of  Doubleday  Media. 
Malcolm  Media  has  an  extensive  list  of  dailies, 
weeklies  and  shoppers  for  sale  and  a  waiting 
list  of  investment  buyers.  Please  call  or  write: 

MALCOLM  MEDIA 

1224  Tranquilla  Drive 
Dallas,  Texas  75218 

(214)  324-4231 
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Free  work  case  to  be  arbitrated 


A  Newspaper  Guild  definition  of  “free 
work”  and  its  effect  on  reporters  is  a 
proper  subject  for  arbitration,  a  judge  in 
Wilkes-Barre,  Pa.,  has  ruled. 

Judge  Richard  L.  Bigelow  in  Luzerne 
County  Court  found  in  favor  of  the  Sun¬ 
day  Independent  of  Wilkes-Barre  when 
he  denied  The  Newspaper  Guild  an  in¬ 
junction  which  would  have  barred 
arbitration. 

The  action  was  the  most  current  pro¬ 
ceeding  in  a  running  battle  between  the 
Independent  and  TNG  Local  120  since 
the  local  slapped  a  $125  fine  on  an  Inde¬ 
pendent  reporter  for  doing  “free  work.” 
The  reporter,  James  Torbik,  has  refused 
to  pay  and  the  local  has  filed  a  separate 
legal  action  to  collect. 

Torbik  was  accused  of  free  work  after 
he  attended  a  World  Series  game  on  his 
own  time  last  fall  and  later  wrote  an  ac¬ 
count  of  it  on  company  time.  The  union 
says  that  was  free  work,  because  he  was 
on  his  own  time  when  he  gathered  the 
material. 

Claiming  this  conception  of  “free 
work”  is  inhibiting  its  reporters,  the  In¬ 
dependent  management  sought  arbitra¬ 
tion.  The  Guild  contended  the  Torbik 
issue  was  strictly  an  internal  union  mat¬ 
ter  and  filed  for  the  injunction. 

Judge  Bigelow  after  an  all-day  hearing 


determined  that  the  imposition  of  the  fine 
was  an  internal  affair,  as  the  union 
claimed,  but  also  found  that  the  com¬ 
pany’s  claim  its  news  staff  was  “in¬ 
hibited”  a  separate  matter  and  fit  for 
arbitration. 

Independent  general  manager  Joseph 
Ressa  in  a  published  statement  said  in 
part  of  Torbik,  “all  he  did,  in  fact,  was 
write  about  something  he  recollected. 

“The  same  thing,”  said  Ressa, 
“would  apply  in  other  departments  of 
our  newspaper.  A  printer  may  get  an  idea 
to  help  our  production.  He  might  be 
seated  in  his  rocking  chair  when  he  got 
the  idea. 

“Or  an  ad  man  may  get  an  inspiration 
while  lying  in  bed.  You  mean  to  say  that 
they  can’t  put  these  ideas  into  practice 
simply  because  they  got  them  on  their 
own  time?  How  ridiculous.  Yet  that’s 
what  the  Guild’s  position  seems  to  be.” 

Among  officials  of  Local  120  the  feel¬ 
ing  is  that  Independent  management  has 
been  oversimplifying  the  issue.  “A  base¬ 
ball  game  is  one  thing,”  commented  one 
Guildsman,  “but  what  happens  when 
you  sit  in  at  a  four-hour  school  board 
meeting  on  your  own  time?  Show  up  at 
work  the  next  day  and  write  your  ‘recol¬ 
lections’  on  ‘company  time’?” 

While  the  arguments  continue,  Torbik 


seems  unaffected  by  it  all.  In  the  Inde¬ 
pendent  of  July  24  he  pinch-hit  as  a  col¬ 
umnist  for  the  vacationing  sports  editor. 
His  material?  “Recollections”  of  a 
couple  of  days  in  New  York  City  to  at¬ 
tend  the  All-Star  Game  and  attendant  do¬ 
ings.  Was  he  paid  or  was  it  another  case 
of  “free  work?”  At  this  point,  only  Tor¬ 
bik  and  the  Independent  payroll  office 
know. 

Classified  registers 
top  revenue  gains 

Advertising  revenues  in  daily  news¬ 
papers  increased  10.8%  in  June  and 
10. 1%  for  the  first  six  months  over  the 
same  periods  last  year,  according  to 
Newspaper  Advertising  Bureau,  Inc. 

Classified  scored  the  largest  increase, 
up  15.7%  in  June  and  15.3%  for  the  year 
to  date.  Other  increases  were:  retail,  up 
9.2%  in  June  and  7.4%  for  the  first  half; 
national,  up  7.6%  in  the  month  and 
10.2%  for  the  six  months.  Automotive 
advertising,  a  major  component  of  na¬ 
tional,  gained  28.4%  in  June  and  general, 
the  other  component,  rose  4.3%. 

Ambassador  Lerner 

Louis  A.  Lerner  was  confirmed  (July 
13)  by  the  Senate  to  be  U.S.  Ambassador 
to  Norway.  Lerner  is  publisher  of  Lerner 
Home  Newspaper  in  suburban  Chicago, 
III. 


Sciveup1o8% 
on  First  Class  Mail  postage. 


( It  can  acid  to  thousands  of  ddkirs.) 


If  First  Class  Mail  is  an  important  part  of  your  business, 
the  U.S.  Postal  Service  is  offering  a  new  service  that  can 
provide  you  with  significant  savings. 

It  is  called  PRESORT,  and  it  can  save  your  compiany 
hundreds  or  thousands  of  dollars  each  year  in  postage  costs. 
For  each  piece  of  qualifying  First  Class  Mail,  you  can  save  a 
penny 

The  idea  is  simple.  All  you  do  is  presort  your  mail  by  Zip 
Code  and  place  it  in  the  special  trays  the  Post  Office  supplies 
free.  That  done,  you  just  deliver  them  to  the  Post  Office. 

Then,  this  presorted  mail  is  ready  to  be  forwarded 
almost  as  soon  as  you  drop  it  off  at  the  Post  Office.  Process¬ 
ing  time  is  minimized  since  this  mail  will  require  less  handling 
and  can  save  many  individual  Postal  Service  operations. 

There  are  a  few  easy  requirements: 

1.  You  must  have  at  least  500  pieces  per  mailing.  The  mail  must  be 
presorted  to  5-digit  Zip  Codes  whenever  there  arc  10  or  more 
pieces  for  an  individual  Zip  zone.  The  remaining  mail  must  be 
presorted  to  the  first  3  digits  whenever  there  are  50  or  more 
pieces.  Mail  which  cannot  be  separated  Iw  5-  or  3-digit  Zip  Codes 
counts  toward  the  500  total  if  placed  in  Zip  Code  sequence  but 
does  not  qualify  for  the  lower  rate,  (This  is  called  residual  mail.) 

2.  Payment  must  be  made  by  postage  meter  or  permit  imprint.  All 
pieces  must  be  marked  “PRESORTED  FIRST  CLASSr 

3.  In  submitting  the  mail,  you  have  to  include  a  mailing  statement 
showing  the  total  volume  and  volume  of  qualifying  mail. 


The  annual  fee  for  PRESORT  service,  to  cover  admin¬ 
istrative  costs,  is  $30.  (And  that’s  a  small  price  to  pay  for  the 
savings  you  can  effect.) 

It  is  obvious  that  by  saving  one  cent  on  every  piece  of 
qualifying  mail  sent  out,  you  can  realize  savings  running  into 
thousandfs  of  dollars  a  year. 

For  Complete  Information 

The  Postal  Service  has  prepared  a  brochure  providing 
all  the  details  on  how  PRESORT  works  and  how  simple  it  is 
for  you  to  use.  You  can  send  for  your  brochure  by  writing  to; 

PRESORT 

Room  59901 

United  States  Postal  Service 

475  L’Enfant  Plaza  W,  S.W. 

Washington,  D.C.  20260 

Or  contact  the  Postmaster  or  the  Customer  Services 
Representative  at  your  local  Post  Office. 


C 1977.  U.S.  PoMalSnvic, 


U.S. 

POSTAL 

SERVICE 
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1977 

May 

linage 

The  following  linoge  tobulotiofls  how  boon  compilml  by  Medio  Records, 
Inc.  for  the  eiclusive  pubKcotion  of  Editor  &  hibisher.  They  moy  not  be 
reprinted  or  pubKshod  in  ony  form  without  tho  eiptcit  pormission  from 
Medio  Records,  Inc.  NOTE;  Newspapers  morhed  with  code  below  include 
odvertising  iis  Parade  or  Family  Weekly,  oppranmote  linage  os  follows: 
*Porade — 66,890  t^omily  Weekly — 62,641 


1977  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN  S.D. 

American  News-o  .  710,9S7  43,744  632,809  16,360 

tAmoricon  News-S  .  394313  19392  335,295  17,088 

Grand  Total  .  1,105,470  63,136  968,104  33,448 

AKRON,  OHIO 

Beocon  Journol-e  .  2,708,769  2,703361  164,992 

‘Beocon  Journol-S  .  1,451379  108,528  1,404376  76344 

Grand  Total  .  4,160348  186,144  4,108,137  241336 

NOTE:  Beocon  iournal-e  ond  S  changed  from  eight  to  siK*cofumn  June  2, 
1975. 

ATLANTA,  GA. 

ConstMution-ffl  .  2,951,408  3,375,081  33,344 

Journol-e  .  3390,880  157,377  3,566,710  240308 

Journal  &  Constitution-S  .  2,188,719  2,120,539  88,464 

Grand  Total  .  8,831,007  157,3n  9,062,330  362316 

NOTE:  Constitution-m  and  Journol-e  hove  o  combined  sot.  edition;  the 
Knoge  is  only  shown  in  the  Joumol-e. 

BALTIMORE,  MD. 


‘News  Americon-S  . . . 

838,408 

152,712 

809,978 

121,719 

News  Amencon*e  . . . 

..  1360,464 

33,488 

1338,898 

57,292 

Sun-m  . 

..  1,925,177 

17,328 

1,686,031 

21,600 

Sun-e  . 

..  2,230,908 

12328  2,104,031 

72,048 

Sun-S  . 

..  2368,734 

2,342,852 

21,248 

Grond  Totol  . 

..  9,023,691 

216356 

8,181,790 

293,907 

NOTE:  Sun-m,e  ond  5  changed  from  eight  to  nine-column  Sept.  6,  1976. 
News  Americon-e  and  5  changed  from  eight  to  nine-column  Oct.  25, 
1976. 

BERGEN  COUNTY,  NJ. 

Record-e  .  2,283312  549366  2,135,523  320,685 

*Record-S  .  1,655,195  406,872  1,322,698  396,204 

Grand  Total  .  3,938,707  956,238  3,458,221  716,889 

NOTE:  Record-e  and  5  chonged  from  eight  to  nine-column  Jon.  1,  1977. 


BINGHAMTON,  N.Y. 


Pres$-e  . 

....  1349,181 

1,991,446 

•Press-S  . 

....  878,000 

790,644 

Grand  Total  . . . . 

.  2,727,181 

2,782,090 

NOTE:  Press-eS  changed  from  eight  ta  nine-column  Mar.  29,  1976. 

BOCA  RATON, 

FLA. 

News-e  . 

....  686312 

598,245 

fNews-S  . 

....  388,109 

341,294 

Grand  Totol  . .  . . 

.  1,074,321 

939339 

NOTE:  News-e  pubtshed  5  doys  o  weeh  only. 

BOSTON,  MASS. 

Herald  Amerkon-m 

....  1,266370 

67,466 

1,156,017 

69,648 

Herald  Americon-S 

.  843399 

409,741 

841,705 

473,257 

Globe-e  . 

.  1,861,766 

36,568 

1,778,989 

38,920 

Globe-m  . 

.  2,344,707 

39,360 

2,280,077 

68,488 

•Globe-S  . 

.  2314,111 

346,204 

1318,927 

376,060 

Grand  Totol  . . . 

.  8,830,753 

899,339 

8,375,715 

1,026373 

NOTE:  Globe-e  published  5  days  o  week  only. 

NOTE:  Herald  Americon-m  and  5  changed  from  eight  to  nine-column  Oct. 
18,  1976;  Globe  eHective  Feb.  27,  1977. 


BOULDER,  COLO. 

Comera-e  .  1384345  13,104  1377374  18,432 

Comera-S  .  632,417  _ 512,336  9,408 

Grand  Total  .  2,316,962  13,104  2,089,910  27,840 

BRADENTON,  FLA. 

Herald-e  .  1,100,424  1,033,843 

tHerold-S  .  548,969  537,757 

Grand  Total  .  1349,393  1  371300 

BUFFALO,  N.Y. 

Courier  Enpress-m  .  847,157  49,744  858,765  28,228 

’Courier  Eipress-S  .  1324,143  47,696  1,260,509  53,712 

News-e  .  3,030,785  136324  2,956,123  127,416 

Grond  Total  .  5302,085  233,964  5,075,397  209,356 

BURLINGTON,  VT. 

Free  Press-m  .  1,804338  70,040 

tFree  Press-S  .  325360  _ 

Grand  Total  .  2,129,498  70,040 

NOTE:  Not  measured  by  Medio  Records  in  1976;  Free  Press-m  ond  5 
changed  from  eight  to  sii-column  Nov.  1976. 

CAMDEN,  NJ. 

Courier  Post-e  2382,601  66,926  2348,077  173,199 

N01E:  Courier  Post-e  changed  from  eight  to  sii-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,857364  61,216  1,899,998  67,336 

Observer-m  .  1,923,680  109,456  2,149,266  159,447 

*Ohserver-S  .  1,117342  127,216  1,122,216  90,240 

Grand  Total  .  4,898,386  297,888  5,171,480  317,023 


NOTE:  Observer-m  ond  5  and  News-e  chonged  from  eight  to  sii-column 
lune  2,  1975. 

22 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

CHICAGO,  ILL. 

Not*  Two  LUtinge 

Tribune-m  .  3374371  2335331  3,474,006  2,396347 

Tribune-S  .  2352,896  1,293,967  2,246,570  935,699 

News-o  .  1391302  500,487  1,762,787  559,866 

Sun  Times-m  .  2,801385  495,410  2,963,045  353,066 

•Sun  Times-S  1,321,383  794317  1,283,995  741,328 

Grand  Total  .  11,641,137  5.719,51211,730,403  4,986,606 

NOTE:  Tribuno-m  ond  $  changed  from  eight  to  nino-column  July  1,  1975. 
NOTE:  Tribune  figures  obove  reflect  converted  eight  column  moosure- 
ments. 

Trihune-m  .  3339,752  2387,794  3,785,693  ^473,087 

Tribune-S  .  2399364  1,357395  2374,082  981322 

News-0  .  1391302  500,487  1,762,787  559,866 

Sun  Timos-m  .  2,801,285  495,410  2,963,045  353,066 

•Sun  rimes-S  .  1,321383  794,317  1,283,995  741,328 

Grand  Total  .  12,072,786  5,835,90312,169302  5,108,969 

NOTE:  Tribune-ffl  end  S  changed  from  eight  to  nino-column  July  1, 1975. 
N01E:  Tribuno-e  figures  obove  reflect  octuol  nine-column  moosuromonts. 
CIPKINNATI,  OHIO 

Enquirer-m  .  3,149305  9,856  3,059,082 

Enquirer-5  .  2,161378  7344  2,032,486  19328 

Potl-o  .  2,250,851  140303  2,478,415  41,168 

Grand  Total  .  7,561,934  157,803  7369,983  60,496 

NOTE:  Post-o  offoctive  June  2,  1975  and  Enquirer-m  and  5  effectiw  June 
3,  1975,  chonged  fram  eight  to  nine-column. 

CUVELikND,  OHIO 

Ploin  Deoler-m  .  3347,781  263,910  3,255,453  228,530 

Ploin  Deoler-5  .  2,092,429  72,098  ^01 7,939  28,920 

Press-0  .  2,170358  566,983  2,112,866  784,504 

Grand  Total  .  7310,768  902,991  7,386,258  1,041,954 

NOTE:  Effective  September  1,  1975,  The  Ploin  Deoler-m  and  5  chonged 
fram  eight  to  nine-cohimn.  Press-e  changed  fram  eight  to  nino-column. 
COLUMBUS,  GA. 

Enquirer  (Soo  Noto)  ....  1331,722  25334  1,267,286  99,437 

•Ledger  Enquirer-S  ....  675378  _ 654,369  9,690 

Grand  Total  .  2307,100  25,234  1,921,655  109,127 

NOTE:  Enquirer-m  ond  Ledger-e  sold  in  combination;  linoge  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 


Oispotch-e  . 

....  2,939335 

51,504  3,134,844 

92314 

Dispotch-S  . 

....  2,218385 

62328  2,142370 

Citizen  Jouraol-m  . . 

....  1,237,465 

1397,970 

Grond  Total  . . . . 

_  6395,285 

114,032  6,375,084 

92,614 

NOTE:  Dispolch-e  ond  5  ond  Cliien  Joumol-m  chonged  from  eight  to 
nine-column  Jon.  13,  1976. 


DALLJLS,  TEXAS 

News-m  .  3,974,113  247,467  3,906,912  249,125 

News-S  .  1,934,328  199,784  1,788,719  177,704 

Times  Herald-e  .  3,665,896  92,784  3,625,116  181,786 

•Times  Hemid-S  .  1,989,316  103,020  1,842,956  176,763 

Grand  Total  .  11363,653  643,05511,163,703  785,378 

NOTE:  News-m  and  S  changed  fram  eight  to  nine-column  Dec.  29, 1975. 
Times  Herald-e  and  5  chonged  fram  eight  to  nine-column  Dec.  29, 1975. 
DAYTON,  OHIO 

Journol  Herald-m  .  2,235,372  154,240  2,347,202  99,555 

News-e  .  2333,150  175345  2479,953  109,164 

•News-S  .  1,169,886  _  1,045,764  _ 

Grand  Total  .  5,738,408  329,785  5,872,919  208,719 

NOTE:  Journol  Herald-m  and  News-o  and  5  chonged  from  eight  to  nino- 
column  Oct.  6,  1975. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DENVER,  COLO. 

Rocky  Mt.  Nows-m  .  3,754395  3347,409 

•Rocky  Mt.  News-5  ....  1,153,398  1,032,862 

Post-o  .  3,431315  107,000  3,258,211  158,491 

Post-S  .  2398,022  _  2,115,521  _ 

Grand  Total  .  10,637,430  10730010,054,003  158,491 

NOTE:  Post-e  ond  5  changed  from  eight  to  nine-column  Oct.  6,  1975. 
DETROIT,  MICH. 

Not*  Two  Listings 

Fieo  Press-m  .  2.158315  278,739  2,248,240  181305 

•Free  Press-S  .  923369  381341  861,068  292,003 

Nows-e  .  2,924,984  507,126  3,079,109  550,184 

Nows-S  .  1359353  330,953  1384366  330,501 

Grand  Total  .  7,865,421  1,498359  7,873,083  1  354,193 

NOTE;  News-e  and  5  changed  from  eight  to  nino-column  Dec.  29,  1975. 
NOTE:  News  figures  above  reflect  conveitod  eight  column  measurements. 

Free  Press-m  .  2,158315  278,739  2,248340  181,505 

•Free  Press-S  .  923,069  381,241  861,068  292303 

News-e  .  3,170,980  543,585  3,310,583  586301 

News-S  .  1,959,300  336,623  1,769,456  342372 

Grond  Total  .  8,211364  1,540,188  8,189,347  1,402,681 

NOTE:  Nows-e  and  $  changed  from  eight  to  nino-column  Dec.  29,  1975. 
N01E:  News  figures  obove  reflect  octuol  nine-column  moosuromonts. 

DULUTH,  MINN. 

Herald-e  .  978398  15,264  961,582 

News  Tribune-m  .  1328,533  15364  1,082,210 

Nows  Tribune-5  .  824,450  28,428  799,675  14,052 

Grond  Total  .  2331,881  58,956  2,843,467  14,052 


NOTE:  HeraU-e  publishod  5  doys  o  weok  only. 

NOTE:  News  Tribune-ffl  ond  5  and  Herald-e  changed  from  eight  to  sii- 
column  Moy  5,  1975. 

ERIE,  PA. 

Titnes  (See  Note)  .  1324307  1331,336 

•Times  Nows-S  .  1,047,425  874,965 

Grand  Total  .  2372,232  2,406301 

N01E;  Tifflos-e  and  News-m  sold  in  combinotion;  linoge  of  one  edition 
Times-e  is  shown. 


FORT  LAUDERDALE,  FLA. 


News-e  . 

.  3351,401 

178,726  3,453,118 

193,844 

•Nows-S  . 

.  1,900310 

1,725,989 

News-sot . 

.  1332,715 

1,207,312 

Grand  Totol  . .  . 

.  6384,426 

178,726  6,386,419 

193,844 

NOTE:  News-e  publdted  5  doys  o  week 

only. 

NOTE:  News-e,  S  ond  sot.  chonged  from  eight  to  six-column  May  12, 1975. 

GARY,  IND. 

Post  Tribune-e  . . . 

.  1391,352 

252,152  1372,521 

270,145 

fPost  Tribune-S 

.  1,080,057 

876,081 

9,690 

Grond  Total  . . . 

. 2,ni309 

252,152  2  348,602 

279335 

NOTE:  Post  Tribune  i 

s  0  nine-column  formot  and  is  meosured  occordingly. 

GRAND  FORKS,  N.D. 

Herald-e  . 

.  914,148 

25,572  863,906 

8,832 

tHorald-5  . 

.  517,678 

12,600  487,602 

28,812 

Grand  Totol  . . . 

.  1,431,826 

38,172  1,351,508 

37,644 

HJUtTFORD,  CONN. 

Courant-m  . 

.  2,905,571 

68,286  2,929,707 

*Couront-S  . 

.  1315327 

567,764  1  321,911 

532,949 

Times-e  . 

780,221 

40315 

Times-S  . . 

323,867 

53,586 

Grand  Total 

.  4,420,898 

636,050  5,555,706 

626,750 

NOTE:  Timos-o  ond  S  Ascontinued  pubkcotion  Oct.  M,  1976. 


Ad  Revenue  Trends 
May  1977 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

(000) 

(000) 

(000) 

Classifications 

Retail 

Omitted 

Omitted 

Omitted 

% 

May  . 

.$  299,301 

272,842 

+  26.459 

+  9.7 

First  Five  Months 

1,267,427 

1,160,310 

+  107,117 

+  9.2 

Department  Stores 

(Included  in  Retail) 
May  . 

74,100 

69,404 

+  4,696 

+  6.8 

First  Five  Months 

314,052 

293,511 

+  20,541 

+  7.0 

General 

May  . 

81,779 

69,672 

+  12,107 

+  17.4 

First  Five  Months 

337,324 

306,646 

+  30,678 

+  10.0 

Automotive 

May  . 

14,844 

11,049 

+  3,795 

+  34.3 

First  Five  Months 
Financial 

68,114 

51,522 

+  16,592 

+  32.2 

May  . 

12,970 

11,132 

+  1,838 

+  16.5 

First  Five  Months 

63,309 

64,362 

-  1,053 

-  1.6 

Classified 

May  . 

. .  146,852 

127,188 

+  19,664 

+  15.5 

First  Five  Months 

629,390 

546,372 

+  83,018 

+  15.2 

Total  Advertising 

May  . 

. .  555,746 

491,883 

+  63,863 

+  13.0 

First  Five  Months 

2,365,564 

2,129,212 

+236,352 

+  11.1 

EDITOR  &  PUBLISHER  for  August  6,  1977 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
HONOLULU,  HAWAII 

Advertisar-m  .  2,538,957  2,815/134 

5tor  Bullati.  -•  .  2,777/115  2,850,559 

*Star  BuHetin  & 

Advertiwr-S  .  1,475,741  1,385,755 

Grand  Total  .  6,791,713  7,051,348 

NOTH:  Advor1i»r-m,  Star  Bull«tin-o  and  Star  Bulletin  and  AdvertiMr-S 
changed  from  eight  to  nine-column  May  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  .  5,205,616  541,483  4,210,656  563,677 

Chronicle-S  .  3,230,098  388,712  2,523,015  237,008 

Post-m  .  4,218,515  503,875  3,914,893  389,159 

•Post-s  .  2,036,436  300,274  1,747,514  269,551 

Grand  Total  .  14,690,665  1,734,34412,396,078  1,459,395 

NOTE:  Chronicle-e  and  5  ond  Post-m  ond  5  changed  from  eight  to 
nine-column  July  1,  1975. 

HUNTINGTON,  W.  VA. 

Herald  Dispotch-m  .  1,175,311  64,640 

Advertiser-e  .  1,054,809  52,320 

tHeroH  Oispotch-S  ....  602,638  35,088 

Grand  Total  .  2,832,758  152,048 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

LANSING,  MICH. 

Stole  Joumol-e  .  2,327,649  82,485 

tStale  Jouraol-S  .  993,835  16,784 

Grond  Total  .  3,321,484  99,269 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

LEXINGTON,  KY. 

Herald  (See  Note}  .  2,187,077  80,048  1,769,306 

•Herald  Leoder-S  .  1,208,553  _  1,014,186 

Grand  Total  .  3,395,630  80,048  2,783,492 

NOTE:  Herald-m  ond  Leoder-e  sold  in  combinotion;  linage  of  one  edition 
Herold-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  ond  Herald  Leoder-S  changed  from  eight  to 
nine-column. 


LITTLE  ROCK,  ARK. 


AHtansos  Gozette-m  .  . . 
^Arkansas  Gazet1e*S 
Arkonsos  0«mocrat>e 

1625,324 

966,356 

646,270 

1611,423 

854,176 

715,754 

12,000 

fArkansos  Oemocnit-S 

509,834 

6,000 

424,039 

12600 

Grand  Total  . 

3,747,784 

6,000 

3,605,392 

24,000 

LONG  BIACHp 

Independent  (See  Note)  .  2.280,660 

CALIF. 

584,699 

2,116,256 

684,449 

*  Independent  Press 
Telepram-S  . 

908,810 

88,400 

815,418 

20,016 

Grand  Total  . 

3,189,470 

673,099 

2,931,674 

704,465 

NOTE:  Independent-m  and  Press  Telegram-e  sold  in  combinotion,  linoge  of 
one  edition  Independent-m  is  shown. 


LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2,637,117  831,304  2,617,507  722/197 

Newsdoy-S  .  1,305,235  400,463  1,048,152  416,424 

Grand  Total  .  3,942,352  1,231,767  3,665,659  1,138,521 

LOS  ANGELES,  CALIF. 

Times-m  .  5,268,282  2,120,175  4,719,225  2,145,733 

Times-S  .  2,915,172  1,443,726  2,717,042  1,023,038 

Herald  Eiominer-e  .  686,127  720,275 

Herald  Eraminer-S  .  214,655  _ 270,880  _ 

Grand  Total  .  9,084,236  3,563,901  8,427,422  3,168,771 

MACON,  GA. 

Telegraph  (See  Note)  . . .  1,224,104  1,190,747 

•Telegraph  &  News-S  . .  681,379  666,078 

Grand  Total  .  1,905,483  1,856,825 

NOTE:  Telegroph-m  and  News-e  sold  in  combination;  linoge  of  one  edition 
Telegraph-m  is  shown. 

MANCHESnR,  N.H. 

Union  Leodernf  .  1,428,882  1,358,600 

tNow  Hampshire  News-S  733,813  702,971 

Grond  Total  .  2,162,695  2,061,571 

MIAMI,  FLA. 

HeroU-m  .  3,685,173  582,372  3,981,305  439,236 

HeraU-S  .  2,357,248  300,545  2,327,732  244,248 

News-e  .  1,619,747  _  1,837,074  50,400 

Grond  Total  .  7,662,168  882,917  8,146,111  733,884 

NOTE:  Herald-m  ond  5  and  News-e  changed  from  eight  to  sii-column  Mor. 
3,  1975. 


MILWAUKEE,  WISC. 

Sentinel-m  .  1,687,113  1,682,611 

Joumol-e  .  3,375,964  S32A57  3,238,347  470,486 

Joumol-S  .  2,415,790  455,542  2,256,551  396,143 

Grond  Total  .  7,418,867  988,199  7,177,509  866,629 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,972,815  47,851  1,924,210  75,346 

Tribune-S  .  2,270,765  515,413  2,063,515  449,570 

Stor^  .  2,600,864  440,026  2,500,011  608,976 

Grand  Total  .  6,844,444  1,003,290  6,487,736  1,133,892 

NOTE:  Tribune-m  and  5  ond  Stor-e  changed  from  eight  to  sii-column 
during  year  1975. 

NASHVILLE,  TCNN. 

Bonner-e  .  2,274,308  187,352  2,384,187  67,056 

Tennesseon-m  .  2,265,304  185,792  2,432,408  41,440 

•Tennesseon-S  .  1,352/184  84632  1,234,891  113,652 

Grand  Total  .  5,891696  457,776  6,051,486  222,148 

NEW  YORK,  N.Y. 

Times-m  .  3,077679  2,677,794 

Times-S  .  3,425,612  1602,041  3,178,833  823,023 

News-m  .  1,402,174  1,507,307  1,306,924  1,142,460 

News-S  .  1,041,288  1,770,778  1,057,317  1,627,839 

Post-e  .  1,008,503  _ 919,866  _ 

Grand  Total  .  9,955,156  4,580,126  9,140,734  3,593,322 

NOTE:  Times-m  and  5  chonged  from  eight  to  nine-column  Sept.  7,  1976. 
News-m  ond  5  chonged  from  hue  to  six-column  Sept.  6,  1976. 

NEWARK  N.J 

Stor  Ledger-ffl  .  2,958/126'  125,832  2,667,491  127,475 

•Stor  Ledger-5  .  2639,403  175,664  2,252,089 

Grand  Total  .  5,497,429  301,496  4,919,580  127,475 

NOTE:  Stor  Ledger-m  ond  5  changed  from  eight  to  nine-column  Sept.  7, 
1976. 
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ORLANDO,  FLA. 

Sentinel  Star-d  .  2,601,116  334658  2,623,224  782,115 

•Sentinel  Stor-S  .  1607,966  133,557  1,276694  191,777 

Grand  Total  .  4,109,082  468,115  3699,618  973692 

PASADENA,  CALIF. 

Stor  News-d  .  1,035,772  188602  1,081,442  133,107 

•Star  News-S  .  456646  17655  386,064  32632 

Grand  Total  .  1,492,318  205657  1,467606  165639 

PASSAIC,  NJ. 

HeraU  News-e  .  1,188,977  447,775  1,485,190  343600 

Herald  News-5  .  472,479  18,432 

Grand  Total  .  1,661,456  466,207  1,485,190  343600  - 


NOTE:  Herald  News-e  changed  from  eight  to  nine-column  width  Oct.  6, 
1976. 

NOTE:  Herald  News-S  first  publicotbn  Mor.  6,  1977. 


PATERSON,  NJ. 

News-d  .  1,096,571  123,480  1,184/190  19,008 

PENSACOLA,  FLA. 

Jouraol-m  .  2,118665  291,930 

tNews  Journol-S  .  986,116  51,997 

News-e  .  925610  16668 

Grand  Total  .  4630,491  360,295 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 


NOTE:  Joumol-m,  News-e  and  News  Joumol-S  chonged  from  eight  to 
nine-column  June  I,  1976. 

PEORIA,  ILL. 


Journal  Slor-d  .  1,938614  42,000  2,049698  49,608 

•Journol  Slor-S  .  947,255  42608  836,870  60,096 

Grand  Total  .  2685,769  84,308  2,886,268  109,704 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,977,310  889611  1,857,964  722,939 

•BuUetin-S  .  892,835  662,439  909,377  522698 

Inquirar-m  .  1,928600  284,410  1  602,440  167,103 

Inquirer-S  .  2,169,204  694,688  2,017,041  728,293 

News-e  .  1,007636  _  1642686  44,640 

Grand  Total  .  7,975,185  2,531648  7,629,108  2,185673 


NOTE:  Effective  Moy  19,  1975,  Bulletin-e  ond  5  chonged  from  eight  to 
six-column;  Inquirer-m  and  S  chonged  from  eight  to  six-column;  News-e 
changed  from  six  to  fiw-column.  The  doto  in  this  report  covering  the 
News-e  reflects  the  converted  linage  to  six-column  lormot. 


PITTSBURGH, 

,  PA. 

Post  Gazette-m  _ 

...  1,139,476 

945,093 

*Press-e  . 

...  2667,038 

89659  2,086,414 

77647 

Prass-S  . 

...  2,335,986 

1,740  2,193,873 

Grand  Totol  . 

...  5642600 

91,099  5,225680 

77647 

NOTE:  Ppst  Gozette-m 

ond  Press-e  ond  S  changed  from  eight  to  nine- 

colanMi  Sept.  1,  1975. 

PROVIDENCE 

p  R.l. 

Bulletin-e  . 

...  1674,478 

326,289  1,864,726 

275,921 

ioumal-m  . 

. ..  1675,243 

1,545,628 

9,120 

Joumal-S  . 

. ..  1656686 

177680  1,632648 

66,400 

Grond  Total  .... 

....  5,106607 

503,669  5,042,902 

351,441 

NOTE:  Bulletin-e  ond  Journol-m  hove  o  combined  sot.  edition;  the  linage  is 

only  shown  in  the  Bulletin-e. 

Democrat  &  Cfironicle 

ROCHESTER, 

N.Y. 

-m  1,892638 

182616  1,964,829 

235,008 

Democrat  &  Chronicle-S  .  1.480.671 

137,496  1,343,641 

78,976 

Times  Union-e  .... 

....  2,041606 

168,176  2,004,478 

239,808 

Grond  Total  .... 

....  5,415,015 

488,288  5,312,948 

553,792 

NOTE:  Democrat  &  Chronicle-m  ond  S  and  Times  Union-e  chonged  from 

eight  to  nine-column  Oct.  20.  1975. 

ROCKFORD, 

ILL. 

Star-m  . 

....  1,865,958 

175,116 

*  Register  Star-S 

. . . .  722,064 

19,456 

Register  Republic-e 

. ...  1,671,661 

164,444 

Grand  Total  .... 

....  4,259,683 

359,016 

NOTE:  Not  meosured  by  Medio  Records 

in  1976. 

NOTE:  Register  Repubfic-o.  Register  ^or-S  and  Star-m  ore  estobfished 

nine-column  newspapers  and  ore  measured  occordingly. 

SACRAMENTO, 

CALIF. 

Bee-e  . 

....  2,769681 

544,744  3,067,649 

117,031 

•Bee-S  . 

....  1,239,580 

307,936  1,209,461 

55,008 

Union-m  . 

....  1,880,912 

233,936  1,911,405 

184,784 

fUnion-S  . 

. . . .  402,293 

15,326  387,241 

Grand  Totol  . . . . 

....  6,292,466 

1,101,942  6,575,756 

356,823 

NOTE:  Bee-e  and  S  and  Union-m  ond  S  chonged  from  eight  to  nine-column 

Sept.  1,  1975. 

ST.  LOUIS, 

MO. 

Globe  Democrat-m  . 

....  1647635 

201,750  1670628 

153,123 

Globe  Democrat-we 

....  1,126,979 

35,968  784,023 

24,794 

Post  Dispotch-e  . . . 

....  1,929,194 

63,434  1,999,873 

81,785 

*Post  Dispotch-S 

....  2681,656 

26,128  2,139,246 

44,974 

Grond  Totol  . .  .  . 

....  6,985,064 

327,280  6,193670 

•304,676 

NOTE:  Globe  Democrot-m  pubfiihed  5  doys  o  week  only. 

NOTE:  Post  Dispotch-e  ond  5  and  Globe  Democrat-m  and  w/e  changed 
from  eight  to  nine-column  Apr.  5,  1976. 


ST.  PAUL,  MINN. 

Pioneer  Prass-m  .  1,367,236  1,454615 

•Pioneer  Press-S  .  1,735602  1  608,876 

Oispotch-e  .  2,126,877  325652  2,190,001  298648 

Grand  Total  .  5629,415  325,652  5,153,192  298,648 

NOTE:  Pioneer  Pross-m  and  5  and  Diipotch-e  changed  from  on  eight  to 
six-column  May  5,  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2614,301  26,664  2,212,909  65,456 

Times-m  .  2,888696  889,907  2,821,167  898,284 

•TTmes-S  .  1,512,908  372,911  1,455,375  298,323 

Grand  Total  .  6,616,105  1,289,482  6,489,451  1,262,063 

SALEM,  OREGON 

Oregon  Stotesmon-m  . . .  1,962,912  28,248 

tStotesmon  Joumol-S  . .  .  590,604 

Copitol-o  .  1653,850  24,552 

Grond  Total  .  4,107,366  52,800 


NOTE:  Not  measured  by  Medio  Reconis  in  1976. 

NOTE:  Oregon  Stotesmon-m,  Capitol  Joumol-e  ond  Statesman  Joumol-S 
chonged  from  eight  to  nine-column  Oct.  1975. 
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SAN  ANTONIO, 

nxAS 

Express-m  . 

.  2,261,713 

194640  1,875,499 

140,328 

fExpress-News-S 

.  1666,349 

121,280  1,146,668 

51,168 

Express-News-sot. 

.  471,145 

535657 

News-e  . 

.  2,049604 

199652  1,754,733 

122,616 

Ught-e  . 

.  2613,911 

2,200,490 

*Light-S  . 

.  1654651 

1657,400 

Light-sot . 

.  348,195 

382,773 

Grand  Total 

. 10665/168 

515672  9,253,220 

314,112 

NOTE:  E|qrress-m,  News-e  ond  Light-e  published  5  days  o  week  onW. 
NOTE:  Light-e,sot6  changed  from  eight  to  nine-column  June  IS,  1976. 
Express  eHective  Jon.  19,  1977;  News  effective  Jon.  18,  1977 


SAN  BERNARDINO,  CALIF. 

Sun  Telegram-m  .  1,796,722  U0,8S6 

•Sun  Telegram-S  .  654684  282668 

Grand  Total  .  26SU06  913,424 

NOTE:  Not  Meosured  by  Medio  Records  in  1976. 

SAN  DIEGO,  CALIF. 

Union-m  .  3,116,167  151,058  3,040,503  57,072 

•Union-S  .  1692,086  1,469,253 

Tribune-e  .  3,491,042  141,470  3638,789  59,376 

Grond  Total  .  8,199,295  292628  7,848645  116,448 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,077,010  459.648  1,925,017  249,024 

Exominer-a  .  2,090,865  472,320  1,924,003  249,024 

Exominar  8.  Oironicle-S  .  1,411675  _  1,254678  _ 

Grand  Total  .  5,579,750  931,968  5,103698  498,048 

SAN  JOSE,  CALIF. 

Mercury-m  .  4,692600  272693  4,513,345  160,772 

News-e  .  4,060,734  317,913  3,696,620  160,742 

•Mercuiy-News-S  .  2,020,807  16,464  1,703,071  _ 

Grand  Total  .  10,773,741  606,970  9,913,036  321,514 

NOTE:  Mercury-m  ond  News-e  has  o  combined  sot  edition;  the  linoge  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Joumol-e  .  1,Sn602  33,296  1648,718 

Times-m  .  2,306637  63676  2,251614 

Times-S  .  1,121,297  55,056  1,035,063 

Grand  Total  .  5/105,036  151,728  4635,295 

NOTE:  Timos-m  and  S  ond  Joumol-e  chonged  from  eight  to  nine  column 
Jonuory  2,  1977. 

SYRACUSE,  N.Y. 

HeraU  Joumol-e  .  1,980,396  3,993  1,887,474  12,922 

•HeraU  Americon-5  ....  1,478693  14,064  1,100,765  15,456 

Post  Stondord-m  .  1,114,240  4,809  1,132686  12,743 

Grand  Total  .  4673629  22,866  4,120,825  41,121 

NOTE:  Post  5tondoid-m,  Herald  Joumol-e  ond  HeraU  Americon-S  chonged 
from  eight  to  nine  column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrat-e  .  1,635,001  1613,151  9,775 

•Oemocrat-s  .  737,055  620,305  _ 

Grand  Total  .  2,372,056  2,233656  9,775 

NOTE:  Democrat-o  and  5  changed  from  eight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tribune-m  .  2,908,922  609621  2,987,973  350,072 

•Tribune-5  .  1610,425  45,480  1,389,753  41,280 

Times-e  .  1,901,892  2,051,970  _ 

Grand  Total  . 6,321,239  654,801  6,429,696  391,352 

NOTE:  Tribune-m  ond  5  ond  Times-e  chonged  from  eight  to  nine-column 
Oct.  27,  1975. 

UTICA,  N.Y. 

Observer  Dispotch-e  ....  1659,132  65,728 

vObsarver  Dispotch-5  ...  626,718  118,704 

Pross-m  .  1 ,1 76,396  _ 

Grond  Total  .  2,862,246  184,432 

NOTE:  Not  meosured  88  Medio  Records  in  1976. 

NOTE:  Observer  Dispotch-o  and  S  ond  Prass-m  changed  from  eight  to  nine 
column  Dec.  1975. 


WASHINGTON,  D.C. 

Post-m  .  4,826,713  287652  4676,880  340,232 

•Post-5  .  2,661,461  458652  2,311,086  459,124 

Stor-e  .  2,302,026  387,244  2651,190  459,893 

Stor-S  .  903,674  200,256  846,588  234,555 

Grand  Total  .  10,693,874  1.333,30410685,744  1,493,804 

NOTE:  Post-m  ond  5  and  Star-o  and  5  chonged  from  eight  to  nine-column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m  .  2654,352  113633  2,625,713  69,855 

Times-e  .  2,262,025  113,802  2,235,498  69,690 

•Post  rimes-5  .  1,452,736  _  1651,202  _ 

Grand  Total  .  6,269,113  227,435  6,112,413  139645 


NOTE:  Post-m  ond  rimes-e  hove  o  combined  sot.  editon;  the  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Times-5  chonged  from  eight  to  six  column 
Oct.  1,  1975. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  ....  1,464,020  211,250  1,669697  228,949 

^Reporter  Dispotch-S  .  . .  396660  35,856 

Grand  Total  .  1,860,080  247,106  1,669,697  228,949 

NOTE:  Reporter  Dispotch-S  first  publicotion  Sept.  5,  1976. 

WICHITA,  K/kNS. 

Eogle-m  .  2,268,306  275,912  2,297,401  in,259 

Baocon-e  .  1,038,140  118,038  832,810  108,192 

•Eogle  Beocon-S  .  962635  129,568  824,147  69,728 

Grand  Total  .  4668.481  523,518  3,954,358  355,179 


NOTE:  Eogle-m  and  Beocon-e  has  o  combined  sot.  edition;  the  linoge  is 
only  shown  in  the  Eogle-m. 

NOTE:  Eoble-m,  Beocon-e  ond  Eagle  Beocon-S  chonged  from  eight  to  six 
column  Sept.  1,  1975. 

(Continued  on  page  24) 
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ALBANY,  N.Y. 

Times-Union-m  .  1,763,275  1,708,722 

Knicker  Bocker  N«ws-«  1,253,517  1,234,546 

Times-Union-S  .  945,132  _967j900 

Grand  Total  .  6,978,716  3,911,168 

BANGOR,  MAINE 

News-m  .  1,518,615  1,381,357 

CASPER,  WYOMING 

5lor-Tribune-n>,  5  .  1,497,860  1,318,030 

NOTE:  Inctudos  praprints-127,i76  knes  in  1977;  100,540  linos  in  1976; 
Fomily  Weekly  not  included'63,912  knes  in  1977. 

COLUMBUS,  NEB. 

Tele9rem.«  .  802,144  696,822 

NOTE:  Includes  inserts;  121,492  knes  in  1977;  33,264  lines  in  1976. 

DAVENPORT,  IOWA 

Quod  City  Times  e/m  .  . .  3,153,556  2,892,232 

Quod  City  Times  S  .  891,492  853,650 

Grand  Total  .  4,045,048  3,745,882 

DES  MOINES,  IOWA 

Repister-m  822,504  231,134  755,156  210,551 

Tribune-e  .  1,297,920  1,218,451 

Register-5  .  966,270  124,465  855.991  127,110 

Grand  Total  .  3,086.694  355,599  2,829,598  337,661 

DOVER,  DELAWARE 

Delowore  State  News-e/5  1,228,916  1,089,680 

NOTE:  Figures  shown  ore  on  on  eight  column  bosis. 


EDMONTON,  ALTA. 

Journol-e  .  4,900,950  4,824,666 

FORT  WAYNE,  IND. 

Journol  Gontte-m  .  1,830,696  1,674,806 

News-Sentmol-e  .  2,347,198  14,896  2,121,028  14,784 

Journol  Gocerte-S  .  960,986  832,230  _ 

Grand  Total  .  5,138,882  14,896  4,628,064  14,784 

FORT  WORTH,  TEXAS 

Stor  Telegrom-m  .  2,498,538  2,244,018 

Star  Telegrom-e  .  2641,786  2,452,044 

Stor  Telegrom-5  .  1,719,396  1,446,172 

Grand  Total  .  6,859.720  6,142,234 

GREENVILLE,  S.C. 

News  m  $  2.797.676  2,486,162 

Piedmont-e  .  1,705,564  1.496,614 

Grand  Total  .  4,503,240  3,982,776 

INDIANAPOLIS,  IND. 

Stor-m  .  2,895,482  3,095,072 

News-e  2,298,571  2,315,498 

Stor-S  .  1,879,387  1,797,172 

Grand  Total  .  7.073,440  7,207,742 

KANSAS  CITY,  MO. 

Times-m  .  2603,270  2,259,899 

Stor-e  .  1,056,427  90,025  1,028,369  117,851 

Stor-S  .  1,708671  _  1,533,062  _ 

Grand  Total  .  5,068,268  90,025  4,821,350  117,851 

KITCHENER  WATERLOO,  ONT. 

Record-e  .  2,934,159  2,890,653 

LETHLERIDGE,  ALTA. 

Herold-e  .  1,511,359  1,446,475 

LINCOLN,  NEB. 

Journol  Stor  d  S  .  2,330,496  2,161,096 

NOTE  Include  inserts-324,814  knes  m  1977,  211,876  knes  in  1976. 
LOUISVILLE,  KY. 

Courier-Joumol-m  .  2,281,306  2,434,613 

Times-e  .  2,563,132  2,495,011 

Courier  Journol  &  Times-S  1,954,291  1,665,287 

Grand  Total  .  6,798,729  6,594.911 


NOTE:  ROP  display  knoge  is  pubkshed  on  6-column  bosis,  but  is  converted 
to  8-cotumn  bosis  obove.  Clossdied  pubkshed  and  reported  on  10- 
column  basis. 

MADISON,  Wise. 

Copitol  Times-e  .  2,336,859  2,264,962 

Wise  State  Joumol-m  . .  2,371,677  2,367,106 

Wise.  State  Joumol-S  .  ..  998,438  917,108': 

Grand  Total  5,706,974  5649.176'} 

NOTE:  6-coluinn  poges  converted  to  8-column  bosis;  clossi1ied-9  column. 
MERIDEN,  CONN. 

Record-Journol-m  .  1.161610  1,039,388 
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MONROE,  LJL. 


Woifd-m  . 

...  1639686 

1675,036 

News  Star-e  . 

...  1,227,065 

1,190626 

Worfd-5  . 

...  732,109 

572,160 

Grand  Total  . 

...  3698,260 

3,137622 

MONTREJU,  QUE. 

Gazette-m  . 

...  1,482,759 

1,470,009 

Stor-e  . 

....  3,182,915 

3,476612 

Le  Oevoir-m  . . 

. . . .  543621 

451,236 

Le  Dimooche  Mortin-S 

849,627 

537646 

NOTE:  Le  Dimanche  Mortin  includes  “Perspectives"  ond  “Inserts":  90,899 

knes  in  1977;  51,681  knes  in  1976. 

NASHUA,  N.H. 

Telegraph-e  . . 

....  1,429,687 

1,270,749 

NEWPORT  NEWS,  VA. 

Pra$s-m  . 

....  2,121616 

2,295,272 

Times  Herold-e  ... 

....  1,953698 

1,987,174 

Press-S  . 

....  1,437,352 

1646,002 

Grand  Totol  .... 

....  5,512,066 

5,628,448 

NORFOLK,  VA. 

Virginio  hlot-m  . . . 

....  2694,117 

2,843631 

le^er  Stor-e  .... 

....  2639,313 

2,661,103 

Virginio  Pilot-S  .... 

....  2,164652 

1,965,492 

Grand  Totol  . . . . 

....  7,898,082 

7,470,126 

NORTH  BAY,  ONT. 

Nugget-e  . 

....  1,278,491 

1,144,494 

NORTH  PLATTE,  NEB. 

Telegraph-e  . 

.  .  953,964 

924,011 

NOTE:  Includes  Fomily  Wookly  58,897  knes  in  1977;  63,773  in  1976. 

OAKLAND,  CALIF. 

Tribune-e  . 

....  2,174,808  553,467 

2,265,902  179,922 

Tribune-S  . 

....  1,110,779 

1,006,699 

Grand  Totol  . . . . 

...  3,285687  553,467 

3672,601  179,922 

NOTE:  Sundoy  includes  Parade  and  Comics;  /7,/63  knes  in  IV/7;  68,2l2 

lines  in  1976. 

OGDEN,  UTAH 

Stondord  Euminer-e 

...  1,665,086 

1,592,400 

Stondord  Exominer-S 

. . .  735,812 

632636 

Grand  Totol  . . . . 

....  2,400,898 

2,224,936 

NOTE:  Sundoy  includes  Fomily  Weekly:  63,546  lines  i 

in  1977;  56,840  knes  in 

1976. 

OKLAHOMA  CITY,  OKLA. 

Okbhomon-m  . 

.  ..  2,121,248  566,066 

2,057,943  481,396 

Times-e  . 

...  1,926,942  461,151 

1,879,677  383,538 

Oklohomon-b  . 

....  1,465,006 

1,308610 

Grond  Totol  . . . . 

....  5,513,196  1627,217 

5,245,830  864,934 

OMAHA,  NEB. 

World  Herald-m-e-S 

....  3,744,314 

3,560,984 

ORANGE  COUNTY,  CALIF. 

Register-m  . 

....  4644,168 

4,039,840 

Register-e  . 

....  4,844,168 

4,039,840 

Register-S  . 

....  1,684,253 

1645,665 

Grand  Totol  ... 

.  6,528,421 

5,585605 

NOTE:  All  doy  newspaper  m  &  e  sold  in  combinotion;  Parade  knoge  is 

included  obove. 

OTTAWA,  ONT. 

Le  Oroit-e  . 

.  2,247,841 

2,409,869 

PHOENIX,  ARIZ. 

Requbke-m  . 

.  4,078,144 

4,035,654 

Gozette-e  . 

.  4,025,686 

3,862,852 

Repubke-S  . 

.  2,020,970 

1,809,976 

Grond  Totol  . . . 

.  10,124600 

9,708,482 

PORTLJLND,  MAINE 

Press  Herald-m 

.  1,303,283 

1,238,628 

Eipress-e  . 

.  1,281655 

1,217,716 

Telegram-S  .... 

.  808,973 

678,522 

Grand  Totol 

.  3,393,811 

3,134,866 

PORTLJLND,  ORE. 

Oregonion-m-S  . . 

.  5,251,694 

5,021,604 

Oregon  Journol-e 

.  1675,098 

1,265,180 

Grand  Totol 

.  6,826,792 

6,286,784 

READING,  PA. 

Times-m/Eogle-e  . 

.  1,707,933 

1683,834 

Eogle-S  . 

.  822,673 

747,412 

Grand  Totol 

.  2,530,606 

2,331,246 

RICHMOND,  VA. 

Times  Dispoteb-m 

.  1,976,473 

1,942,105 

News-Leoder-e 

.  1,762,206 

1,870,161 

Times  Dispotch-S 

.  1618,402 

1,569,642 

Grand  Totol 

.  5,257681 

5,381,908 

SJkNTA  BARBiUtA,  CALIF. 

News  Press-e-5  .  2656,183  2,434,908 

NOTE:  Porade  Mogozine  not  included. 
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SCOTTS  BLUFF,  NEB. 

Star  Herald-m-5  .  936J)67  939.865 

NOTE:  Includos  Fomily  WooUy-S9617  knot  in  1977;  46,184  knot  in  1976. 
SEATTLE,  WASH. 

Post  Intolkgencer-m  ....  1691,336  1681,913 

Post  Intolkgoncor-s  ....  612,792  513,014 

Grand  Total  .  2,204,132  2,094,927 

rimos-e,  5  .  3,754652  3668.782 

SOUTH  BAY,  (TORRANCE)  CALIF. 

South  Boy  Breeze-«  ....  3,588,046  3,278,114 

SPOKANE,  WJLSH. 

Spokosmon  Renew-m  . . .  1680,915  1,573,775 

Chroniclo-e  .  1,684,445  936,530 

Spokosmon  Review-5  . . .  1,009,715  1,602,930 

Grand  Total  .  4675,075  4,113,235 

NOTE:  Sunday  and  Grand  Total  includos  Porado  odvertising. 

TACOMA,  WASH. 

News  Tribune-e  and 

Tribune  &  Ledger-S  . .  3603,304  3,148,432 

TOLEDO,  OHIO 

Blode-e  .  2630,215  2,348,384 

Blode-S  .  1,439,012  1,252,411 

Grand  Total  .  3,769,227  3600,795 

NOTE:  Blode-o&S  chonged  from  8  column  to  9-column  May  1,  1976. 

TOPEKA,  KJU4S. 

Doily  Copital-m  .  1,212,883  1,287,804 

Stole  Journol-e  .  891632  1,027,159 

Copitol  Joumol-S  .  504636  469,826 

Grand  Total  .  2608,851  2,784,789 

NOTE:  Figures  ore  based  on  6-column  formot. 

TORONTO,  ONT. 

Slor-e  .  4,931,761  4,907,089 

Sun-mBiS  .  1,867,812  1,598,052 

TUCSON,  ARIZ. 

Slor-m  .  3,095,172  3,035,802 

Ctizen-e  .  3,138,712  2,868668 

Slor-S  .  1,125,495  1,056,128 

Grand  Total  .  7,359,379  6,960,498 

NOTE:  Sunday  includos  Parade  knoge. 

TULSA,  OKLA. 

World-m  .  1,773663  1,848,392 

Tribune-o  .  1,777,206  1,819,725 

World-S  .  1,011,122  825619 

Grand  Total  .  4,561691  4,493,636 

NOTE:  Figures  oil  bosed  on  6-column  ROP  format  and  9-column  clossified. 
VANCOUVER,  B.C. 

Sun-0  .  4618.452  4,748,531 

NOTE:  Includes  Weekend  Mogozine,  oil  figures  on  6-column  formot. 

WAUKEGEN,  lU. 

News-5un-e  .  1,954602  1,989,120 

WILKES-BJUtRE,  PA. 

Times-Looder  News- 

Record-All  Doy  .  1,403603  1,512,085 

Independent-5  .  683,943  674,598 

Grand  Total  .  6087,146  2,186,683 

NOTE;  Sundoy  includes  Airade:  69,755  knes  in  1977;  67,377  knes  in  1976. 
Supplement  odvertising  lor  May  1977  does  not  include  Times-Leoder- 
News-Record  246,026  linos.  Meosured  by  Advertising  Checking 
Bureau — Nowstadt  Reports  Division. 

WILMINGTON,  DEL. 


News/ Journal 


(m&e-mon  Id  Fri.)  . . .  2,278.307 

2,100,679 

News  Joumol-S 

.  373,881 

316,893 

Grand  Totol  . . . 

.  26S2,188 

2,417,572 

WILMINGTON,  N.C. 

5tar  News-All  Doy 

.  835,310 

1,077,398 

SlorNews-S  . 

.  337,428 

349,468 

Grand  Totol  . . . 

.  1,172,738 

1,426,866 

WINDSON  ONT. 

Stor-e  . 

.  2,627,000 

2654,745 

WINNIPEG,  MAN. 

Tribune-e  . 

.  3,013,080 

2,993,375 

Free  Press-e  . . . . 

.  3668,728 

3,271,007 

WINSTON-SJUEM,  N.C. 

Journol-m  . 

.  1,843,870 

1,822,016 

Sentinel-e  . 

.  1,420,524 

1697,820 

Journol  Sentinel-S 

.  939690 

840,798 

Grond  Totol  . . . 

.  4,204,284 

4,260,634 

NOTE:  Port  run  and 

comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  . 

.  1043,777 

1,103,269 

Gozette-e  . 

.  1,114,204 

1,156635 

Telegram-5  . 

.  1,155,546 

1,168,192 

Grand  Totol  . . , 

.  3613,527 

3,427,996 

Restaurant  ad  kit 
sent  to  admen 

The  National  Restaurant  Association 
(NRA)  is  again  making  available  its  guide 
to  creating  restaurant  advertising  sup¬ 
plements  for  use  during  the  October 
celebration  of  National  Restaurant 
month. 

The  kit,  made  available  at  no  charge  to 
newspaper  and  magazine  promotion  di¬ 
rectors,  contains  tips  on  creating  a  spe¬ 
cial  restaurant  month  ad  'section, 
24 


methods  of  selling  ads  to  restaurateurs 
and  editorial  copy  and  artwork  covering 
a  variety  of  food  service  industry  trends. 

Further  information  can  be  obtained 
by  writing  to  Jerry  Greenfield,  NRA  pub¬ 
lic  relations  director.  One  IBM  Plaza, 
Suite  2600,  Chicago,  111.  60611. 

Weekly  group  readies 
paper  in  Spokane 

Community  Publications,  Inc.,  which 
operates  weekly  newspapers  in  Oregon 


and  Hawaii,  will  start  a  weekly  in 
Spokane,  Washington  beginning  Sep¬ 
tember  21. 

The  new  paper  will  be  called  the 
Spokane  Community  Press  and  the  initial 
press  run  will  be  110,000. 

Don  Olson,  former  retail  advertising 
manager  of  the  company’s  Portland, 
Oregon  newspapers,  will  be  publisher  of 
the  Spokane  paper.  Jon  Hardy,  circula¬ 
tion  director  in  Portland,  has  been 
moved  to  Spokane  to  work  in  that  capac¬ 
ity  on  the  company’s  newest  paper. 

EDITOR  &  PUBLISHER  for  August  6,  1977 


Syndicates 


Weekly  sports  column 

A  weekly  sports  column  by  Joan  Ryan 
will  be  syndicated  by  the  Washington 
Post  Writers  Group  starting  in  Sep¬ 
tember. 

Joan  Ryan  is  leaving  the  Washington 
Post  and  moving  to  New  Haven,  Con¬ 
necticut  where  her  husband,  former 
NFL  quarterback  Frank  Ryan,  has  been 
appointed  Yale  University’s  athletic  di¬ 
rector. 

She  started  her  sports  column  for  the 
Washington  Star  in  1972,  simultaneously 
writing  a  weekly  feature  for  Newspaper 
Enterprise  Association.  From  1975  until 
this  summer,  she  was  a  full-time  sports 
writer  and  columnist  for  the  Washington 
Post;  and  in  order  to  continue  her  popu¬ 
lar  column,  the  Writers  Group  is  offering 
it  for  national  syndication. 

Joan,  who  grew  up  in  Houston  and 
was  graduated  from  Rice  University  in 
1958,  married  the  quarterback  who  led 
the  Rice  Owls  to  the  Cotton  Bowl.  For 
the  next  four  years  she  lived  in  Los 
Angeles  where  Frank  played  for  the 
Rams  and  commuted  to  Rice  for 
graduate  studies. 

Frank  was  traded  to  the  Cleveland 
Browns  in  1962  and  two  years  later  Joan 
started  a  twice-weekly  sports  column  for 
the  Cleveland  Plain  Dealer. 

★  *  ♦ 

“Neat  Stuff’  is  a  new  weekly  syndi¬ 
cated  feature  for  youngsters  from  ages  6 
to  13  being  introduced  in  September  on 
the  West  Coast. 

The  Seattle  Times  will  be  first  to  carry 
the  feature,  running  it  in  the  comic  sec¬ 
tion.  Other  subscribing  newspapers  will 


By  Lenora  Williamson 


Joan  Ryan 

use  it  in  regular  news  sections,  according 
to  Education/Research  Systems,  Inc., 
which  is  syndicating  “Neat  Stuff.’’  Dr. 
Thomas  F.  Ris,  head  of  the  Seattle-based 
firm,  created  the  feature. 

He  explains: 

“Content  centers  around  ‘how-to’  sub¬ 
jects,  including  money-making  projects, 
humor,  camping  tips,  physical  educa¬ 
tion,  science,  crafts,  foods,  environ¬ 
mental  activities  and  holidays.  Beneath 
the  surface  of  “Neat  Stuff’  is  a  very 
serious  and  tightly  structured  hidden 
curriculum  which  directly  relates  to 


standard  school  curriculum,  with  an  em¬ 
phasis  on  language  arts. 

“Overwhelmingly,  the  research  shows 
that  more  young  people  are  using  more 
media  each  year,  including  print  and 
electronic.  To  say  that  American  youth 
are  no  longer  reading  is  invalid.  The  evi¬ 
dence  is  clear  they  read  when  there  is 
good  reason  to  read. 

“Youngsters  between  6  and  13  are  at  a 
very  formative  state  of  educational 
development.  At  this  period  in  life  when 
media  patterns  are  developed,  students 
can  and  should  become  familiar  with 
newspapers,  which  can  serve  their  appa¬ 
rently  insatiable  media  appetites. 

A  weekly  contest  is  planned  to  bridge 
the  gap  between  the  young  target  audi¬ 
ence  and  the  newspapers.  Local  adver¬ 
tisers  can  use  it  with  low-key  promo¬ 
tions,  and  7/Eleven  stores  are  sponsoring 
such  contests  in  the  Pacific  Northwest. 
The  feature,  available  in  black  and  white 
or  color,  incorporates  super  graphics  to 
attract  the  visually  oriented  audience. 

Education/Research  Systems 
specializes  in  developing  educational  and 
communications  programs  for  school- 
agers.  The  materials  and  curriculum  pro¬ 
grams  are  used  in  28  states,  Europe,  and 
the  far  East. 


“Syndicated  Columnists,’’  a  book  de¬ 
voted  to  newspaper  columnists,  history 
of  early  columnists  and  syndicators,  with 
text  chapters  is  being  published  by 
Richard  Weiner,  Inc.,  New  York. 
Weiner  is  a  newspaper  column  buff  and 
also  wrote  “Professional’s  Guide  to  Pub¬ 
licity’’  and  two  directories — one  on  pub¬ 
lic  relations  services  and  another  on 
news  bureaus.  A  short  version  of  “Syn¬ 
dicated  Columnists’’  was  published  in 
1975  as  a  directory  for  publicists  and 
journalists. 


DOCTOR  SMOCK®by  George  Lemont  (dS) 
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What  is  Paul  Miller  really  like? 

(Continued  from  page  11) 


“In  the  tiannett  company,  there’ve  been  so  many  things. 
People  have  been  wonderful  to  me.  It’s  just  been  a  continu¬ 
ing  satisfaction,  particularly  to  be  part  of  the  wonderful 
growth  of  the  company.” 

“Conversely,  what  would  you  say  were  your  worst  goofs, 
the  things  you’d  most  like  to  be  able  to  do  over  again?” 

“At  Gannett,  1  can  look  back  over  all  sorts  of  things. 
Acquisitions  that  might’ve  been  made  that  weren’t  made, 
that  were  missed  or  ignored  or  not  followed  up  aggressively 
enough. 

“1  can  think  of  goofs  at  the  AP  but  you  could  go  on  and 
work  them  out  and  fix  them  up  later.  I  can  think  of  things  I 
wish  I’d  done  differently  but  I  don’t  think  of  anything  in  a 
policy  way  that  didn’t  get  itself  straightened  out.” 

He  returned  to  the  first  question. 

“Among  the  great  satisfactions,  there  is  the  fact  of  how 
much  other  people  mean  to  you.  It  seemed  to  me  at  AP  there 
were  always  people  who  were  so  helpful,  so  willing  to  show 
you  the  ropes,  to  save  you  from  mistakes,  to  save  you  from 
yourself,  really.  That  was  true  from  the  very  first  time  1  went 
to  work  for  the  AP  and  mis-filed  the  Ohio  wire  to  the  day  I 
left  Washington. 

“It’s  true  in  the  newspaper  business  generally.  It’s  cer¬ 
tainly  true  here.  The  Gannett  company  always  had  a  lot  of 
people  who  knew  a  helluva  lot  more  about  things  and  were 
willing  to  keep  you  from  getting  off  the  track  or  put  you  back 
if  you  got  off — Well,  more  than  1  can  ever  say,  really.  1 — .” 
He  broke  off  the  thought,  with  evident,  rising  emotion. 
Having  come  this  far,  the  nagging  reader  might  ask,  with 
some  justice,  “but  what  is  Paul  Miller  REALLY  like?” 

The  view  from  our  executive  floor,  where  toil  the  AP  men 
who  know  him  best,  is  that  of  a  man  of  rare  unflappability,  a 
man  genuinely  in  love  with  the  AP,  a  man  of  humor,  pres¬ 
ence  and  aplomb,  who  asks  the  right  questions  and  achieves 
his  purposes  not  by  direct  frontal  assault  but  as  a  catalytic 
agent  who  quietly  lays  an  idea  on  the  table  and  waits,  with 
patience,  until  the  others  come  around  to  the  same  notion. 

The  view  from  your  executive  floor  at  Gannett,  as  far  as  a 
visitor  can  discern  it  in  a  couple  of  days,  is  somewhat  differ¬ 
ent  and  more  complex. 

We  begin  with  a  view  of  that  fantastic  25th  floor,  the 
carpeting  deep  enough  to  lose  a  shoe,  the  10-foot  trees  and 
shrubbery,  the  hand-carved  desks,  the  whispering  teletypes, 
the  winged  sculpture,  the  hidden  secretaries  and,  as  a  great 
spatial  crescendo,  the  board  of  directors  room  with  its  Zebra 
wood  paneling,  its  sinfully  plush  chairs,  its  rising  and  lower¬ 
ing  glass  tables  and  that  epic  fireplace  of  hand  patinaed 
copper  looking  for  all  the  world  like  a  giant  cornucopia  about 
to  spill  forth  Gannett  dividends. 

It  is  difficult  to  reconcile  this  place  with  the  man  who  once 
sweated  out  Washington  summers  in  a  steaming,  musty, 
clattering,  claustrophobic  corner  of  the  old  Star  building.  Or 
the  boy  from  Oklahoma,  who  once,  while  buying  his  first 
car,  had  to  live  on  a  dollar  a  day  and  a  diet  built  around 
10-cent  chili.  It  helps  to  know  that  as  he  shows  visitors 
through  the  new  corporate  headquarters,  he  concludes  with 
a  chuckle,  “well,  it’s  humble  but  it’s  home.” 

Whether  the  board  chairman’s  sense  of  humor  can  stretch 
to  accommodate  the  cracks  of  irreverent  Gannett  staffers 
could  not  be  immediately  ascertained.  (This,  of  course,  is  a 
euphemism  for  the  fact  that  the  reporter  involved  did  not 
dare  bring  them  up.)  Anyway,  one  learns,  staffers  refer  to 
the  25th  floor  as  “Disneyland”  and  “Middle  Earth.”  The 
board  room  and  that  fireplace  have  been  known  to  inspire 
this  comment:  “The  sacrificial  virgins  are  being  bused  in 
from  Buffalo.” 

Apart  from  the  furniture,  there  is  the  man,  a  man  who  after 


more  than  40  years  away  from  that  milieu  retains  a  small¬ 
town  cordiality  and  directness. 

Item.  Early  morning  in  a  residential  area  of  Rochester.  For 
the  umpteenth  time  a  Democrat-Chronicle  delivery  truck 
makes  a  racket  turning  around  in  a  driveway.  Irate  resident 
complains  to  paper’s  circulation  department,  futilely.  At  4 
a.m.  irate  resident  finds  publisher’s  number  in  book  and 
wakes  him  with  complaint.  Paul  Miller  chats  pleasantly, 
promising  remedial  action.  Early  morning  noise  stops,  until 
the  driver  goes  on  vacation.  New  driver,  new  noise,  new  4 
a.m.  call  to  Paul  Miller,  who  is  just  as  pleasant  on  the  second 
go-round.  Peace  returns  to  the  neighborhood. 

Item.  Early  in  1968,  on  the  heels  of  the  Communists’ 
disastrous  Tet  offensive,  Rochester  editors  come  to  their 
publisher  and  ask  if  it  isn’t  time  to  withdraw  editorial  support 
for  the  American  role  in  Vietnam.  Miller:  “1  don’t  know.  1 
haven’t  come  to  that  yet  but  let’s  go  see  Lyndon.” 

Twenty-four  hours  later.  Miller,  a  conservative  Republi¬ 
can  but  a  friend  of  various  presidents,  and  a  covey  of  his 
editors  are  in  the  cabinet  room  of  the  White  House  where  for 
two  hours  Lyndon  Baines  Johnson  holds  forth  on  Vietnam. 

“For  two  hours,”  recalls  one  editor,  “LBJ  mesmerized  us 
with  everything  from  old  dirty  jokes  by  Sam  Rayburn  to  the 
infallibility  of  General  Westmoreland.  We  went  away  tem¬ 
porarily  convinced  and  the  rising  revolt  was  quelled.  The 
point  is  that  Paul  did  not  try  to  impose  his  view  but  took  us 
quickly,  and,  of  course,  rather  grandly,  to  the  horse’s 
mouth.” 


‘'He  is  honest  and  you  always 
know  where  you  stand  with  him. 
Deep  down,  I  suspect,  he's  a  very 
gentle  man.  He's  a  helluva  fighter 
but  he  doesn't  fight  dirty." 


The  AP  view  of  Paul  Miller  being  unflappable  surprises  a 
number  of  people  on  the  25th  floor,  including  Paul  Miller. 

“1  don’t  know  about  that,”  he  says,  grinning.  “I’ve  never 
been  accused  of  it  before  but  I’m  glad  to  have  that  reputation 
true  or  false.  I  do  find  that  you  don’t  run  into  trouble  if  you 
do  the  best  job  you  can  of  trying  to  anticipate  things.  It’s 
when  you’re  surprised  that  you  get  into  trouble.  You  learn 
that  in  our  business,  you  have  to.” 

“Paul  is  a  man  of  great  breadth,”  says  a  former  editor 
under  former  publisher  Miller.  “He  is  humanitarian  in  the 
best  sense  and  generous.  He  is  also  mercurial,  short-fused 
and  impetuous.  He  can  take  your  head  off  for  something  he 
dislikes  but  later  finds  a  way  of  saying  or  doing  something 
nice.” 

“He  is  honest  and  you  always  know  where  you  stand  with 
him,”  says  a  Gannett  executive  who  has  had  deep  differ¬ 
ences  with  the  board  chairman.  “Deep  down,  I  suspect,  he’s 
a  very  gentle  man.  He’s  a  helluva  fighter  but  he  doesn’t  fight 
dirty. 

“He’ll  phone  you  and  say,  ‘Come  in.  1  want  to  fuss  with 
you.’  And  you  go  in  and  he’s  got  papers  spread  all  over  the 
place  and  you  get  skinned  alive.  Then  he  ends  by  saying, 
‘Well,  anyway,  that’s  what  I  think.  Now,  how’s  the  family?’ 

“He’s  probably  the  best  overall  news  executive  I’ve  ever 
worked  for  in  his  concept  of  what  a  paper  ought  to  be  in 
content  and  in  its  responsibility  to  the  community. 

“He  has  surrounded  himself  with  people  trained  by  him 
and  others  to  speak  up.” 
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Hearing  to  air  newspaper  attacks  on  union  “The  union  is  cieariy  of  the  opinion,” 

he  said,  “that  the  Teamsters  should  be 


On  August  9,  a  hearing  will  be  held  by 
the  Maine  Labor  Relations  Board  on  a 
July  15  complaint  by  the  Teamsters 
Union  that  alleges  that  the  Ellsworth 
(Me.)  American  is  guilty  of  unfair  labor 
practices  for  opposing  the  union’s 
organization  of  the  policemen  and  fire¬ 
men  in  the  city  of  Ellsworth. 

Because  it  alleges  that  editorial  mate¬ 
rial  appearing  in  the  American  violated 
protections  afforded  labor,  Maine’s 
Teamsters  Local  Union  No.  48,  asks  that 
“the  election  which  was  held  on  July  11, 
1977,  be  set  aside  and  that  a  proper  and 
fair  election  be  conducted  pursuant  to 
the  state  statute.” 

In  connection  with  the  complaint  to 
the  state  labor  relations  board,  Richard 
R.  Peluso,  international  trustee  of  the  un¬ 
ion,  told  executive  director  Parker  A. 
Denaco  of  the  board:  “For  a  period  of 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


7/27  8/3 


Affiliated  Publications  (AMEX)  .  14  14% 

Blue  Chip  Stamps  (OTC)  .  17V4  17 

Combined  Communications  Corp.  (NYSE)  23’/4  21% 

Capital  Cities  Comm.  (NYSE)  .  49%  48V2 

Cowles  Comm.  (NYSE)  .  15'/2  14% 

Dow  Jones  (NYSE)  .  33V2  33% 

Gannett  (NYSE)  .  36V2  36% 

Gray  Comm.  (OTC)  .  13%  13y4 

Harte  Hanks  (NYSE)  .  29V2  29'/2 

Jefferson  Pilot  (NYSE)  .  31  30'/2 

Knight-Ridder  (NYSE)  .  35%  34% 

Lee  Enterprise  (AMEX)  .  23  23% 

Media  General  (AMEX)  .  16%  15% 

Multimedia  (OTC)  .  24V2  24% 

New  York  Times  (AMEX)  .  18%  17V2 

Post  Corp.  (Wise.)  (OTC)  .  22V4  22 

Quebecor  (AMEX)  .  5%  5% 

Southam  Press  (CE)  .  21%  21 

Thomson  Newspapers  (CE)  .  12%  12% 

Time  Inc.  (NYSE)  .  37  35% 

Times  Mirror  (NYSE)  .  25Vb  24y8 

Torstar  (CE)  .  15%  15y4 

Washington  Post  (AMEX)  .  28  28y4 

SUPPLIERS 

Abitibi  (CE)  .  10y2  10% 

Addressograph  Multi.  (NYSE)  .  141/4  13 

Altair  (OTC)  .  2y8  2y8 

Berkey  Photo  (NYSE)  .  4%  41/2 

Boise  Cascade  (NYSE)  .  281/8  28 

Compugraphic  (NYSE)  .  38%  391/4 

Compuscan  (OTC)  .  7%  7% 

Crown  Zellerbach  (NYSE)  .  361/4  35% 

Cutler-Hammer  (NYSE)  .  44%  43% 

Digital  Equipment  (NYSE)  .  471/2  46^/8 

Domtar  (AMEX)  .  141/4  141/2 

Dow  Chemical  (NYSE)  .  32  311/4 

Dymo  (NYSE)  .  121/8  11% 

ECRM  (OTC)  .  21/2  21/2 

Eastman  Kodak  (NYSE)  .  601/4  57V» 

Eltra  (NYSE)  .  27  26^/8 

Georgia  Pacific  (NYSE)  .  29  281/8 

Grace.  W.  R.  (NYSE)  .  29^/8  29% 

Great  Lakes  Paper  (CE)  .  26%  26 

Great  No.  Nekoosa  (NYSE)  .  281/2  26% 

Harris  Corp.  (NYSE)  .  361/4  33% 

Hunt  Chem.  (NYSE)  .  13%  13 

International  Paper  (NYSE)  .  46%  45y8 

Itek  Corp.  (NYSE)  .  131/2  12% 

Kimberly  Clark  (NYSE)  .  44%  43 

Log  Electronics  (OTC)  .  8  7% 

Logicon  (AMEX)  .  13%  12% 

MacMillan.  Bloedel  (CE)  .  20%  20% 

Minnesota  Min.  and  Mfg.  (NYSE)  .  511/4  50 

Optronics  International  Inc.  (BSE)  .  3% - 

Rockwell  IntT.  (NYSE)  .  31%  32i/2 

Southland  Paper  (OTC)  .  31%  32% 

Southwest  Forest  Ind.  (NYSE)  .  9  8^/8 

Sun  Chemical  (NYSE)  .  23i/4  2iy8 

Wood  Industries  (AMEX)  .  3y8  3% 

White  Consolidated  (NYSE)  .  26  24% 


several  weeks  preceding  the  election 
held  on  Monday,  July  11,  1977,  the  Ells¬ 
worth  newspaper  printed  spurious  at¬ 
tacks  on  Teamsters  organizing  the  city 
employes  and  suggested  that  the 
employes  who  had  the  opportunity  to 
vote  in  the  election  would  be  replaced  by 
volunteers  if  the  Union  were  certified  as 
collective  bargaining  agent.  The  news¬ 
paper  also  printed  the  names  and  addres¬ 
ses  of  all  unit  employes.  These  actions 
subjected  the  employes  to  coercive  pres¬ 
sures  which  destroyed  the  opportunity 
for  free  and  fair  expression  of  employes’ 
interest.  It  is  also  evident  that  the  news¬ 
paper  transmitted  official  city  sentiment 
and  was  not  merely  expressing  editorial 
wishes.” 

Editor  and  publisher  of  the  weekly 
Ellsworth  American  is  J.  Russell  Wig¬ 
gins,  who  retired  several  years  ago  as 
editor  of  the  Washington  Post.  “The  al¬ 
legation  that  the  newspaper  is  the  agent 
of  the  city  is  a  very  thin  argument  to  drag 
the  newspaper  into  the  suit  for  a  new 
election,”  Wiggins  said  last  week.  “If 
the  complaint  is  given  standing  by  the 
Maine  Labor  Relations  Board,  it  shows 
the  degree  to  which  the  inhibitions  of 
utterance  are  being  extended  under  our 
labor  relations  laws.” 

Wiggins  was  president  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors  in 
1959  and,  during  his  days  of  active  par¬ 
ticipation  with  the  society’s  activities 
was  a  fierce  champion  in  defending  the 
constitutional  right  of  freedom  of  the 
press. 


permitted  to  come  into  a  city  and  quietly 
organize  its  workers  without  any  criti¬ 
cism  by  the  press.  I  differ  with  that 
view.” 

Besides  the  newspaper,  the  union 
made  the  city  of  Ellsworth,  in  the  person 
of  City  Manager  Roger  Moody,  also  an 
object  of  the  complaint. 

In  its  formal  complaint,  the  union 
made  seven  specific  complaints  of  unfair 
labor  practices  on  the  part  of  the  Ells¬ 
worth  American,  as  follows: 

“That  on  May  19,  1977,  the  Ellsworth 
American  published  an  article  stating 
that  ‘substantially  more  than  50  per  cent 
of  the  police  and  all  six  firemen  had 
signed  authorization  cards  for  the 
Teamsters’,  thus  subjecting  the 
employes  to  interference,  coercion,  and 
restraint  of  their  guaranteed  rights.  .  .  . 

“That  the  City  of  Ellsworth  was  party 
to  the  articles  contained  in  the  Ellsworth 
American  between  the  dates  of  May  19, 
1977  and  July  7,  1977. 

Deaths 

Tom  Hough,  41,  assistant  managing 
and  outdoors  editor  of  the  Casper  (Wyo.) 
Star-Tribune;  killed  in  a  head-on  high¬ 
way  collision;  former  United  Press  In¬ 
ternational  staffer  and  publisher  of  the 
Jackson  (Wyo.)  Guide;  July  15. 

*  *  * 

Richard  M.  Jones,  40,  a  copy  editor  for 
the  Everyday  section  of  the  St.  Louis 
Post-Dispatch,  from  injuries  suffered  in 
a  bicycle  accident  on  his  way  home  from 
work;  July  1. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE  FEATURES  AVAILABLE 


AUTOMOTIVE 

EDUCATION 

HOME  REPAIRS 

MOVIE  REVIEWS 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CARTOONS 


BIG  RIG  Trucking  weekly  cartoon  fea¬ 
ture.  Free  Sample:  Walker  Design,  550  S. 
Coronado,  Los  Angeles,  Calif.  90057. 


CONSUMERISM 


TWO  CONSUMER  FEATURES:  Careful 
Shopper,  Consumer  Aids.  Help  for  read¬ 
ers.  eauitv  for  advertisers.  Edited  to 
complement  local  news.  Photos. 
Camera-ready.  Samples:  News  Research 
Service.  Box  16147,  San  Diego,  Calif. 
92116.  (714)  282-2411. 

HOW  TO  BEAT  the  system.  How  to  get 
even  with  the  computer;  how  to  com¬ 
plain;  how  to  make  your  own;  do  it  your¬ 
self.  Camera-ready.  Samples,  rates.  Lis 
King,  P.  0.  Box  503,  Mahwah,  N.  J. 
07430. 


CRAFTS 


BRIGHT,  ILLUSTRATED  how-to  crafts 
column,  camera-ready.  Free  samples, 
rates.  Lis  King,  P.  0.  Box  503,  Mahwah, 
N.  J.  07430. 


DECORATING 


PIGGYBANK  DECORATING.  Entertain¬ 
ing,  informative  weekly  column.  Illus¬ 
trated,  camera-ready.  By  writer,  whose 
articles  are  featured  by  thousands  of 
newspapers.  Samples,  rates.  Lis  King, 
P.  0.  Box  503,  Mahwah,  N.  J.  07430. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

NEW! — "How  to  Start  Your  Own  Commu¬ 
nity  Newspaper,"  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  “Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing,”  $9,95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 

INVESTORS  NEEDED  for  small  but  estab¬ 
lished  and  growing  regional  magazine  (in¬ 
come  doubled  last  year)  located  in  high 
demographics  area  of  Pennsylvania.  Excel¬ 
lent  tax  writeoff  for  short  term;  income 
producer  for  long  term.  Full  info  to  princi¬ 
pals  only.  Write  Box  1355,  Editor  & 
Publisher. 

ESTABLISHED  outdoor  leisure  magazine 
seeking  investors  for  expansion.  Excellent 
potential  for  high  return.  Box  1436,  Editor 
&  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  Loan,  depreciation  and  insurance 
purposes.  Sensible-fees.  Brochure  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho.  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


YOUR  CHILD'S  SCHOOL:  Unique  col¬ 
umn  runs  in  Newsday,  Boston  Herald 
American  and  others  weekly.  Highly 
reader-responsive.  Question  and  answer 
format  concerns  parents/pupils  from 
kindergarten  through  college.  No  jargon-, 
practical  replies.  Free  samples  for  next 
school  year:  3-em  Features,  853 
Seventh  Ave.,  New  York,  N.Y.  10)019. 


ENTERTAINMENT 


THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood's 
foremost  industry  communications  dai¬ 
ly,  we  now  present  the  most  complete 
and  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  free  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you  like 
it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR-Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  90028.  (213) 
464-7411. 


_ GARDENING _ 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


HEALTHISAFETY 

PUBLIC  SERVICE  FEATURES 
Over  1500  newspapers  already  use  our 
international  service  which  provides  ex¬ 
pert  accident  prevention  and  health  fea¬ 
tures  for  family  reading.  For  free  sen/ice, 
write  Combined  Public  Sen/ice  Features, 
5050  Broadway,  Chicago,  III.  60640. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile.  Ala.  (205)  666-0893 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice.”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

ALAN  G.  LEWIS 
Media  Broker 

On  file — over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 


WEEKLY  ADVICE  and  professional  help 
on  maintaining,  repairing  and  improving 
the  home.  Not  a  rewrite  of  second  hand 
material.  Based  on  25  years  first  hand 
experience  as  a  consultant  on  building 
construction  and  maintenance  prob¬ 
lems;  Licensed  Professional  Engineer; 
home  builder;  and,  in  inspecting  and 
evaluating  more  than  15(W  homes  for 
owners  and  prospective  purchasers. 
Crisp,  easy  to  understand  style.  Write  for 
samples  and  see  for  yourself.  Garrett.  59 
Hamilton  Ave.,  North  Babylon,  N.Y. 
11703. 


HOROSCOPES 

“YOUR  HOROSCOPE  FORECAST,”  is  a 
lively  preview  of  the  week  ahead  for  all 
signs  of  the  Zodiac.  Written  by  a  profes¬ 
sional  astrologer/columnist.  Weekly. 
High  readership,  low  rates.  Samples.  Box 
1395,  Editor  &  Publisher. 


_ HUMOR _ 

MORE  WANT-AD  READERSHIP?  Zany, 
irreverent  inserts,  5  a  week.  For  samples 
write  Add'n'Ad,  Box  1313,  Editor  & 
Publisher. 


_ MEDICAL _ 

MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

NEW  MEDICAL  AND  SCIENCE  news  ser¬ 
vice.  Articles  written  for  immediate  use. 
Sample  copy  available.  Press  Service  In¬ 
ternational,  200  Madison  Ave.,  New 
York,  N.Y.  10016.  (212)  683-7620. 


_ MONEY _ 

"MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah.  Ga.  31410.  (912)  897-1348  or 
897-1346. 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)4b 
(202)  NAtional  8-1133 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6040. 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co..  P.O. 
Dr.  12428.  Panama  City,  Fla. 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate.  7  Charles 
Court,  Middletown.  N.Y.  10940. 


REAL  ESTATE 


"THE  WORLD  OF  REAL  ESTATE  " 
Weekly  column  of  question  and  answer 
with  real  estate  mini-features  on  buying, 
selling,  renting,  financing  or  investing. 
Authored  by  Howard  shooting,  a  profes¬ 
sional  with  30  years  experience.  Member 
National  Association  of  Real  Estate 
Editors,  Send  for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  Willett  Avenue 
Port  Chester.  N.Y.  10573 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  Calif.  95(J03. 

TRAVEL  is  a  billion  dollar  industry.  For 
your  slice  of  this  world-wide  action,  cap¬ 
ture  readers  and  advertisers  with  the 
Globe  T rotter,  a  weekly  travel  and  leisure 
column  written  by  award-winning 
author/editor.  Write  for  amples,  rates  on 
your  letterhead.  Globe  Trotter,  Box  537, 
McLean.  Va.  22101. 


WEEKLY  FEATURES 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 

IT’S  NOT  THE  (X)WN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


NEWSPAPERS  FOR  SALE 

COLORADO  ROCKIES  ski  area  newspaper. 
Fantastic  growth  potential  in  ski  area  Vs 
developed.  Dominant  paper  in  area.  Paid 
and  free  circulation.  In  4th  year,  14  to  18 
issues  per  year.  $20,000  volume:  for  sale 
at  gross,  financing  available  to  qualified 
buyer.  Write  Copper  Cable.  Box  108,  Cop¬ 
per  Mountain,  Colo.  80443. 

HEALTH  requires  quick  sale  of  Zone  3 
county  seat  weekly.  Growing  rapidly.  Po¬ 
tential  daily.  Competition.  Terms.  Qual¬ 
ified  principals  only.  Box  1326,  Editor  & 
Publisher. 

ESTATE  SALE,  CALIFORNIA-5  day  daily, 
75,000  circulation.  1976  gross  over 
$2,000,000.  Priced  under  gross.  Call 
Broker  Hugh  Pollard,  (209)  442-0250;  932 
N.  Van  Ness,  Fresno,  Calif.  93728. 

COLORADO  WEEKLY,  established  10 
years.  2-hour  drive  from  Denver.  Good 
terms  to  right  party.  Box  1257,  Editor  & 
Publisher. 
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CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 

3- weeks  —  $1.50  per  line,  per  issue 

2- weeks  —  $1.65  per  line,  per  issue 

1- week  —  $1.75  per  line 

Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

ALL  OTHER  CLASSIFICATIONS 
(Remittance  with  copy 
unless  credit  established.) 

4- weeks  —  $2.00  per  line,  per  issue 

3- weeks  —  $2.20  per  line,  per  issue 

2- weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 

Add  $1 .25  per  Insertion  for  box  service 
and  count  as  additional  line  in  copy. 

DISPLAY  CLASSIFIED 
The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.60  per 
agate  line— $64.40  per  column  inch 
minimum  space. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SOUTHERN  CALIFORNIA  weekly,  area  is 
growing,  good  climate,  near  skiing,  sum¬ 
mer  recreation.  Gross  over  $80,000. 
$20,000  down.  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay,  Calif.  93247. 


WEEKLY  TABLOID  in  high  growth  Zone  9 
area.  1976  gross  $158,000;  1977  pro¬ 
jected  at  $190,000  with  $70,000  net. 
Price  $325,000  with  25%  down  and  ovmer 
cariving  balance  at  10%.  Broker:  William 
A.  Exiine  Inc.,  31  Carroll  Court,  San 
Rafael,  Calif.  94903. 


CENTRAL  NEW  YORK  AREA,  over  30- 
year-old  established,  super  strong  weekly 
shopper.  Average  36  tabloid  pages  weekly 
plus  circulars.  Undoubtedly  the  finest 
quality  and  most  efficiently  organized 
shopper  in  New  York  State.  Primary  pa¬ 
per  status  in  unlimited  market.  100% 
adult  delivery  system.  Highly  competent 
employees,  only  winners  hired  here. 
Facilities  and  equipment  all  new.  Printing 
jobed  out,  clean  accounting  records.  Start 
your  salary  at  $50,000  plus— terms  $400,- 
000  cash  and  assume  mortgage.  Buyer 
must  be  able  to  provide  a  statement  of 
worth  and  bank  references.  Write  Box 
1363,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PRESS  BUREAU,  trade,  technical,  profes¬ 
sional,  suitable  for  freelance  journalists. 
$7500.  Operate  anywhere.  AAPB,  421 
Orange  Ave.,  Long  Beach,  Calif.  90802. 
(213)  435-6051. 


COUNTRY  WEEKLY 

In  semi-rural  suburb  of  Boston  serving  an 
historic  small  town  with  second  highest 
per  capita  income  in  state.  Paid  circula¬ 
tion  6(X).  New  England  Press  Association 
member.  High  editorial  content,  prosper¬ 
ous  advertisers  and  well-educat^  readers 
make  this  an  unusual  opportunity.  Asking 
$18,000  (gross).  Box  225,  Carlisle,  Mass. 
01741. 


EASTERN  ZONE  5  weeklies  both  serving 
adjoining  counties,  exclusive  in  coun¬ 
ties,  over  14,(X)0  combined  paid  circula¬ 
tion,  project  $688,000  gross  this  year. 
$950,000  price,  standard  terms,  8%. 

MISSOURI  WEEKLY  gross  $92,188  this 
fiscal,  profitable,  suburban,  price  only 
$35,000,  $12,000  down,  8%. 

GROUP  OF  5  WEEKLIES,  shopper,  zone  5, 
has  central  composing-operating  office. 
Grossed  $253,326  1976,  project 
$450,000  this  year.  More  acquisitions 
available  in  area.  $275,000  or  ^25.(X)0 
with  real  estate.  ^5,(100  down,  accept 
debt. 

TEXAS  EXCLUSIVE  WEEKLY  doing  over 
$50,000,  $29,000,  $8,000  down. 

KANSAS  WEEKLY,  town  2700,  grossed 
$67,846,  could  be  much  more.  $80,000 
includes  building.  $15,000  down. 

SOUTHERN  SPECIALIZED  DAILY  doing 
$2.2  million.  Must  first  obtain  publish¬ 
er's  permission  to  show,  profitable,  new 
plant,  management  would  stay  on. 
Terms. 

EAST  CENTRAL  ILLINOIS  non-competitive 
weekly,  excellent  town,  2200.  Paid  circu¬ 
lation  1,847,  has  shopper.  Gross 
$125,000.  Price  of  $125,000  includes 
$37,5(X)  building.  Local  financing  avail¬ 
able  to  qualified. 

For  reports,  write  or  phone 

ROBERT  N.  BOLITHO 

Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kansas  66207 


5-DAY  DAILY  grossing  $200,000-r  Zone  2. 
Compugraphic  phototypesetting  equip¬ 
ment.  2-unit  Newsking.  Own  building. 
Principals  only.  Box  1427,  Editor  & 
Publisher. 


40-YEAR-OLD  LEGAL  weekly,  only  legal 
weekly  in  booming  Atlantic  City,  N.J., 
Casino  City  East.  Second  class  mailing 
privilege.  Incredible  potential,  daily  possi¬ 
bility.  Contact  Mr.  Matthews.  (609)  399- 
3232. 


COLORADO  MOUNTAIN  RESORT  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  paper,  full  composition  capacity. 
Both  town  and  paper  unusual  items.  C5ood 
living,  good  life.  Box  M.  do  Box  811,  Little- 
town,  (Solo.  80160. 


NEWSPAPERS  WANTED 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


T)EDICATED,  talented  community  jour¬ 
nalist,  26,  5-year  veteran,  and  wife  seek 
weekly.  Zones  5,7.  Good  references/credit. 
Cash  down  in  teens.  (217)  352-4429.  Box 
1410,  Editor  &  l^blisher. 


PUBUCATIONS  FOR  SALE 


3  ATLANTIC  CITY  AREA  magazines.  Must 
sell;  $15,000,  $35,000  and  $50,000.  Will 
sell  as  package  or  separately.  (609)  266- 
3176  or  (evenings)  266-0257. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO..  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pagesat 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


CLASSIFIED  ADVERTISING 
Order  Blank 

Name _ _ 

Address  _ _ _ _ 

City _ _ _ State  _ Zip  _ _ 

Phone  _  _ 

Authorized  by _ 

Classification  -  - - 

Copy  - -  - - - - 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  S  PUBLISHER  •  850  ThiN  Ave.  •  New  Yoik,  N.Y.  10022 


EQUIPMENTS.  SUPPLIES 


ENGRAVING 


1  WESEL  engraver’s  circular  saw,  1  24" 
Wesel  Beveler,  2  Wesel  routing  machines. 
All  in  good  condition.  Call  (516)  742-8610. 


MAILROOM 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION 
BOX  421,  EDITOR  &  PUBLISHER 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  1201,  EDITOR  &  PUBLISHER 


SHERIDAN  24P  INSERTER. 
VERY  GOOD  CONDITION. 

BOX  1201,  EDITOR  &  PUBLISHER. 


MUELLER  227E  inserter,  3  stations,  new 
1971.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


TWO  FERAG  STACKERS.  One  hydraulic 
(1973)  60,000  papers  per  hour.  One 
mechanical  (1974)  42,000  papers  per 
hour.  Accurate  count.  Perfect  jog.  Like 
new.  Can  be  seen  running.  Mattia  Press 
Inc.,  (201)  759-0600,  ask  for  Leo  or  Ralph. 


STEPPER  paper  rolling  machine.  Model 
730,  PMIII  folding  and  collating  unit.  3 
hoppers.  Have  card  attachment.  Extra 
tying  head.  Like  new.  Write  Box  1613, 
Lubbock,  Texas  79408.  (806)  763-9565. 


1972  2-125  AUTOMATIC  twist  strap  strap¬ 
ping  machine.  110  volts,  portable.  Also 
supply  or  wire,  $3000.  Contact  R.  W. 
Reetz,  (601)  693-6565  for  additional  in¬ 
formation.  Meridian  Star,  Circulation  De¬ 
partment,  Meridian,  Miss.  39301. 


1  USED  ADDRESSOGRAPHY  platemaker, 
Graphotype  class  6300  plus  one  Address- 
ograph  automatic  printer  class  19(X).  Good 
condition.  Make  offer.  Box  1422,  Editor  & 
Publisher. 


2  GENERAL  STRAPPING  autotop  wraps. 
Good  condition.  Make  offer.  Box  1428, 
Editor  &  Publisher. 


MEASUfjlNG  DEVICES 


INSTANT  AD  MEASURE— Quickly  vis¬ 
ualize,  measure,  cost  out  newspaper  ^s.  6, 
8  or  9  column  versions.  $9.45  each  or 
$23.50  for  3.  Specify  agate  lines  or  column 
inches.  “It's  faster  than  a  Ruler."  Instant 
Ad  Measurement  Co..  P.  0.  Box  11105, 
Chicago.  III.  60611. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Cal  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


4961  TL  and  AUTOMATIC  KEYBOARD, 
headliner  with  fonts,  and  many  extras. 
Package  price  $3900.  Reply  (518)  456- 
7649,  B.R.  Associates,  55-7  Woodlake 
Rd.,  Albany.  N.Y.  12203. 


1  VARITYPER  comp/set  500  with  3  font 
discs. 

IKENRO  241  graphic  camera  with  acces¬ 
sories. 

Box  1461,  Editor  &  Publisher 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PRESSES 

PRESSES 

GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vz  and  Va  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 

TWO  URBANITE 
QUARTER  FOLDERS 

Like  new. 

Available  immediately. 

Call  (212)  629-2900. 

SCOTT  double  width  press.  6  units,  2  with 
color  cylinders,  extra  color  unit,  Scott 
reels.  Press  is  disassembled  and  skidded. 
Will  sell  all  or  part.  Call  Tom  Sneddon, 
(213)294-4111. 

8  UNIT  HOE  Color  Convertible,  2  folders 
2:1,  22%"  cutoff,  semi-automatic  RTPs, 
AC  drive,  manufactured  approximately 
1953,  serial  3081-82,  six  color  cylinders. 

In  operation,  delivery  6  to  8  months.  Also 
Hoe  folder,  21Vz  cutoff.  Box  1369,  Editor 
&  Publisher. 

URBANITE  FOLDER 

COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder.  Model  790 
Gregg  flying  Imprinter  45V2" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

NEWS  KING  4-unit,  installed  new  1967, 
7200  weekly.  All  rolls  recovered  this  year. 
A-1  condition— replacing  with  larger  press. 
See  running  any  Wednesday  forenoon. 
Bargain  price,  as  is,  where  is.  R.J. 
Grossman,  Leader  Publishing  Co.,  Salem. 
Ind.  47167.  (812)  883-3281. 

GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200;  Telex  25-4388. 

GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-position  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


WE  HAVE  10  Goss-Bendix  type  tension 
control  panels  with  covers.  Larry  Barr, 
Production  Manager,  Ft.  Wayne  Newspa¬ 
pers  Inc.  (219)  743-0111. 

GOSSSIGNATUREPRESS,S#2010,6units 
two  4  position  roll  stands,  two  50  h.p. 
drives— 1966 

1967  Goss  Metro  Unit  with  Vz  colordeck, 
22%" 

Hoe  Aller,  12  Units,  2  folders  with  Balloons 
(air  formers),  6  colordecks,  four  60  h.p. 
drives— 1967 

Goss  Mark  I,  1957,  12  Units,  two  3:2  Fold¬ 
ers,  3  colordecks.  Unitized  drive,  22^4" 
Goss  Mark  1, 1960,  10  Units,  one  2:1  Fold¬ 
er,  23-9/16”,  No  color 
Combo  Press— LP/Offset,  6  Unit  Goss 
Mark  II,  1960  with  5  color  cylinders,  and 
2  Units  (jOSS  Metro,  1970,  two  2:1  Fold¬ 
ers,  22%" 

R.  Hoe  Color  Convertible,  1952-69, 9  Units, 
4  color  cylinders,  5  reverses,  2  Folders 
Goss  Mark  I,  1949,  6  Units,  1  Half  deck,  4 
reverses,  1  Folder,  21  Vi" 

Goss  Universal  (2  presses),  2  Folders,  each 
press  3  Units,  drive  and  1  colordeck 
AUXILIARY  EQUIPMENT 
Upper  Former— Cottrell 
Upper  Former— Goss  Tubular 
Gregg  Folder— 22%" 

Capco  72"  Rewinder 

Mark  II,  3:2  Single  deliveiY  Folder 

Wood  3:2  Single  delivery  Folder 

1(X)  h.p.  Fincor  Drive 

Pony  Autoplates 

NAAP  Plate  Equipment  with  saddles 
Letterflex  #3  Platemaker  with  saddles  for 
Tubular  Auto  Miller  and  Color  Miller,  22^^' 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


2  HARRIS  lllOediting-proofreadingtermi- 
nals:  2  years  old.  Excellent  condition. 
$11,000  each.  Contact  Lamont  Odett,  A.V. 
Press,  P.O.  Box  880,  Palmdale,  (iaiif. 
93550.  (805)  273-2700. 


WANTED  TO  BUY 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
(Ian  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  INSERTER 
Must  see  in  operation. 
Box  801,  Editor  &  Publisher. 


WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


VARISYSTEMS  KEYBOARDS 
MODEL  2000-3208/16 
BOX  1174,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  OR  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 


SHERIDAN  72P  INSERTER. 
DESIRE  TO  SEE  IN  PRODUCTION. 
BOX  1042,  EDITOR  &  PUBLISHER. 


IBM  1130  WITH  16K 
FOR  IMMEDIATE  USE. 
PHONE  (312)  586-8800,  ext.  391. 


GOSS  COMMUNITY  WITH  S/C  FOLDER, 

4  TO  6  UNITS. 

BOX  1346,  EDITOR  &  PUBLISHER. 

COTTRELL  V-15  A's  wanted  by  publisher, 
1  or  2  units  for  add  ons. 

Call  (213)  692-0328. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


INDUSTRY  SERVICES 
ADVERTISING  PROMOTION 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


PROFESSIONALISM  has  made  our  com¬ 
pany  Number  One  in  telephone  and  door- 
to-ooor  circulation  sales.  Our  management 
has  over  25  years  experience  in  helping  all 
size  newspapers  increase  circulation.  Our 
personalized  sales  efforts  build  good  will 
with  your  present  readers  in  addition  to 
adding  new  subscribers— AND  all  at  a  cost 
per  order  you  can  afford.  For  information 
and  references  on  how  we  can  help  your 
Circulation  Department,  write  or  call  col¬ 
lect: 

MILNE  CORPORATION 
4111  Andover  Rd.,  #114 
Bloomfield  Hills,  Mich.  48013 
Phone:  (313)  642-0600 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  19406. 

TWO  AIDS  for  your  circulation  department! 
CIRCULATOR  S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  RT.2, 
Box  2285,  McAllen,  Texas  78501,  (512) 
682-7011. 


HELP  WANTED 


ACADEMIC 


JOURNALISM— Visiting  assistant  or  asso¬ 
ciate  professor  for  9-month  appointment 
with  possible  extension.  Needed  beginning 
September  14.  Teach  introductory  media 
courses,  reporting,  editing  and/or  related 
professional  courses.  Salary  range 
$14,500-16,000  depending  on  qualifica¬ 
tions.  PhD  preferred,  MA  required.  Some 
professional  experience  essential.  Reply  to 
Robert  M.  Ruggles,  Chairman,  Department 
of  Journalism,  P.O.  Box  14,  Florida  A&M 
University,  Tallahassee,  Fla.  32307,  or 
(904)  599-3718.  Deadline  August  19, 
1977.  An  Equal  Opportunity,  Equal  Access 
Institution. 


PRINT  MEDIA  OR 
JOURNALISM 

Creative  and  versatile  teacher  in  print 
media  or  journalism  to  teach  a  variety 
of  basic  and/or  advanced  courses  in 
newswnting.  copy  editing,  and 
broadcast  journalism,  with  possible 
crossover  depending  on  the 
candidate's  personal  interest:  film, 
advertising,  popular  culture,  writing, 
radio  drama.  Excellent  opportunity  in 
rapidlyexpanding  NY  metro 
communication  arts  department  for 
teacher  with  Ph  D  or  equivalent.  An 
equal  opportunity  affirmative  action 
employer. 

Box  1425,  Editor  &  Publisher 


WARNING 

"Operation  Ice  Breaker" 

Sig  pages-salutes  to  special  events  spon¬ 
sored  by  various  organizations  such  as  4-H 
and  FFA,  are  excellent  ICE  BREAKERS  for 
plus  business!!!  Public  spirited  firms 
whose  advertising  is  limited  take  pride  in 
saluting  special  weeks  or  special  days  .  .  . 
the  price  is  right  and  it's  not  a  long  term 
affair.  M.A.S.  Missouri  Inc.  has  12  years  of 
success  with  this  type  of  promotion.  You 
net  your  open  rate  and  we  do  not  call  in 
your  city  or  town.  ALL  PLUS  BUSINESS. 
300  newspapers  now  among  our  clients. 
We  can  serve  a  limited  number  of  addi¬ 
tional  newspapers  at  this  time.  Call  or  write 
for  full  details  on  "Operation  Ice  Breaker" 
M.A.S.  Mo..  Inc.,  P.O.  Box  660,  Indepen¬ 
dence,  Mo.  64052,  (816)  254-2774  or 
254-1959. 


ACADEMIC 


ASSISTANT  PROFESSOR,  Journalism, 
starting  September  1977.  Temporary  1 
year  appointment,  with  opportunity  for 
permanent  appointment.  Teach  reporting, 
editing  and  mass  communication  theory 
courses.  Media  and  teaching  experience 
preferred.  MA  required.  Ph.D.  preferred. 
Salary  commensurate  with  experience. 
Write  R.  H.  Harris,  Communication  Dept., 
Utah  State  University,  Logan,  Utah  84322. 
Ph:  (801)  752-4100,  ext.  7656.  An  Equal 
Opportunity/Affirmative  Action  Employer. 

VOCATIONAL,  TECHNICAL,  educational 
teacher  needed  in  printing.  Outstanding 
opportunity  for  a  qualified  person  with  6 
years  work  experience  in  the  above.  Please 
send  resume  of  education ,  experience  and 
qualifications  to  Personnel  Dept.,  P.  0. 
Box  37000,  Shreveport,  La.  71130.  We  are 
an  Equal  Opportunity/Affirmative  Action 
Employer  and  actively  seek  the  candidacy 
of  minorities  and  women.  Applicants  will 
be  contacted  by  telephone  to  arrange  an 
interview. 

PRINTING  INSTRUCTOR  for  offset,  letter- 
press,  darkroom.  Masters,  shop  experi¬ 
ence.  Teaching  experience  desirable. 
Start  September.  1977.  Application  post¬ 
mark  deadline  August  22,  1977,  or  until 
suitable  candidate  hired.  Write  or  call 
Chairperson,  Department  of  Journalism, 
South  Dakota  State  University,  Brookings, 
S.D.  57007.  South  Dakota  State  University 
is  an  Equal  Opportunity  Employer. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
850  Third  Ave.,  New  York.  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


ADMINISTRATIVE 


WHEN  A  LAWYER  WRITES 
NEWSPAPER  ADVERTISEMENTS 
HE  INVITES  TROUBLE. 

.  In  the  July  30,  1977  edition  of  Editor  & 
Publisher,  the  description  of  the  General 
Manager  position  inadvertently  omitted  the 
word  “editorial”.  We  intended  to  solicit 
applications  from  persons  experienced  as 
general  managers.  Please  send  your  res¬ 
ume  to  Stanley  B.  Balbach,  Box  189, 
Urbana,  III.  61801. 


BUSINESS  MANAGER-Rochester,  Minn., 
daily  needs  financial  manager  with 
hands-on  experience  in  financial  report¬ 
ing,  receivabies,  payables,  collections, 
budgets  and  data  processing.  Send  re¬ 
sume  to  James  Booth,  Daily  Journal,  8 
Dearborn  Sq.,  Kankakee,  III.  60901. 


WORKING  MANAGER— Strong  right  hand 
to  assist  owner  in  operation  of  printing 
plant  and  weekly  newspapers.  Must  be 
strong  in  sales  and  management.  Plant  in 
Philadelphia.  Pa.  Write  fully  and  state  sal¬ 
ary.  Box  1330,  Editor  &  Publisher. 


CREDIT  MANAGER 

Challenging  opportunity  for  a  qualified, 
experienced  newspaper  credit  manager. 
We  are  a  metropolitan  daily  and  Sunday 
newspaper  in  Zone  4  and  the  person  we 
seek  must  have  newspaper  experience.  We 
offer  good  pay,  excellent  benefits,  oppor¬ 
tunity  for  growth  and  ideal  living  condi¬ 
tions.  Please  state  your  qualifications,  ex¬ 
perience  and  salary  history  in  a  letter  to 
Box  1376,  Editor  &  Publisher. 

WE'RE  LOOKING  for  someone  to  manage  2 
weekly  newspapers  in  Eastern  Idaho.  Pre¬ 
fer  someone  willing  to  make  small  invest¬ 
ment  in  return  for  option  to  buy  portion  of 
the  newspapers  from  profits.  Excellent 
opportunity  in  beautiful  country  for  some¬ 
one  who's  always  wanted  to  be  on  his/her 
own.  Send  resume  to  Job  Openings,  C/O 
Standard-Journal  Newspapers,  Box  10. 
Rexburg,  Idaho  83440. 

FINANCIAL  MANAGER-CONTROLLER. 
Experienced.  Report  to  president  of  firm. 
Immediate  opening  with  a  progressive  and 
growing  suburban  weekly  newspaper  chain 
and  commercial  printing  division,  located 
in  Zone  2.  (3all  D.  Titmus,  (412)  243-3335. 

CONTROLLER 

Zone  4  daily  with  circulation  of  40,000 
needs  experienced  controller  with  sound 
financial  and  operational  newsoaoer 
background.  Knowledge  of  data  process¬ 
ing  systems  preferred.  Box  1434,  Editor  & 
PubI  isher. 

EDITOR  &  PUBLISHER  CLASSIFIEDS 
PRODUCE  JOBS 

-  FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ARTISTS 


HELP  WANTED 
CIRCULATION 


NEWSPAPER  MANAGEMENT  OPENINGS 


POST-PRESS  MANAGER  To  $35,000 
Large  East  Coast  metro  dally.  Report  to 
production  manager.  Responsible  for  day- 
to-day  operations  of  pressroom,  mailroom, 
newsprint  handling.  Metro  daily  manage¬ 
ment  experience  with  union  background. 


DISPLAY  AD  MANAGER  To  $35,000 
Large  Eastern  metro  daily.  Report  to  ad  dr- 
rector;  function  as  No.  2  person  in  de¬ 
partment.  Responsible  for  national,  clas¬ 
sified  and  retail.  Ad  management  experi¬ 
ence  in  comparable  sized  property. 


MAINTENANCE  SUPERVISOR  To  $30,000 
Large  Eastern  daily.  Report  to  production 
manager;  must  have  solid  background  m 
maintenance  and  preventative  mainte¬ 
nance  programs.  Company  unionized; 
maintenance  management  experience  with 
union  operation  desirable. 

PRESSROOM  FOREMAN  To  $22,000 
Metro  daily  in  the  Carribean.  Must  have 
background  on  Goss  Urbanite  press. 
Supervise  crew  of  8  in  non-union  opera¬ 
tion. 

INFORMATION  SYS.  MGR.  To  $30,000 
Large  Western  metro  daily.  Report  to  di¬ 
rector  of  administration.  Experience  with 
IBM  equipment  highly  desirable.  Must 
have  minimum  5  years  major  newspaper 
experience  in  data  processing. 

FIN.  SYS.  ANALYST  To  $30,000 

Major  East  Coast  newspaper.  Must  have 
financial  systems  orientation  with  prior 
newspaper  experience.  Exposure  in  circu¬ 
lation  area  helpful.  Work  on  controller's 
staff  and  interface  with  several  depart¬ 
ments;  coordinate  equipment  specifica¬ 
tions  and  selection  for  all  departments. 

GENERAL  MANAGER  To  $35,000 

Large  Midwest  weekly  operation.  Report  to 
the  publisher;  must  have  strong 
background  in  sales  and  marketing.  Over¬ 
all  responsibility  for  all  operations  except 
production. 

BUSINESS  MANAGER  To  $30,000 
35,000  Midwestern  daily.  Report  to  gen¬ 
eral  manager;  have  responsibility  for  all  fi¬ 
nancial  aspects  of  the  company,  including 
data  processing.  Prefer  degree  in  account¬ 
ing  and  prior  financial  experience  in  com¬ 
parable  size  property. 

COMPUTER  TECHNICIANS  To  $22,000 
Several  openings  exist  for  computer/ 
electronic  technicians  with  background  in 
composing  room  and  mail  room  equip¬ 
ment.  Locations  exist  in  the  Midwest, 
Southeast,  Mid-Atlantic  and  West  Coast. 
Minimum  2  years  experience  in  electronic 
equipment,  maintenance  and  repair. 

DATA  PROCESSING  MGR.  To  $18,000 
Medium  sized  property.  Eastern  U.S.  Re¬ 
port  to  controller;  experience  with  DEC 
equipment  desirable, 

CIRC.  MARKETING  MGR.  To  $27,000 
Large  Eastern  daily.  Be  involved  in  NIC, 
apartment  sales  and  all  other  aspects  of 
marketing.  Should  be  creative,  with  prior 
marketing  experience  in  competitive  mar¬ 
ket.  Degree  required,  advanced  degree  in 
marketing  preferred. 

ADMIN.  ASST./CIRC.  To  $24,000 

Large  Southeastern  metro  daily.  Report  to 
circulation  director;  service  circulation 
managers  in  developing  financial  planning 
and  budget  control.  Background  in  circu¬ 
lation  or  finance,  or  combination  of  both 
with  good  financial  ability  and  analytical 
skills. 

CIRCULATION  DIRECTOR  To  $22,000 
25,000  Southeastern  daily.  Report  to  gen¬ 
eral  manager;  should  have  prior  circulation 
experience  with  comparable  size  property. 

CIRCULATION  MANAGER  To  $20,000 
Medium  size  weekly  operation.  Midwest. 
Must  have  prior  weekly  experience,  either 
paid  or  voluntary,  and  be  strong  on  sales 
and  training.  Report  to  president. 

CITY  CIRCULATION  MGR.  To  $18,000 
Metro  daily.  Eastern  U.S.  Report  to  circu¬ 
lation  manager.  Must  have  strong 
background  dealing  with  independent  con¬ 
tractors  and  strong  leadership  characteris¬ 
tics. 


RETAIL  AD  MANAGER  To  $35,000- 
Large  metro  daily.  Eastern  U.S.  Report  to 
ad  director;  must  have  strong  manage¬ 
ment  background  in  retail  advertising,  pre- 
ferrably  from  another  large  metro  with 
competitive  background. 

MARKETING  MANAGER  To  $30,000 

Large  Western  daily.  Report  to  general 
manager;  requires  someone  who  can  take 
raw  data  and  coordinate  it  with  other  de¬ 
partments  and  come  up  with  pertinent 
facts  and  the  creative  programs  to  in¬ 
crease  circulation  and  readership. 

RETAIL  AD  MANAGER  To  $30,000 

Large  Southeastern  metro  daily.  Report  to 
ad  director;  supervise  a  staff  of  20.  Must 
have  strong  sales  background  with  keen 
interest  in  marketing  and  experience  in 
competitive  market. 

AD  MANAGER  To  $25,000 

40,000  Midwestern  daily,  part  of  news¬ 
paper  chain.  Report  to  publisher;  super¬ 
vise  staff  of  15  in  Guild  operation.  Highly 
competitive  area.  Should  have  strong 
background  in  retail  advertising  and  be  a 
leader  and  motivator. 

AD  DIRECTOR  To  $25,000 

25,000  Midwestern  daily.  Report  to  pub¬ 
lisher.  Opening  created  by  upcoming  re¬ 
tirement  of  incumbent  director.  Initially 
will  work  closely  with  incumbent  and  take 
over  department  by  January  1978.  Should 
have  strong  retail  background. 

RETAIL  SALES  MGR,  To  $25,000 

Large  Eastern  daily.  Report  to  retail  ad 
manager.  Supervise  staff  of  8  salesmen. 
Must  be  strong  motivator  and  manager; 
must  be  used  to  operating  in  highly  com¬ 
petitive  market. 

RETAIL  AD  MANAGER  To  $25,000 

50,000  Southwestern  daily.  Report  to  ad 
director;  supervise  retail  department.  8 
salesman.  Part  of  progressive  chain. 
ACCOUNT  EXECUTIVE  To  $25,000  • 
Large  weekly  operation.  Eastern  U.S.  Re¬ 
port  to  vice  president  of  advertising;  be 
responsible  for  all  major  accounts.  Salary 
consists  of  base  to  $25,000  plus  liberal 
bonus  and  commission  plan. 

AUTOMOTIVE  SALES  SPV.  To  $23,000 
Report  to  classified  ad  director  of  large 
Eastern  daily.  Supervise  staff  of  8;  must 
have  strong  background  in  outside  clas¬ 
sified  sales. 

SALES  MANAGER  To  $20,000  • 

Weekly  operation.  West  Coast.  Penny  saver 
operation;  must  have  prior  background 
with  this  type  operation.  Ground  floor  op¬ 
portunity  with  part  of  progressive  news¬ 
paper  chain.  Must  have  thorough  under¬ 
standing  of  saturation  distribution. 
CLASSIFIED  AD  MANAGER  To  $18,000 
70,000  daily.  Eastern  U.S.  Report  to  ad 
director;  have  total  responsibility  tor  clas¬ 
sified  department. 

CLASSIFIED  AD  MANAGER  To  $18,000 
Medium  size  Mid- Atlantic  property.  Report 
to  ad  director;  must  have  prior  experience 
in  competitive  situation. 

MANAGING  EDITOR  To  $28,000 

Medium  size  Southern  property.  Supervise 
staff  of  60  through  5  managers;  must  liave 
prior  editorial  management  experience 
with  medium  to  large  daily.  Degree  re¬ 
quired.  Prefer  candidate  already  residing 
in  South. 

EDITOR  To  $30,000 

50,000  Midwestern  daily.  Report  to  pub¬ 
lisher.  Must  be  strong  in  training  and  de¬ 
velopment  of  editorial  personnel  and  be 
willing  to  have  strong  involvement  with  the 
community. 


All  Positions  Fee  Paid 


For  information  on  these  and  other 
current  openings,  send  resume  to  or  call: 

PATRICK  J.  QUINN,  JR. 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultarrts 
Post  Office  Box  30, 

610  East  Baltimore  Pike,  Media,  Pennsylvania  19063 
(215)  565-0800 


COMMERCIAL  ARTIST 

We  need  a  top-notch  creative  person  who 
can  handle  both  "spec"  and  productiori 
layouts.  Newspaper  experience  preferred 
but  not  absolutely  necessary.  This  positior 
offers  a  self-starter  a  great  opportunity. 
Send  resume  to  Director  of  Advertising, 
Sentinel  Newspapers,  3501  E.  46th  Ave., 
Denver,  Colo.  80216. 


ADVERTISING 
ARTIST-LAYOUT  AND  COPY 
The  Evening  Post-News  &  Courier  of  Char¬ 
leston,  S.C.,  has  a  staff  opening  for  an 
experienced  producer.  Send  complete  re¬ 
sume  to  Carl  W.  Pollock,  Advertising  Direc¬ 
tor,  P.O.  Box 853,  Charleston,  S.C.  29402. 


CIRCULATION 


DIVISION  MANAGER 

Leading  Midwestern  metro  daily  and  Sun¬ 
day  is  looking  tor  a  results-oriented  indi¬ 
vidual  to  join  their  circulation  team. 

This  individual  must  be  knowledgeable  in 
all  phases  of  carrier  delivery  and  have  the 
ability  to  generate  results  through  a  union¬ 
ized  organization. 

Excellent  salary  and  benefit  package.  If 
you  are  interested  in  learning  more  about 
this  challenging  and  rewarding  career, 
send  us  your  resume  describing  your  qual¬ 
ifications  and  salary  requirements. 

Box  1280,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  expanding 
15,000  Zone  4  daily  in  growth  area.  Must 
be  a  professional,  strong  in  organization 
and  service.  Top  opportunity  for  No.  2 
person  in  larger  operation  to  have  total  re¬ 
sponsibility.  We  need  a  worker.  Salary  nego¬ 
tiable,  good  benefits  and  quality  family 
living,  college,  outdoor  sports-oriented 
area.  Box  1345,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 

Ready  to  move  up  but  no  room  at  the  top? 
A  growth-oriented  mid  size  daily  is 
lording  for  a  dynamic  individual  that 
can  plan,  organize  and  implement 
well-coordinated  programs. 

Must  be  a  "take-charge"  person  who  is  a 
good  communicator  and  well  versed  in 
human  relations. 

We  need  fresh  promotional  ideas,  training 
and  motivational  programs  for  the  Dis¬ 
trict  Sales  Managers  and  assistance  in 
proper  computer  methodology.  A  chal¬ 
lenging  opportunity  for  the  right  per¬ 
son. 

Excellent  fringe  benefits  including 
Employee  Stock  Ownership.  Located 
in  Zone  2.  Forward  resume  and  de¬ 
sired  salary  to  Box  1366,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 

We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize,  implement 
and  manage  effective  promotion,  sales, 
service  and  collection  programs  in  growing 
Zone  4  market.  The  person  we  seek  must 
be  very  strong  in  human  relations  and  a 
team  worker  with  successful  and  well- 
rounded  circulation  background.  Position 
offers  opportunity  for  personal  and  profes¬ 
sional  development.  Achievement-orient¬ 
ed  pay  and  excellent  company  paid  bene¬ 
fits.  If  you  want  to  learn  more  about  this 
challenging  and  rewarding  opportunity, 
send  resume  describing  yourself,  educa¬ 
tion,  experience  and  salary  requirements 
to  Box  1211,  Editor  &  Publisher. 


CITY 

CIRCULATION  MANAGER 
We  are  looking  for  an  enthusiastic,  hard¬ 
working  individual  to  manage  an  AM  city 
home  delivery  zone  operation  of  15,000. 
Ideal  for  an  ambitious  person  now  on  a 
small  newspaper  interested  in  advancing 
their  career  on  a  medium-sized  metropoli¬ 
tan  daily.  The  person  we  are  looking  for 
needs  to  be  strong  in  human  relations  and 
be  able  to  provide  quality  leadership. 
Should  be  interested  in  personal  and  pro¬ 
fessional  development.  This  newspaper  is 
located  in  a  fast  growing  city  in  a  Zone  4 
area  with  plenty  of  good  circulation  poten¬ 
tial.  Excellent  employee  benefits,  good 
starting  salary,  excellent  supervisory 
bonus  program.  Please  send  complete  re¬ 
sume  to  Box  1405,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  to  promote  ex¬ 
pansion  of  circulation  for  growing  Manhat¬ 
tan  weekly.  Must  have  experience  in  paid 
circulation.  Salary  open.  Contact  Pub¬ 
lisher,  SOHO  WEEKLY  NEWS,  (212)  431- 
3150,  or  send  resume  to  111  Spring  St., 
New  York,  N.Y.  10012. 


EXPERIENCED  CIRCULATOR  wanted  as 
circulation  manager  for  39(X}  ABC  5-day 
daily.  Prefer  person  with  2-3  years  experi¬ 
ence  on  larger  paper  desiring  to  move  to 
smaller  town.  Write  General  Manager, 
Daily  Independent,  308  Second  St.,  New¬ 
port,  Ark.  72112. 


CIRCULATION  MANAGERS  needed  for 
weekly  and  daily  publications.  Openings 
anticipated  throughout  U.S.  Write  for  ap¬ 
plication  blank.  Consolidated  Circulation 
Systems  Inc.,  4030  Nevada  Ave.  N.,  Minn¬ 
eapolis,  Minn.  55427. 


DISTRICT  MANAGEMENT 

Zone  6  daily  is  seeking  a  district  manager 
with  grovrth  potential.  Starting  position  of¬ 
fers  excellent  salary,  auto  allowance, 
beautiful  climate  with  opportunity  for  fast 
advancement.  College  preferrea.  Please 
send  resume  and  salary  requirements  to 
Box  1430,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  exclusive 
85(X)  6-day  daily.  Want  goal-oriented  per¬ 
son  with  full  experience.  Present  man’s  on 
job  2V2  years  and  moving  up.  Good  town 
near  metro  center.  Salary  plus  bonus.  Ed 
Livermore,  Daily  Herald,  Supulpa,  Okla. 
74066. 


CIRCULATION  MANAGER  wanted  to  take 
full  charge  of  circulation  on  small  6-day 
daily  with  own  shopper  in  south  central 
Kansas  (4300  circulation)  and  be  paid  ac¬ 
cordingly.  Present  assistant  circulation 
manager  on  small  or  medium  sized  daily 
preferred.  Contact  Chuck  Barnes,  (316) 
672-5511,  or  P.  0.  Box  909,  Pratt,  Kans. 
67124. 


CIRCULATION  PROMOTION 


SALES,  ZONE  5 

We  want  an  aggressive  sales  and  promo¬ 
tion  person.  Extensive  travel.  Background 
should  include  experience  in  all  phases  of 
circulation  promotion.  This  is  an  opportu¬ 
nity  for  self-starting  professionals  only. 
Send  resume  including  references  and 
salary  history.  Your  reply  will  be  kept  con¬ 
fidential.  Box  1305,  Editor  &  Publisher. 


COUNSELOR  PROGRAM! 

HAVE  YOU  OPERATED  ONE? 

CAN  YOU  RUN  ONE? 

We  are  a  large  morning  and  Sunday  in  Area 
2  and  would  welcome  the  addition  of  a 
person  or  promotional  organization  who 
can  successfully  run  this  program.  Box 
1377,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


DON'T  WAIT  for  ice,  snow,  slush— this  sun 
country  job's  available  now;  Qassified  ad 
manager,  fully  experienced,  needed  by 
semi-weekly  converting  to  daily  im¬ 
mediately.  News- Sun,  P.(J.  Box  1779,  Sun 
City,  Ariz.  85351, 


PHONEROOM 
SALES  MANAGER 

We  are  seeking  an  experienced,  sales- 
oriented  classified  phoneroom  supervisor 
with  excellent  people  skills  and  the  ability 
and  desire  to  motivate  a  sales  staff  of  23  in 
a  highly  competitive  market.  Previous 
classified  telephone  sales  and  supervisory 
experience  is  essential  and  experience  with 
electronic  copy  processing  is  a  plus. 

We  offer  salary  commensurate  with  experi¬ 
ence  and  an  opportunity  to  grow  with  one 
of  the  South's  most  progressive  group- 
owned  AM/PM  operations. 

If  you're  the  person  we're  after,  call  or  send 
a  resume  and  letter  in  strict  confidence  tO; 

Gene  Williams 
Advertising  Director 
or 

Dan  Shaver 
Personnel  Director 
The  Knight  Publishing  Co. 

600  S.  Tryon  St. 

Charlotte,  N.C.  28202 
An  Equal  Opportunity  Employer, 
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HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


ENTERPRISING  Classified  Ad  Manager  on 
growing  New  Mexico  daily.  Good  salary, 
commission,  fringe  benefits.  Send  resume 
to  Box  1332.  Editor  &  Publisher. 


CLASSIFIED  MANAGER,  Zone  8,  20,000 
daily.  Progressive  and  successful  classi¬ 
fied  department.  Salary  $250  weekly  plus 
bonus,  car  allowance.  Excellent  opportu¬ 
nity  for  hard  worker.  Management  experi¬ 
ence  required.  Resume  to  Box  1302, 
Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  for  growing 
Manhattan  weekly.  Salary  open.  Contact 
Publisher,  SOHO  WEEKLY  NEWS.  (212) 
431-3150  or  send  resume  to  111  Spring 
St.,  New  York,  N.Y.  10012. 


CLASSIFIED 
ADVERTISING 
SALES  MANAGER 

Classified  Sales  Manager  for  Zone  9  major 
daily  newspaper.  We  are  located  in  a 
dynamic  market  and  are  looking  for  a  top- 
notch  sales-oriented  individual  to  train  and 
develop  a  highly  professional  staff. Must 
be  able  to  motivate  people. The  chal¬ 
lenges.  additional  responsibilities  and 
growth  potentials  are  excellent.  You  must 
be  a  success-oriented  promulgator  of  in¬ 
itiative  and  have  a  strong  desire  to  excel  in 
a  highly  competitive  arena.  If  you  are  look¬ 
ing  for  such  a  challenge,  we  have  the  ideal 
opportunity.  Please  send  complete  resume 
and  salary  requirement  to  Box  1444, 
Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  needed  im¬ 
mediately,  Zone  3.  27,000  morning  and 
evening  daily.  Send  complete  resume,  in¬ 
cluding  salary  requirements,  at  once  to 
Box  1411,  Editor  &  Publisher. 


CLASSIFIED  SUPERVISOR-Southern 
California.  Medium  sized  daily  needs  ef¬ 
fective,  well  organized  leader  for  a  fast 
growing  department  of  27  people.  Must  be 
able  to  train  and  motivate.  Box  1423, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALESPERSON  with  po¬ 
tential  for  advancement  for  stable  award¬ 
winning  weekly  newspapers  and  shopper  in 
county  seat  university  community  in  heart 
of  lake  resort  area.  Send  resume  to  Don 
Bucknam,  General  Manager,  Steuben 
Printing  Co..  P.O.  Box  180,  Angloa,  l«c. 
46703. 


RETAIL  ADVERTISING  MANAGER.  East’s 
biggest,  suburban,  twice-weekly,  192,000. 
Must  demonstrate  strong  chain  and  local 
retail  sales  ability.  We're  No.  1  in  our  huge 
market,  and  growth  is  at  record  pace.  Dis¬ 
play  staff  now  numbers  20.  Salary,  override, 
growth  bonus,  etc.  will  provide  $25,000  - . 
Ideal  situation  for  experienced  profit  pro¬ 
ducer.  Norm  Hirsch,  Suffolk  Life,  West- 
hampton,  N.Y.  11977. 

ADVERTISING 

MANAGER 

A  10.000  circulation  Illinois  daily  seeks  a 
good  advertising  manager  to  lead  display 
and  classified  advertising  department  in  a 
good  growth  market.  Ability  to  plan,  moti¬ 
vate  staff  and  sell  top  accounts  are  key 
elements  in  this  job.  Salary  commensurate 
with  experience.  Excellent  benefits,  family 
insurance  plan,  company  paid  drug  plan, 
life  insurance,  retirement  plan,  profit  shar¬ 
ing.  Opportunity  to  advance  in  a  fast  grow¬ 
ing  newspaper  group.  Send  complete 
employment  and  earning  history  and  in¬ 
come  requirements  to  Dave  Smith,  Canton 
Daily  Ledger,  53  W.  Elm  St.,  Canton,  III. 
61520. 


RETAIL  ADVERTISING  MANAGER 
Continued  expansion  has  resulted  in  an 
excellent  opportunity  for  a  qualified  per¬ 
son  to  take  over  our  retail  ad  department. 
Our  weekly  newspaper  is  located  in  Zone  9. 
Current  retail  volume  is  well  over  $1  million 
and  circulation  is  over  183,000  homes. 
The  compensation  program  is  commensu¬ 
rate  with  the  responsibility  and  includes 
salary,  bonus,  car  allowance,  profit  shar¬ 
ing,  etc.  If  you  can  successfully  generate 
personal  sales  as  well  as  manage  and  moti¬ 
vate  an  experienced  staff,  send  your  re¬ 
sume  to  Box  1288,  Editor  &  Publisher. 


FASTEST  GROWING  170,000  circulation 
semi-weekly  in  the  South  needs  experi¬ 
enced  classified  and  retail  salesmen.  Good 
salary  and  commission  plan.  Send  resume 
to  Rollie  Hyde,  President.  The  Observer, 
P.O.  Box  2268,  Ft.  Worth.  Texas  76101. 


ADVERTISING  DIRECTOR  with  media  ex¬ 
perience  and  contacts  for  growing  Man¬ 
hattan  weekly.  Salary  open.  Conta^  Pub¬ 
lisher,  SOHO  WEEKLY  NEWS,  (212)  431- 
3150  or  send  resume  to  111  Spring  St., 
New  York,  N.Y.  10012. 


SALES  MANAGER 

Expanding  weekly  group  just  far  enough 
from  New  York  City  to  be  in  country.  Need 
creative  and  aggressive  person  with  ex¬ 
perience  to  provide  spark  for  advertising 
and  circulation.  We  are  quality-oriented 
operation  in  highly  competitive  market, 
have  made  great  strides,  but  now  want  to 
push  further.  Send  resume  and  salary 
requirements  to  Box  1393,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  for  progressive 
medium  size  daily  in  Zone  8.  Must  be  ef¬ 
fective  leader  with  training  and  motiva¬ 
tional  skills  to  direct  and  establish  goals 
for  20-person  sales  staff.  The  ideal  candi¬ 
date  will  have  a  working  knowledge  of 
newspaper  audiences  and  market  research 
to  develop  greater  sales.  You  should  be 
comfortable  selling  to  key  decision  makers 
at  the  local,  regional  and  national  levels. 
Salary  negotiable  plus  excellent  benefits. 
Resume  and  requirements  in  confidence 
to  Box  1318,  Editor  &  Publisher. 


AD  MANAGER— Established  Zone  2  subur¬ 
ban  weekly  group  seeks  retail  manager  who 
can  motivate  and  sell.  Competitive  market 
experience  a  must.  Good  benefits,  salary 
plus  bonus.  Box  1398,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Sentinel  Star  Company,  a  leading  Central 
Florida  newspaper,  is  offering  an  excellent 
opportunity  for  an  individual  possessing  4 
to  5  years  of  proven  newspaper  sales  man¬ 
agement  experience. 

The  successful  candidate  must  have  the 
ability  to  effectively  supervise  a  staff  of 
seasoned  and  highly  successful  sales  rep¬ 
resentatives  in  a  progressive  company. 
Planning  and  analytical  skills  are  essential. 
Salary  negotiable,  plus  bonus  together  with 
outstanding  benefits. 

Qualified  candidates  should  send  resume 
including  salary  history  to  Personnel  Man¬ 
ager,  Sentinel  Star  Company,  P.O.  Box 
2833,  Orlando,  Fla.  32802. 


RETAIL  MANAGER 

Minimum  6  years  experience  Man¬ 
agement  and  or  competitive  market 
experience  desirable  We  are  a  fast¬ 
growing  7M  6-day  daily  in  central  Flor¬ 
ida  offering  competitive  salary,  bonus 
plan,  benefits  package  and  an  out¬ 
standing  place  to  live.  Good  oppor¬ 
tunity  for  advancement.  Send  com¬ 
plete  resume  and  a  letter  of  self  de¬ 
scription  to 

Box  1450,  Editor  &  Publisher. 


FEEL  STYMIED?  Dead  end  job?  Small 
Zone  8  daily  needs  ad  salesperson  who  can 
produce.  Excellent  opportunity  to  advance 
among  other,  larger  newspapers  in  our 
group  either  in  sales  or  general  manage¬ 
ment.  Box  1416,  Editor  &  Publisher. 


NEW  NORTHERN  CALIFORNIA  Weekly 
seeks  experienced  ad  person  to  head  de¬ 
partment.  Ability  to  handle  all  phases  of 
production  and  day  to  day  decisions  with 
small  staff.  Salary  commensurate  with  ex¬ 
perience.  Benefits.  Write  with  full 
background  and  salary  to  Publisher,  THE 
MANTECA  NEWS,  544  East  Yosemite  Ave¬ 
nue.  Manteca,  (^lifornia  95336. 


WANTED:  ADVERTISING  SALES  REP¬ 
RESENTATIVE  for  national  urban  affairs 
magazine,  circulation  25.0(X).  We  need  a 
representative  who  can  act  as  an  ad  sales 
manager— designing  a  national  ad  sales 
program,  contributing  to  the  development 
of  promotional  materials,  and  making 
creative  use  of  association  tie-ins.  Com¬ 
missions  negotiable.  Box  1440,  Editor  & 
Publisher. 


AD  MAN AGER— Great  challenge.  Up¬ 
grading  department.  Handle  full  accoui.t 
load  and  run  four-man— 1  part  time- 
department  of  62  pages  a  week  semi¬ 
weekly  plus  weekly  in  super  clean  modern 
town.  Earn  through  $  20,000  based  on 
contribution,  experience,  etc.  Details  to 
John  Tompkins.  News-Leader,  401  N. 
Main  St..  Rochelle.  III.  61068. 


QUALITY  ZONE  5  DAILY  is  looking  for  an 
ad  sales  representative  to  take  a  leading 
role  on  our  retail  staff.  This  vacancy  is  due 
to  a  promotion  within  our  organization.  We 
offer  a  salary  plus  commission,  good  ben¬ 
efits  including  profit  sharing,  and  an  ex¬ 
cellent  place  to  live.  Send  resume  with 
compensation  requirements  in  confidence 
to  Box  1362,  Editor  &  Publisher. 


AD  DIRECTOR 

Zone  5  daily  seeks  an  experienced  adver¬ 
tising  director  who  wants  to  move  up.  Must 
train  a  young  staff  as  well  as  be  able  to 
conduct  demographic  studies  and  the  de¬ 
velopment  of  sales  presentations.  If  you're 
ready  to  move  up  in  respect  to  a  challeng¬ 
ing  position  in  top  management,  send 
complete  resume  and  salary  requirements 
to  Box  1375.  Editor  &  Publisher. 


ADVERTISING  MANAGER 

We  re  seeking  an  aggressive,  creative 
advertising  professional  to  direct  the 
total  advertising  sales  function  of  our 
retail  department.  The  individual  we 
seek  must  have  2-5  years  managerial 
experience  and  is  looking  for  a  chance 
to  move  up  to  one  of  the  Midwest's 
most  aggressive  newspapers.  Send 
complete  resume  and  salary  history  to 
Box  1408,  Editor  &  Publisher. 


SHARP,  AGGRESSIVE,  enthusiastic 
shirt-sleeve  ad  salesperson  with  proven 
track  record.  Strong  in  promotion,  ideas, 
layouts  and  sales.  Fast  growing,  top  week¬ 
ly.  Beautiful  area.  Outdoor  recreation 
abounds  year  around.  Must  include  re¬ 
sume,  references,  salary  history,  availabil¬ 
ity  date  first  letter.  Self-starters  write 
Marty,  Verde  Independent,  Box  517,  Cot¬ 
tonwood,  Arizona  86326. 


LIVE  IN  THE  OLYMPIC  COUNTRY  of  the 
Adirondack  Park  The  Adirondack  Daily 
Enterprise  in  Saranac  Lake,  N.Y.,  has  an 
opening  for  a  display  advertising  salesper¬ 
son.  $150  per  week  starting  plus  full  com¬ 
pany  benefits.  Send  resume  to  Allan  H. 
Marsh,  Asst.  Publisher,  Adirondack  Daily 
Enterprise,  Saranac  Lake,  N.Y.  12983,  or 
call  (518)  891-2600. 


EDITORIAL 


REPORTER  for  alternative  weekly  in  west¬ 
ern  Massachusetts.  Duties  include  com¬ 
munity  coverage  and  weekly  column.  1  year 
experience  minimum.  Salary,  health  plan. 
Send  resume  and  clips  to  Executive  Editor, 
Valley  Advocate,  Box  851,  Amherst,  Mass. 
01002. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


THE  LA  CROSSE  TRIBUNE,  a  35,000  daily 
in  one  of  America's  finest  small  cities,  has 
openings  for: 

OPINION  PAGE  EDITOR 

The  person  we  seek  must  be  a  knowledge¬ 
able  journalist  of  proven  writing  ability, 
able  to  produce  a  thoughtful,  balanced 
edit  page  that  is,  like  the  rest  of  our  paper, 
community-oriented.  Experience  covering 
government  at  local  and  state  levels  is  a 
prerequisite. 

COPY  EDITOR 

We  want  a  minimum  of  3  years  solid,  daily 
copy  editing:  a  professional  performance 
in  editing,  headlines,  pix  usage  and  layout; 
plus  the  news  judgment  to  work  our  slot  at 
least  twice  a  week. 

Send  resume,  appropriate  samples,  refer¬ 
ences  and  salary  requirements  to  Robert 
S.  Gallagher,  Editor,  La  Crosse  Tribune. 
401  N.  Third  St.,  La  Crosse.  Wise.  54601. 


COPY  EDITOR 

Copy  desk  job  on  one  of  the  country's  out¬ 
standing  morning  metropolitan  newspa¬ 
pers.  Experience  in  editing  and  headwriting 
essential.  Journalism  graduate  with  mini¬ 
mum  of  2  years  experience  preferred.  Ex¬ 
cel  lent  salary  and  generous  employee  bene¬ 
fits.  Box  1340,  Editor  &  Publisher. 


SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  writ¬ 
er,  good  interviewer  and  consumer  con¬ 
scious.  Box  1 142,  Editor  &  Publisher. 


EDITOR 

Challenging  position  with  progressive,  na¬ 
tional  monthly  news  magazine  for 
physicians-in-training.  We  are  seeking  an 
experienced  editor  with  a  Masters  Degree 
in  Journalism  or  the  equivalent,  a 
minimum  of  5  years  in  editing  and  writing, 
strong  administrative  skills,  and  familiarity 
with  issues  in  medicine  and  health  care. 
We  offer  a  competitive  starting  salary  and 
generous  benefits.  Send  resume  tO: 

THE  NEW  PHYSICIAN 
Journal  of  the  American  Medical  Student 
Assn.,  1171  Tower  Rd..  Schaumberg,  III. 
60195. 


WEEKEND  NEWS  EDITOR  needed  for 
progressive  and  sharp  40,000  Zone  5  daily. 
Editor  must  be  experienced  in  copy  editing 
and  be  able  to  produce  snappy  layouts. 
Direct  4-person  copy  desk  arid  reporters. 
Excellent  pay  and  benefits.  Send  resume 
and  samples  of  layout  work  to  Box  1333, 
Editor  &  Publistier. 


EDITOR 

Worldwide  agricultural  trade  publisher 
seeking  experienced  journalist.  Business 
writing  and  camera  experience  required, 
/^ricultural  background  helpful.  Start  as 
field  feature  editor  on  poultry  and  related 
magazines  with  full  editorship  later.  Travel 
two  weeks  a  month  in  South  out  of 
Alabama  branch  office.  Attractive  salary 
and  benefits.  Send  resume  with  job  and 
salary  history  in  confidence.  Personnel 
Manager,  Watt  Publishing  Co.,  Mt.  Morris. 
III.  61054. 


OPENING  NOW  for  talented  reporter- 
writer,  2-3  years  experience,  ready  to  step 
up  to  metropolitan  regional  newspaper 
covering  dynamic  news  core  Area  5.  Good 
pay,  benefits.  Young,  hardworking  staff. 
On-line  VDTs.  Box  1365,  Eddor  & 
Publisher. 


EDITOR 
65,000  DAILY 

We  seek  an  editor  with  a  record  of  ac¬ 
complishment  as  an  administrator, 
supervisor  and  newsman  to  direct  the 
editorial  staff  of  the  Decatur  (III.)  Herald 
and  Review.  Ability  to  develop  and  ad¬ 
minister  competing  local  news  policies  is 
essential.  Send  complete  resume  in  confi¬ 
dence  to:  Keith  L.  Stewart,  Lindsay-Schaub 
Newpapers,  P.O.  Box  789,  Decatur,  III. 
62525. 


NEWS  EDITOR  on  way  up,  able  both  to 
take  guidance  and  to  lead  very  capable 
staff  to  even  better  newspaper.  Trends, 
Butler,  N.J.  07405. 


OVERNIGHT  REWRITE  OPENING,  metro 
region  PM  in  heavily  populated,  diverse 
2-state  sector  Area  5.  Reporting,  writing, 
editing  experience,  general  and  sports.  10 
PM  to  6  AM.  Excellent  pay.  benefits.  On¬ 
line  VDTs.  Box  1358,  Editor  &  Publisher. 


IMMEDIATE  OPENING 
Copy  editor  to  help  growing  17,000  daily  in 
Zone  7  continue  as  one  of  the  best  of  its 
size  anywhere.  Will  be  member  of  3-person 
desk  responsible  for  editing  and  layout  of 
local  and  wire  news.  Experience  preferred, 
VDT  training  helpful  (we’re  fully  elec¬ 
tronic),  Excellent  pay,  top  fringes.  Send 
resume,  writing  and  layout  sampTes,  salaiv 
requirement  to  Box  1360,  Editor  & 
Publisher. 


BILINGUAL  REPORTER  for  twice-weekly 
English  language  paper.  Send  clips,  re¬ 
sume.  Apdo  7-2730,  The  San  Jose  News, 
San  Jose,  Costa  Rica. 


STAFF  OPENINGS,  including  photograph¬ 
ers.  on  fast-growing  and  enterprising 
34,000  seven-day  AM  located  in  fast¬ 
rowing  and  enterprising  western  city  in 
one  7.  Openings  include  desk  and  general 
assignment  reporters.  Box  1407,  Editor  & 
Publisher. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PRESSROOM 


WRITER-PHOTOGRAPHER  for  national 
trade  journal  In  highly-competitive  field. 
Opportunity  to  become  managing  editor  in 
1  year.  Arts  background  helpful.  Editing 
skills  a  must.  Moderate  travel.  2  years  pro¬ 
fessional  journalism  experience  minimum. 
Send  clips,  photos,  resume.  Salary  to 
$11K.  Box  1413,  Editor  &  Publisher. 


BILLBOARD,  show  business  newsweekly, 
seeks  correspondents  with  the  time  to 
regularly  cover  their  markets  in  Cleveland, 
Seattle,  Kansas  City,  Dallas,  Denver, 
Phoenix,  Houston,  Honolulu.  Space  rates 
paid.  Send  samples  to  Eliot  Tiegel, 
Billboard,  9000  Sunset  Blvd.,  Los  Angeles, 
Calif.  90069. 


DREAM  JOB 

Join  the  Queen  Elizabeth  2  and  see  the 
world  while  editing  daily  tabloid  for  pas¬ 
sengers.  Two-person  journalistic  team 
wanted  for  year  of  editorial  service  aboard 
the  world’s  largest  passenger  liner.  Mar¬ 
ried  couple  with  about  3  years  experience 
preferred.  Editors  do  it  all  but  the  printing. 
Imagination,  intelligence,  enthusiasm  and 
the  desire  to  produce  a  great  paper  are 
required.  Write  (don't  call)  with  resume 
and  samples  to;  The  QE2  TIMES,  Cunard 
Lines,  555  Fifth  Ave.,  New  York,  N.Y. 
10017. 


PUBLICATIONS  EDITOR 
Chicago  Location 

A  leading  national  membership  organiza¬ 
tion  focusing  on  heightening  citizen  un¬ 
derstanding  of  the  justice  system  and  ded¬ 
icated  to  improving  the  administration  of 
justice  seeks  an  editor  for  its  publications. 
The  editor  will  be  responsible  for: 

•  Planning  and  production  of  a  monthly 
journal,  newsletter,  citizen  education 
materials,  membership  and  develop¬ 
ment  brochures  and  media  relations 
material. 

•  Assisting  in  media  relations  activities. 

•  Evaluating  and  recommending  ways 
for  the  organization  to  meet  its  com¬ 
munications  needs  and  opportunities. 

Minimum  background  and  experience 
should  include  bachelors  degree  plus  ad¬ 
vanced  degree  in  journalism  or  law  or  3-5 
years  in  publications  management  and 
production.  Additional  kinds  of  educa¬ 
tional  and  professional  experience  will  be 
considered.  Related  experience  in  general 
public  relations  and  understanding  of  jus¬ 
tice  related  issues  desirable. 

Starting  salary,  $18,000-$20,(X)0,  liberal 
benefits. 

An  equal  opportunity  employer 
Reply:  Box  1424,  Editor  &  Publisher. 


BUSINESS/GOVERNMENT  REPORTER 
with  the  skills  to  build  contacts  among  the 
movers  and  shakers,  uncomplicate  the 
complicated  and  breathe  life  into  budgets 
and  balance  sheets.  Attractive  living  in  a 
booming  city  of  80,000  in  cowboy/ 
mountain  country.  Box  1455,  Editor  & 
Publisher.  Equal  Opportunity  Employer, 


ASSISTANT  EDITOR,  award-winning  sub¬ 
urban  semi-weekly.  Experienced  only,  to 
work  directly  with  executive  editor.  Must 
understand  community  newspaper  opera¬ 
tion.  Outstanding  challenge.  Box  1435, 
Editor  &  Publisher. 


MANAGING  EDITOR  tor  prize-winning 
western  New  England  weekly.  Hard  work, 
challenge  and  satisfaction  for  well- 
organized  person  who  can  write  and  direct 
staff.  Write  details  and  salary  require¬ 
ments  to  Box  1418,  Editor  &  Publisher. 


WE  ARE  LOOKING  FOR: 

1)  A  Sunday  Features  Editor  to  help  us 
improve  the  soft  side  of  our  newspaper. 
He  or  she  will  supervise  entertainment 
coverage,  our  Home  Magazine,  the 
book  page,  television  coverage  and  a 
whole  raft  of  other  special  areas. 

2)  A  Television  Editor  who  vrill  cover  local 
and  network  television  and  produce  our 
local  TV  magazine. 

3)  An  Assistant  News  Editor  who  will  be 
strong  on  word  editing  and  able  to  spike 
the  "significant"  story  for  the  interest¬ 
ing. 

4)  A  Librarian  to  take  what  has  been  a 
caretaker  position  and  create  a  news¬ 
paper  library. 

We  are  a  newspaper  in  a  hurry  to  get  bet¬ 
ter.  If  you  have  the  skills  to  help  us,  please 
write:  Tallahassee  Democrat,  Walker 
Lundy,  Managing  Editor,  P.  0.  Box  990, 
Tallahassee,  Fla.  32302. 


ENTERTAINMENT  BEAT 

Lively  writer  with  experience  wanted  to 
cover  the  entertainment,  arts  and  leisure¬ 
time  beat. 

The  Wisconsin  State  Journal  seeks 
talented  writer  who  can  turn  out  bright, 
crisp  features,  interviews  and  reviews. 
Position  offers  $18,(XX)-salary  range  and 
management  opportunities. 

Madison,  as  beautiful  university-state  cap¬ 
ital  city,  offers  opportunity  and  challenge 
to  creative,  versatile,  ambitious  individual. 
Send  application  including  work,  salary 
history  and  copies  of  clipping  samples  to; 
Personnel  Department 
Wisconsin  State  Journal 
P.  0.  Box  8056 
Madison,  Wise.  53708 
An  Affirmative  Action  Employer 


WASHINGTON  BUREAU  CHIEF  needed  by 
an  energy-oriented,  nationally  circulated 
business  daily.  Knowledge  of  energy  field 
and  experience  in  covering  Washington  are 
very  desirable.  We  are  looking  for  a  profes¬ 
sional  journalist  who  can  report  and 
analyze  what  is  going  to  happen  next  week 
as  well  as  what  happened  yesterday  and, 
also,  direct  others  in  doingthe  same.  Must 
be  able  to  develop  and  maintain  contacts 
with  high  level  officials  of  government  and 
industry  without  being  awed  by  them.  A 
growing  company.  Salary  open.  Excellent 
benefits.  Immediate  opening.  Please  send 
resume,  a  few  clips  and  salary  expecta¬ 
tions  to  Box  1433,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter  for 
24,000  Eastern  Ohio  daily.  Must  be  J-grad 
or  equivalent.  Strong  on  initiative.  Good 
working  environment  and  benefits.  Send 
resume  to  R.  C.  Dix,  Times-Leader,  Martins 
Ferry,  Ohio  43935. 


Creative 

Writer-Editor 

National  organization  lo¬ 
cated  in  downtown  Chi¬ 
cago  seeks  a  writer-editor 
with  a  degree  in  commu¬ 
nications  and  3  plus  years 
of  proven  experience. 

Ca'ndidates  must  have  ex¬ 
cellent  language  skills 
and  versatility  of  style 
plus  imagination  in  crea¬ 
ting  copy  and  art  themes. 

You  will  handle  a  wide 
range  of  publication  proj¬ 
ects  including  both  film 
and  slide  projects.  Knowl¬ 
edge  of  graphic  arts  proc¬ 
esses  is  highly  desirable. 

Salary  in  the  $20,000 
range  with  cost  of  living 
allowance.  Write  in  con¬ 
fidence  including  salary 
history  to: 

Box  1443 

Editor  &  Publisher 

Equal  Opportunity  Employer  M/F 


FAMILY  EDITOR  for  The  Dispatch,  a  six- 
day,  afternoon  newspaper  in  Lexington, 
N.C.  Section  is  an  important  part  of  the 
newspaper,  and  editor  will  have  the  re¬ 
sponsibility  of  making  it  better,  in  part  with 
strong  features  and  good  layout.  Send  re¬ 
sume,  clips  and  salary  expectation  to 
Ralph  Simpson,  Editor,  Box  908, 
Lexington,  N.C.  27292.  A  New  York  Times 
affiliated  newspaper.  The  Dispatch  is  an 
Equal  Opportunity  Employer. 


MANAGING  EDITOR— Zone  3  7-day 
12,000  AM.  Direct  staff  of  12.  Must  be 
aggressive  and  able  tn  manaoe  <5ooH 
complete  resume  including  salary  re¬ 
quirements:  Box  1420,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  6,  1977 


COLORFUL  WEEKDAY  PM,  weekend  AM 
looking  for  an  assistant  city  editor  with 
layout  skills.  We  also  need  accurate,  pro¬ 
ductive  reporters  who  can  write.  Box  1432, 
Editor  &  Publisher. 


SMALL  5-DAY  DAILY  needs  beginning  re¬ 
porter  with  rural  background  for  general 
assignment  news,  features.  Want  self¬ 
starter  for  hard  day's  work.  Reasonable 
starting  pay,  excellent  insurance  program. 
Chance  to  learn  in  newsroom  utilizing 
VDTs,  computerized  storage-retrieval-pho¬ 
totypesetting  system,  newest  equipment 
of  Its  kind  in  state.  Send  resume  to  Garner 
V.  Allen,  The  Daily  Leader,  Box  531, 
Stuttgart,  Ark.  72160. 


NEWS  EDITOR 

Small  daily  in  Zone  5  with  major  metro  com¬ 
petition  seeks  experienced  news  editor  to 
direct  news  desk  operation  during  transi¬ 
tion  to  new  processes;  added  responsibili¬ 
ties  in  areas  of  development  of  news  cov¬ 
erage,  personnel  direction,  staff  coordina¬ 
tion  and  editorial  writing;  group  affiliation 
offers  growth  potential;  excellent  benefits; 
salary  in  high  'teens.  Box  1453,  Editor  & 
Publisher. _ 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues,  $5.  "Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.O.  Box 
128),  Rhinebeck,  N.Y.  12572. 


GRAPHICS 


DESIGNER-ILLUSTRATOR-Creative  per¬ 
son  with  experience  in  newspaper  or 
magazine  design  and  graphics  who  can 
also  illustrate  is  wanted  to  brighten  the 
pages  of  The  States-ltem  in  New  Orleans. 
Submit  resume  to  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140.  An  Equal  Opportunity 
Employer,  M/F. 


MAILROOM 


MAILROOM  SUPERVISOR-lf  you  are  ori¬ 
ented  in  new  distribution  technology,  a 
people  motivator,  and  have  the  ability  to 
innovate,  there’s  an  opportunity  for  you, 
with  this  medium-size  daily  in  Zone  9. 
Must  be  proficient  with  vacuum  operated 
inserters,  counter-stackers,  etc.  Excellent 
benefits  commensurate  with  your  ability. 
ITU  bargaining  unit.  Box  1242,  Editor  & 
Publisher. 


NEWSPAPER  IN  EDUCATION 


NEWSPAPER  IN  EDUCATION 
COORDINATOR 

One  of  the  nation's  largest  metros  seeks  an 
experienced  Newspaper  in  Education 
Coordinator  to  handle  progressive  program 
in  major  market.  Must  be  able  to  work  well 
with  educators  explaining  value  of  News¬ 
paper  in  the  Classroom  program  and  de¬ 
velop  and  follow  through  on  preparation  of 
special  school  programs,  including  TV 
Reading,  special  supplements.  Will  nave 
full  responsibility  for  Newspaper  in  Educa¬ 
tion  program  plus  incentive  bonus  oppor¬ 
tunities.  Send  resume  and  reasons  why 
you  feel  qualified  to  Box  1454,  Editor  & 
Publisher. 


PRESSROOM 


OFFSET  PRESSMAN— Experienced  web 
pressman  needed  by  newspaper  printer- 
run  Goss  Community  and  Goss  Suburban 
presses.  Night  work— good  pay — good 
benefits — 40  hour  week— Zone  2.  Call  Sid 
Simon,  (215)  365-1155  or  write  Bartash 
Publications  Inc.,  7272  Woodland  Ave., 
Philadelphia,  Pa.  19142. 


PRESS  MAINTENANCE  FOREMAN 
Tabloid  daily  newspaper  in  Puerto  Rico 
with  average  run  of  180,000  copies  needs 
working  foreman  for  maintenance  of  a  12 
unit  Goss  Urbanite  with  2  folders  and  8 
Butler  Automatic  Pasters.  Must  have  good 
track  record  of  performance  with  this 
equipment.  Good  pay  plus  fringe  benefits. 
Relocation  expenses.  Inquiries  will  be  kept 
confidential.  Send  resume  to  Gaspar  Roca, 
Publisher,  El  Vocero  de  Puerto  Rico  Inc., 
P.O.  Box  3831,  Old  San  Juan,  Puerto  Rico 
00904. 


PRESS-STEREO 

FOREMAN 

A  Zone  5,  33,000  circulation  PM  daily  has 
an  immediate  opening  for  a  press-stereo 
foreman.  We  are  a  6-day  publication  using 
a  Scott  3  unit  press  with  color  cylinder.  We 
seek  an  individual  with  good  mechanical, 
camera  and  supervisory  experience.  In  re¬ 
turn,  we  offer  liberal  benefits  and  salary 
commensurate  with  experience.  If  in¬ 
terested,  reply  to  Box  1402,  Editor  & 
Publisher. 


WEB  OFFSET  PRESSMAN  to  operate  6 
unit  Newsking.  Must  know  color.  Located 
near  ocean.  Good  pay,  benefits.  Send  re¬ 
sume:  Richard  Lapham,  Box  AF,  Solana 
Beach,  Calif.  92075.  (714)  436-3747. 


PRODUCTION 


COMPOSING  ROOM  GENERAL  FORE¬ 
MAN — We  are  seeking  an  innovative,  en¬ 
lightened  person  to  supervise  a  com¬ 
puter-photo  comp  department  in  a 
medium  size  daily.  Zone  9.  Must  have 
working  knowledge  of  FDP  markup  using 
terminals,  CRT  phototypesetters  and  cam¬ 
era/stripping  procedures.  Labor  relations 
in  an  ITU  environment  essential.  Benefits 
commensurate  with  experience.  Box  1244, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  for  university 
daily— Monday  through  Friday  AM.  Cold 
type,  Hendrix  VDTs,  Compugraphic  photo- 
Wpesetters.  Must  have  college  degree. 
Contact  Bill  Brown,  Student  Publications, 
Kedzie  Hall,  Kansas  State  University, 
Manhattan,  Kans.  66506. 


COMPOSITOR  to  help  make  up  America's 
most  exciting  daily  newspapers.  Progres¬ 
sive,  dynamic  organization.  Open  shop,  6 
PM  to  2  AM  shift.  Send  resume  to  Bill 
Schoepke,  Paddock  Publications  Inc., 
Arlington  Heights,  III.  6(X)06. 


PUBUC  INFORMATION 


NEWS  BUREAU  OFFICER-Northern  Ken¬ 
tucky  University  seeks  talented  news  wri¬ 
ter  for  newly  created  news  bureau.  Ideal 
candidate  will  possess  a  working  knowl¬ 
edge  of  higher  education  issues,  writing 
and  editing  skills.  Requirements: 
Bachelors  Degree,  Masters  preferred,  and 
suitable  experience  required.  Salary  com¬ 
petitive.  Apply  by  August  26,  1977.  Send 
resume  and  samples  to  Robert  Knauf,  Di¬ 
rector,  Public  Relations  and  Community 
Affairs,  Northern  Kentucky  University, 
Highland  Hgts.,  Ky.  41076.  An  Equal  Op¬ 
portunity  Employer. 


PUBUC  RELATIONS 


ASSISTANT  TO  PRESIDENT  for  university 
research  and  development  institute  to 
conduct  public  relations,  handle  adminis¬ 
trative  tasks  as  assigned.  Includes  press 
relations,  information  programs,  produce 
general  Institute  publications,  arrange 
public  functions,  activities,  representa¬ 
tions  to  public  organizations,  government 
agencies.  Requires  Bachelors  Degree  or 
equivalent,  3  years  experience  in  news 
media  or  PR  with  news  orientation;  famil¬ 
iarity  with  print,  radio/TV  news  require¬ 
ments.  Demonstrated  ability  to  write,  edit 
and  produce  written  and  audio/visual  in¬ 
formation  materials,  public  speaking,  able 
to  analyze  ana  act  upon  Institute  PR  re¬ 
quirements,  ability  to  understand  general 
nature  of  Institute  activities.  Deadline  tor 
applications,  September  13,  1977. 
Minimum  starting  salary  $14,000  a  year. 
Send  resume  to  Dr.  Lloyd  P.  Smith,  Presi¬ 
dent,  Desert  Research  Institute,  Univer¬ 
sity  of  Nevada  Systems,  c/o  Affirmative 
Action  Officer,  P.  0.  Box  60220,  Reno, 
Nev.  89506.  An  Equal  Opportunity/ 
Affirmative  Action  Employer. 
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HELP  WANTED 


HELP  WANTED 


PUBLIC 


Opportunity  in  a  major  mid-west  metropolitan  area 

An  innovative  leader  in  the  energy  field,  with  a  solid 
reputation  as  one  of  the  nation's  largest  utility  com¬ 
panies,  seeks  a  communications  professional  to  devel¬ 
op  and  coordinate  the  implementation  of  year-round 
energy  related  advertising  and  promotional  strategies. 
Responsibilities  will  entail  involvement  in  all  media,  in¬ 
cluding  direct  mail  and  other  promotional  efforts  de¬ 
signed  to  carry  the  company's  institutional  and  custom¬ 
er  education  messages. 

Your  background  should  include  2  to  5  years  of  experi¬ 
ence,  depending  upon  degree.  Communication  Arts, 
Public  Relations  and/or  advertising  background  pre¬ 
ferred.  You  should  have  a  record  of  creating  for  upper 
level  management  communication  and  advertising 
action  programs.  A  proven  record  of  results  will  be  nec¬ 
essary  to  demonstrate  ability  at  achieving  expected 
level  of  communication  management  performance. 
The  professional  we  are  seeking  can  look  forward  to  a 
compensation  and  benefit  package  commensurate  with 
the  high  level  of  responsibilities  this  position  entails. 
For  confidential  consideration,  please  forward  your 
resume  to: 

Box  1414,  Editor  &  Publisher 

An  Equal  Opportunity  Employer  M/F 


invent 

RJ  Reynolds  Industries  Inc 


FINANCIAL 

COMMUNICATIONS 


THE  JOB:  Working  in  the  corporate  public  relations 
department  of  this  diversified  corporation,  you  will 
assist  in  the  production  of  financial  communications 
going  to  a  variety  of  audiences.  The  work  will  include 
research,  writing  and  editing. 

THE  CANDIDATE:  The  candidate  will  have  worked 
either  for  a  newspaper  or  magazine  or  in  corporate 
communications  for  two  to  four  years.  Education  will 
likely  include  a  degree  in  Journalism.  Experience  will 
include  exposure  to  financial  or  business  writing. 

THE  COMPANY:  R.  J.  Reynolds  Industries  is  a  diversi¬ 
fied  world-wide  corporation  with  1976  revenues  of 
$5.75  billion.  From  headquarters  in  Winston-Salem 
N.C.,  it  directs  its  interests  in  Tobacco,  containerized 
shipping,  energy,  foods  and  beverages  and  aluminum 
products  and  packaging. 

THE  LOCATION:  Winston-Salem  is  located  in  the  North 
Carolina  Piedmont  between  the  Blue  Ridge  Mountains 
to  the  West,  and  the  Atlantic  Ocean  to  the  East. 

Salary  commensurate  with  skills.  Send  resume  and 
salary  history  in  confidence  to;  Denis  G.  Simon,  Man¬ 
ager  of  Employment,  R.J.  Reynolds  Industries,  Inc., 
Reynolds  Bldg.,  Winston-Salem,  N.C.  27102. 

An  Equal  Opportunity  Employer. 


SYSTEMS  SALES  SPECIALIST 

Copy  Processing  Systems 

An  excellent  opportunity  is  available  for  an  in¬ 
dividual  with  extensive  background  in  data 
processing  marketing  applications  (hardware  & 
software  configuration)  and  in-depth  exposure 
to  contemporary,  computerized  graphic  arts 
technology.  This  position  is  designed  to  support 
North  Eastern  sales  force  in  direct  sale  of  edito¬ 
rial,  classified,  and  production  composition  sys¬ 
tems. 

Successful  candidate  will  have  demonstrated 
record  of  accomplishment  in  penetration  of  com¬ 
petitive  markets,  finalization  and  closing  of  mul¬ 
ti-faceted  orders;  and  should  possess  compre¬ 
hensive  understanding  of  total  graphic  arts 
market — as  applied  to  newspapers  and  related 
printing  operations. 

This  is  a  high  visibility  position,  based  in  New 
York  City  suburbs,  with  very  attractive  salary  -f 
commission  +  car,  and  extensive  fringe  pro¬ 
grams. 

Please  direct  response  to: 

HUMAN  RESOURCES 

DYMO  GRAPHIC  SYSTEMS 

355  Middlesex  Ave. 

Wilmington,  Mass.  01887 

We  Are  Pleased  To  Be  An 
Equal  Opportunity  Employer  M/F 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


SALES  REPS 


SALESMAN  for  newspaper  material  handl¬ 
ing  equipment  for  Zone  5.  Prefer  mechani¬ 
cal  background.  Nolan-Jampol  Inc.,  Box 
591,  Rome,  N.Y.  13440. 


Positions  Wanted  .  .  . 


I 


ADMINISTRATIVE 


GENERAL  MANAGER/  ad  manager/ 
publisher  now  available  for  building  weekly 
or  multi-weekly.  Increased  sales  300°o 
last  job.  Can  invest.  (304)  344-3919. 

GOAL -ORIENTED  ad  pro  with  excellent 
editorial  and  management  skills  seeks 
career  position.  BS  Jourrialism  plus  daily 
experience.  Box  1349,  Editor  &  Publisher. 


SALES  MANAGER,  offset/VDT  20.000 
daily,  desires  opportunity  as  Ad  Direc¬ 
tor  or  General  Manager.  Hardworking, 
community-minded.  Customer,  sales  and 
profit  minded.  A  record  of  reaching  goals. 
14  years  retailing  and  12  years  advertising 
sales  management.  Business/marketing 
degree.  Prefer  Zones  3,  4,  5.  Box  1379, 
Editor  &  Publisher. 


ADMINISTRATIVE 


SKILLED,  IMAGINATIVE  journalist,  26, 
married,  BS,  5  years  experience,  seeks 
management  spot  on  weekly  or  daily.  Any 
size.  Zones  5,  7.  Sharp  business  mind. 
Good  leader.  Talented  writer.  Good  refer¬ 
ences.  Will  invest.  (217)  352-4429.  Box 
1412,  Editor  &  Publisher. 

POSTAL  AFFAIRS/TRAFFIC  MANAGER- 
20  years  experience  with  daily/weekly. 
Excellent  contacts  U.S.'Canada.  Problem 
solver  and  analytical  thinker.  Seek  chal¬ 
lenging  top  management  position 
$30,000  r .  Limited  cash  but  willing  to  buy 
in  newspaper.  Prefer  Zones  1-5,  8  and  9. 
Box  1361,  Editor  &  Publisher. 


MANAGEMENT  POSITION-19  years  ex¬ 
perience  all  departments  including  general 
manager/publisher,  ad  director.  Family 
man,  30s.  Box  1382,  Editor  &  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We've  got  a  secret— and  it's  strictly  classified  information!  We'll  never  reveal 
the  identity  of  an  E&P  Box  Holder,  however  if  you  want  to  answer  a  Box 
Number  ad,  but  don't  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder.  Attach 
a  note  telling  us  what  newspapers,  groups  or  companies  you  don't  want 
the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an  envelope  addressed 
to  E&P  Classifieds.  If  the  Box  Number  you're  answering  is  on  your  list, 
we'll  discard  your  reply. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER  top  ad  sales  in  stiff 
market,  degreed,  30,  strong  in  photo¬ 
graphy,  editorial,  production,  community 
affairs  seeks  solid  career  opportunity.  Box 
1367,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCULATOR:  Age  33,  presently  employed 
as  assistant  manager  on  70,000  AM/PM 
daily.  Experienced  in  total  market  cover¬ 
age,  voluntary  collect  and  free  publica¬ 
tions,  wish  to  relocate  as  manager.  Box 
1269,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  MANAGER,  10  years  with 
20,000  ABC  twice-weekly  seeks  career 
spot  in  aggressive  organization.  Zone  9  or 
4.  Proven  linage  builder,  promotional 
award-winner.  Heavy  experience  outside 
sales,  public  relations,  staff  motivation, 
credit,  rate  structure.  Box  1446,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 

FORMER  AD  MANAGER  presently 
employed  as  Business  Systems  Analyst 
seeks  position  as  working  manager  on 
weekly.  Minimum  starting  salary  and/or 
commission  potential  $20,000.  Box  1334, 
Editor  &  Publisher. 

FLORIDA  DAILY  AD  DIRECTOR 
with  proven  record  seeks  change. 

Box  1368,  Editor  &  Publisher. 

ADVERTISING  SALES  representative.  For 
publication  interested  in  banking  and 
supplier  industries.  Know  the  markets; 
know  the  people.  Frank  B.  Trexler,  1812 
Beech  Ave.,  Philadelphia,  Pa.  19126.  Ph: 
(215)  635-7050. 

DO  YOU  NEED  an  experienced  ad  sales- 


EDITORIAL 


i  COLUMNIST/SPORTS  EDITOR  seeks  posi-  1 
tion  on  medium  size  daily.  13  years  experi- 
,  ence.  Box  1460,  Editor  &  Publisher. 

REPORTER,  26,  very  aggressive,  seeks 
I  political/general  assignment  beat  on  top 
small  or  medium  daily  on  East  or  West 
.  Coast.  Has  done  it  all  as  news  editor  for 
'  small  twice-weekly  paper.  Yale  MA,  MIT 
BS.  Douglas  Levene,  469  Brookline  St., 

;  Nevrton,  Mass.  02159.  (617)  332-6604. 

'  BLUE-CHIP  REPORTER,  top  feature 
:  writer/editor  on  small  daily  seeks  metro 
'  position.  Married,  31,  MS  Journalism.  Box 
,  1304,  Editor  &  Publisher. 

I  REPORTER/EDITOR,  26,  wants  back  into 
daily  journalism.  With  Zone  5  suburban 
I  weekly  for  2  years.  Previously  education 
,  reporter  at  44,0(X)  PM  daily  for  1  year. 
Recent  SDX  award  for  editorial  writing. 
Supervisory  experience.  Know  OCR.  Will¬ 
ing  to  relocate.  Strong  in  hard  news  and 
features.  Specialty:  energy.  Box  1331, 
Editor  &  Publisher.  _ 

BOSTON  STRINGER  for  National  Observer 
(RIP)  available  to  cover  city  and/or  region. 
Would  also  relocate  for  right  job.  Box 
1372,  Editor  &  Publisher. 

AWARD-WINNING  sports  editor  and  daily 
columnist  with  20  years  experience  at  one 
newspaper  will  give  you  20  more  for  a  de¬ 
cent  salary.  Prefer  writing  job.  If  I  can't  do 
it,  nobody  can.  Box  1356,  Editor  & 
Publisher. 

SECTIONS  EDITOR  with  flair  for  makeup 
seeks  spot  on  Sunday  or  special  section  of 
Zone  1  or  2  daily  using  VDTs.  Box  1371, 
Editor  &  Publisher. _ 

FEATURE  WRITER/EDITOR,  specialty  the 
arts,  personalities,  reviews,  seeks  slot  any 
Zone.  G.  Smith,  4(36  Wilder  PL,  Ann  Arbor, 
Mich.  48103.  (313)  994-4362. 

I’M  LOOKING  for  harder  work  and  more 
challenges.  Chicago  suburban  weekly 
editor  seeks  reporting  or  desk  job  on  top 
quality  daily,  (iood  writer,  good  thinker. 
Box  1383,  Editor  &  Publisher. 

ASSERTIVE  NEWSWOMAN  with  13  years 
experience  seeks  challenge  on  large  daily 


man  with  brains,  initiative,  integrity,  per- 
sonality  and  ingenuity,  presently  emplo^d 

but  ready  for  a  change  in  Zone  9.  Box  '^elocate. 


but  ready  for  a  change  in  Zone  9.  Box 
1442,  Editor  &  Publisher. 

SUCCESSFUL  SPACE  SALESWOMAN:  4 
years  experience  SOM  daily,  classified  dis¬ 
play,  promotions,  layout,  seeks  to  relocate 
with  progressive  company  who  can  offer 
challenging  opportunity.  Zones  2, 4, 6.  Box 
1421,  Editor  &  Publisher. 

14  YEARS  EXPERIENCE,  college  grad¬ 
uate,  proven  track  record.  Desire  change 
to  the  Northwest.  Box  1451,  Editor  & 
Publisher. 

SALES  LEADER,  sales  professional  well- 
versed  in  staff  training  and  retail  promo¬ 
tions.  Spent  last  8  years  with  major 
chain — now  that  experience  can  be  yours. 
Looking  for  Ad  Director  or  assistant  to  pub¬ 
lisher  position  on  small  or  medium  size 
paper  in  Kansas,  Iowa,  Missouri  or  Ne¬ 
braska.  Box  1409,  Editor  &  Publisher. 


_ EDITORIAL _ 

EDITOR— 16  years  experience  all  phases 
of  newspaper  management.  Emphasis  on 
local  news  and  staff  direction.  Family  man 
with  excellent  references.  Box  1399, 
Editor  &  Publisher. 

WRITING-TYPE  copy  editor  seeks  report¬ 
ing  or  combination  job  on  good  but  rea¬ 
sonably  liberal  paper.  Can  write  an  English 
sentence.  Also  do  makeup,  layout,  photog¬ 
raphy,  VDT  or  scanner.  JRC,  405  Broad¬ 
way,  Cincinnati,  Ohio  45202. 

COMMUNICATIONS  PRO  seeks  responsi¬ 
ble  editorial  position  on  small  daily.  Com¬ 
prehensive  editorial  background  as  repor¬ 
ter,  columnist,  news  editor.  Major  corpo¬ 
rate  publications  experience  in  advertis¬ 
ing,  sales  promotion,  graphic  design  and 
supervision.  I  am  a  hard  worker  who  wants 
a  better  environment  for  my  family.  Age 
33,  BSJ.  Will  relocate  to  Zone  8,  7,  or 
northern  portion  of  5.  Write  Box  1447, 
Editor  &  Publisher. 


Box  1374,  Editor  &  Publisher. 

VDT  EDITOR  skilled  in  computer  editing 
and  layout  looking  for  northeast  daily  with 
plans  for  pagination.  Box  1359,  Editor  & 
Publisher. _ 

EDITOR— 16  years  experience  all  phases 
of  newspaper  management.  Emphasis  on 
local  news  and  staff  direction.  Family  man 
with  excellent  references.  Box  1399, 
Editor  &  Publisher. 

WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  of 
weekly  or  small  daily.  Now  lost  in  large 

froup.  South  preferred.  Box  1456,  Editor 
Publisher. 

HELLO  FLORIDA— Bright,  enthusiastic 
entertainment  writer  is  dying  to  call  Sun¬ 
shine  State  home.  Young,  dynamic,  ex¬ 
perienced;  can  report  and  review  cinema, 
theater,  concerts,  albums,  books  from 
every  angle.  Exceptionally  fine  interviewer; 
guaranteed  to  raise  your  readership.  You'll 
never  regret  writing  to  Box  1385,  Editor  & 
Publisher. 

JOURNALIST— 25  years  newspaper  and 
wire  service  experience  wants  permanent 
job  on  daily  as  copy  editor  or  writing  fea¬ 
tures,  human  interest  stories  or  women’s 
news.  Box  1391,  Editor  &  Publisher. 

FEATURE  WRITER,  32,  has  charisma, 
bounteous  style,  good  PR^nd  the  vitality 
to  develop  a  fresh  approach,  sharpened  by 
6  years  precision  as  writer/editor  in  real 
estate,  fashion,  entertainment,  business, 
lifestyles  for  tabloids  and  metro  PM  daily. 
Seek  growth,  minimal  supervision  with 
creative  publication.  Box  1394,  Editor  & 
Publisher. 

SENSITIVE  WOMAN  WRITER,  24,  with 
chutzpah  and  persistence  seeks  reporting 
slot  with  daily.  Strong  on  features,  legwork 
and  medical  newswriting.  Daily  and  sum¬ 
mer  intern  experience.  Extensive  use  of 
VDTs.  Award-winning  MA  grad  (Missouri 
’77).  Dips,  resume  on  request.  Any  Zone. 
Box  1449,  Editor  &  Publisher. 


EDITORIAL  ! 


NEIGHBORHOOD  NEWS— It’s  people- 
oriented;  it’s  what  readers  want  and  I’ve 
got  the  years  of  experience  in  it  that  you  ' 
need.  Ready  to  move  up  from  medium¬ 
sized  town.  Box  1384,  Editor  &  Publisher. 

WRITER,  8  years  wire  service,  including  5 
years  state  sports  editor,  and  6  years  pap¬ 
ers,  seeks  sports  or  news  post  Ohio  or 
neighboring  states.  Box  1381,  Editor  & 
Publisher. 

CAPABLE  YOUNG  REPORTER,  experi¬ 
enced  in  daily  and  weekly  newspapers, 
seeks  challenging  position  with  either  in 
Zones  1,  2.  Box  1406,  Editor  &  Publisher. 

HIGH  honors  Michigan  State  J-grad  with  2 
years  campus  editing  and  reporting  seeks 
mixed  duties  on  small  paper.  Box  1437, 
Editor  &  Publisher. 

PERSON  IN  FASHION  PR  with  journalism 
experience  wishes  to  join  newspaper  in  I 
Southern  California.  Box  1429,  Editor  & 
Publisher. 

PERFECTIONIST  SLOTMAN,  good  teacher 
of  young  copy  editors.  Box  1392,  Editor  & 
Publisher. 

ENERGETIC  SPORTS/NEWS  WRITER,  25, 
desires  employment  with  competitive  dai¬ 
ly,  any  Zone.  BA  in  journalism  with  honors, 

4  years  experience  including  editorship  of 
3  weeklies.  Layout  a  personal  specialty. 
Nick  Sweers,  W.  1828  9th  Ave.,  Spokane, 
Wash.  99204.  (509)  747-5841. 

THIS  WOMAN  SPORTSWRITER,  24,  seeks 
new  challenges.  2  years  experience  cover¬ 
ing  prep,  college  sports  of  all  sorts.  J-grad, 
bright  features,  specialty  is  women’s 
sports.  Any  Zone.  Box  1417,  Editor  & 
Publisher. 

EXPERIENCED,  VERSATILE  sportswriter 
covering  major  league  beats  for  daily  in 
major  league  ciw  desires  relocation.  Box 
1426,  Editor  &  F’ublisher. 

EDITORIAL  WRITER-EDITOR-Now  em- 
ployed  as  executive  editor  with  group  of 
quality  weeklies.  Editorial  writer,  political 
columnist.  Strong  on  community  involve¬ 
ment  and  staff  motivation.  Family  man, 
age  40.  Dedicated  journalist  who  covered 
all  beats  for  medium  sized  daily  and  later 
wrote  for  national  syndicate.  Became  suc¬ 
cessful  corporate  PR  manager,  but  aban¬ 
doned  PR  for  love  of  newspaper  business. 
Seek  long-term  relationship  with  daily  or 
weekly.  Any  Zone.  Excellent  references. 
Box  1431,  Editor  &  Publisher. 

YOUNG  WOMAN,  editor  large  award¬ 
winning  weekly,  seeks  reporter  post  with 
middle  size  or  metropolitan  daily.  Please 
give  full  information  in  your  letter.  Chal¬ 
lenging  post  with  fine  newspaper  preferred. 
Box  1439,  Editor  &  Publisher. 

SPORTS  EDITOR  of  small  daily  in  Zone  2, 3 
or  Ohio.  I  am  experienced,  hard-working 
and  imaginative.  Box  1438,  Editor  & 
Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelancer’s  Newsletter” 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  Dept. 
EP-1,  P.  0.  Box  128,  Rhinebeck,  N.Y. 
12572.  (914)  876-2713. 

WASHINGTON,  D.C.  STRINGER. 
ESTABLISHED  PRO. 

BOX  31,  COLLEGE  PARK,  MD.  20740. 

ALASKA  STRINGER 
an  established  protessional 
skilled  in  writing  and  photography 
BEAR:  Box  4-1301 
Anchorage,  Alaska  99509 
(907)  272-4063 


PHOTOJOURNAUSM 

CHIEF  PHOTOGRAPHER  with  8  years  ex¬ 
perience  seeks  a  new  challenge  on  a 
photo-oriented  newspaper.  Have  diverse 
experience  in  all  areas  of  newsphotog- 
raphy.  Also  background  in  commercial 
photography.  Resume,  portfolio  and  refer¬ 
ences  available.  Box  1324,  Editor  & 
Publisher. 

"MY  PHOTOS  ARE  STORIES  IN  THEM¬ 
SELVES.”  Photojournalist,  3  years  experi¬ 
ence  with  weekly  desires  position  with 
growing  daily.  Any  zone.  Portfolio  and  clip¬ 
pings  available.  Reply  to  Box  1448,  Editor 
&  Publisher. 

SELF-STARTER  and  award-winner  on 
medium  sized  daily  looking  for  new  chal¬ 
lenge.  Have  ideas  and  motivation.  Resume, 
with  photos  in  it,  upon  request.  Box  1441, 
Editor  &  Publisher. 


_ PRESSROOM _ 

OFFSET  PRESS  FOREMAN,  23  years  press 
experience.  Supervise  over  plate  and  cam¬ 
era  room.  Do. own  ordering  and  inventory. 
Member  of  IPGCU.  Resume  on  request. 
Box  1364,  Editor  &  Publisher. 

_ PRODUCTION _ 

OFFICE  MANAGER  on  weekly  paper  seeks 
similar  position  with  sma'I  suburban  daily. 
Ad  and  page  layout,  pasteup,  classified, 
photography,  typesetting.  Zone  9  or 
Hawaii.  Box  1352,  Editor  &  Publisher. 

PUBUC  RELATIONS 

24-YEAR-OLD  reporter-photographer,  ex¬ 
perienced  on  suburban  weeklies,  seeks  PR 
position.  Box  1378,  Editor  &  Publisher. 

ORAW  YOUR  OWN  CONCLUSIONS 
About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  uassified 
and  you’ll  get  the  picture! 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Publisher’s  ’’painful”  story 

John  Seigenthaler,  publisher  of  the 
Nashville  Tennessean,  says  he  has  been 
writing  for  his  paper  for  most  of  the  last 
28  years  and  that  his  story  of  Sunday, 
July  10,  was  the  most  difficult  he  has 
undertaken.  “This  is  a  story  about  my¬ 
self.  It  is  personal.  It  is  painful.”  We 
learn  that  two  weeks  previous  to  his 
story,  Seigenthaler  received  his  FBI 
files — or  some  of  them — from  Director 
Kelley.  In  those  files,  with  many  words 
deleted,  are  the  words,  “allegations  of 
Seigenthaler  having  illicit  relations  with 
young  girls.  .  .  .,”  from  a  report  (from 
an  unnamed  source)  of  the  Memphis 
FBI  to  FBI  director  Clarence  Kelley, 
May  6,  1976.  Before  May  13  last  year, 
Seigenthaler  says  he  did  not  suspect  the 
FBI  had  collected  discrediting  informa¬ 
tion  about  him.  But  on  that  date,  Homer 
Boynton,  an  FBI  official,  said  “Seigen¬ 
thaler  ...  is  not  entirely  pure,”  while 
visiting  the  Washington  offices  of  the 
New  York  Times.  Seigenthaler  said  he 
didn't  know  why  that  was  said.  He  ap¬ 
peared  before  a  Congressional  Commit¬ 
tee  May  20,  1976,  and  stated  that  if  he 
could  get  access  to  his  FBI  files  he  would 
publish  what  was  there.  On  May  5,  1976, 
Seigenthaler  had  separated  Jacque  Srou- 
ji,  a  part-time  copy  editor,  from  the  Ten¬ 
nessean  because  of  her  “special  relation¬ 
ship”  with  the  FBI.  When  Seigenthaler 
first  read  the  words  of  his  supposedly 
(and  he  says  untrue)  having  “illicit  rela¬ 
tions  with  young  girls,”  he  writes  that  he 
was  tempted  to  soften  the  blow  by  be¬ 
ginning;  “The  Federal  Bureau  of 
Investigation  says  I'm  a  dirty  old  man.” 
Seigenthaler  continues:  “But  it  isn't  a 
laughing  matter  to  me — although  I  am 
sure  that  some  of  my  friends — and  some 
who  are  not  my  friends — are  going  to 
chuckle  and  chortle  about  my  discomfi¬ 
ture  at  having  to  publish  such  a  thing 
about  myself.”  He  calls  the  year  before 
getting  his  files  very  “frustrating.”  Now 
he  says  he  hopes  President  Carter  re¬ 
places  Kelley  “very  soon”  with  some¬ 
one  who  understands  the  difference  “be¬ 
tween  legitimate  police  intelligence  and 
slander.”  And  his  wife  is  outraged  by 
what  was  in  Seigenthaler' s  FBI  files. 
“Outraged  at  the  FBI  and  not  at  me,  I  am 
happy  to  report,”  he  says.  Kelley  actu¬ 
ally  forwarded  him  78  pages  of 
documents — most  relating  to  an 
employment  investigation.  Kelley  has 
denied  a  request  to  meet  with  Seigen- 
36 


thaler,  who,  incidentally,  says  he'll 
nevertheless  send  Kelley  a  check  for 
$7.80,  “but  1  don't  like  to  pay.  The  qual¬ 
ity  of  the  ‘copying'  was  just  too  bad.” 

^ 

He’s  lucky:  his  house  saved 

Having  watched  refugees  from  Ger¬ 
many  to  Vietnam,  Wes  Gallagher,  who 
covered  the  European  front  in  World 
War  11  and  post-war  Germany  for  the 
Associated  FVess,  and  went  on  to  be¬ 
come  AP  president  and  general  manager, 
never  thought  he  would  be  a  refugee 
himself  “It  is  a  singlarly  unpleasant  ex¬ 
perience,”  wrote  Gallagher  in  a  bylined 
AP  account  of  the  July  27  fire  that  swept 
Santa  Barbara,  Calif.,  where  Gallagher 
lives  in  retirement.  When  the  fire  crept 
down  the  mountain,  about  midnight,  to¬ 
ward  the  Riviera  section  where  Gal¬ 
lagher  lives,  he  and  his  wife  decided  to 
abandon  their  house.  They  had  scooped 
up  clothes,  jewelry,  contents  of  medicine 
closets,  silverware.  As  they  reached  the 
downtown  area  and  the  Santa  Barbara 
News-Press  office,  Gallagher  said  they 
could  see  the  fire,  noting  that  the  winds 
died  in  the  early  morning  and  the  blaze 
was  brought  under  control.  “I  had  to 
walk  back  into  the  area  where  1  live  be¬ 
cause  of  blocked  roads.  I  found  my 
neighbor's  house,  50  feet  away,  burned 
to  the  ground,  but  mine  was  intact,”  Gal¬ 
lagher  observed.  The  threat  remained,  he 
said,  because  firefighting  crews  feared 
the  Santa  Ana  wind  could  come  again. 

*  9|C  * 

Another  author  has  blossomed  from 
among  the  Southern  California  Ad 
group.  Member  Lindy  Lindberg, 
Cresmer,  Woodward,  O'Mara  &  Orms- 
bee,  Inc.  executive  and  avid  golf  stroker, 
researched,  wrote  and  published  his  own 
new  64-page  book,  “Spot  System  of 
Chipping,”  backed  by  25  years  of  study. 
His  book  used  31  photos  and  drawings. 
This  first  book  devoted  entirely  to  chip¬ 
ping,  is  available  at  local  pro  shops,  or  by 
dropping  Lindy  a  line  at  P.O.  Box  1206, 
Glendale,  Calif.  91209.  .  .  .  Joe  Albrit¬ 
ton,  Texas  millionaire,  is  paying  an  esti¬ 
mated  $1.5  million  to  buy  a  Maine 
weekly,  the  York  County  Coast  Star, 
which  editor-publisher  Sandy  Brook 
bought  for  $30,000  19  years  ago,  and  he 
has  hired  Sen.  Muskie’s  son,  Steve,  as 
director  of  photography  and  graphics, 
according  to  columnists.  Gannett  colum¬ 
nist  Bill  Caldwell  says  that  one  of  the 
major  reasons  Allbritton  bought  the  Star 
was  to  possibly  give  “a  future  newspaper 
platform  and  job  to  his  friend  Sen.  Mus- 
kie  when  he  retires  to  Maine  and  his 
Kennebunk  home.”  The  response  from 
Muskie's  headquarters,  via  press  aide 
Bob  Rose:  “You've  got  to  be  kidding!” 

:|e  ♦ 

A  timely  warning  by  a  Long  Beach 
(Calif.)  Independent,  Press-Telegram 


Castillo  and  LaRue 

reporter  has  been  credited  with  saving  a 
police  officer  from  a  gunman's  bullets  in 
a  crowded  Long  Beach  park. 

Officer  Jose  Castillo,  arriving  at  the 
scene  moments  after  the  gunman  had 
wounded  a  bus  driver  and  fired  several 
more  shots  at  others,  started  toward  the 
injured  man,  not  noticing  the  gunman. 

Reporter  Larry  LaRue,  who  lives 
nearby  and  had  seen  the  driver  fall,  was 
trying  to  herd  a  large  group  of  children 
and  others  away  and  divert  traffic  from 
the  area.  Running  toward  Castillo,  he 
pointed  out  the  gunman  and  yelled,  “The 
guy's  got  a  gun.  Get  down!” 

Castillo  ducked  back  behind  his  police 
cruiser,  LaRue  sprang  out  of  the  line  of 
fire  behind  a  telephone  pole,  and  Castillo 
and  the  gunman  exchanged  shots.  Cas¬ 
tillo  wounded  the  gunman,  who  was 
booked  into  a  county  hospital  jail  ward 
on  charges  of  attempted  murder. 

Castillo  told  reporters  later  LaRue  had 
risked  his  life  to  save  him. 

“I  didn't  have  any  idea  anything  like 
this  was  going  to  happen  when  I  stopped 
my  car,”  Castillo  said.  “If  it  wasn't  for 
him  (LaRue)  I  probably  wouldn't  be  talk¬ 
ing  to  you — the  suspect  was  only  about 
40  feet  away  and  had  a  clear  shot  at  me. 

“I  thank  God  he  came  along.  He  took 
a  big  chance  running  up  like  that.” 

Both  the  bus  driver,  who  had  been 
waiting  at  a  bus  stop  bench  for  his  driv¬ 
ing  shift,  and  the  gunman,  were  recover¬ 
ing. 

Investigators  said  they  could  deter¬ 
mine  no  motive  for  the  shooting,  adding, 
“He  just  flipped  out.” 

LaRue  is  the  son  of  Long  Beach  police 
Capt.  Al  LaRue. 

Stakes  joins  station 

Richard  S.  Stakes,  who  resigned  last 
December  as  president  of  Washington 
(D.C.)  Star,  has  joined  Spartan  Radio¬ 
casting  Co.,  Spartanburg,  S.C.  as  execu¬ 
tive  vicepresident. 
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"WHEN  WE  CONVERTED  ^ 
WE  GOT  WHAT  WE  /% 
HAD  TO  HAVE... 

N  A  TOTAL  Mf 
4  SYSTEM,  TOTAL  m 
J  SERVICE  AND 
0  TOTAL  SUPPLY"  4  i 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  goifig  to  be  a 
mammoth  job.  We  had  to  have  ijanfieone  that 

:rain  our 


could  quickly  set  up  a  platerooi 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it — vyfhat  a  reliefl' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800  325-3310 


Our  stock  in  the  future 


It  won't  be  long  before  Connie  Vickery  and  Rick  Connie  will  attend  Northern  Kentucky 

Spangler  are  out  earning  a  living.  And  they  both  University  next  fall  on  a  renewable  tuition 

want  to  take  a  crack  at  newspaper  work.  scholarship  granted  by  the  University.  Rick 

will  go  to  the  five-week  Blair  Summer  School 

So  The  Cincinnati  Post  is  boosting  their  young  for  Journalism  on  a  matching  grant  from 

careers  along  with  two  separate  scholarships.  The  Post  and  Scripps-Howard  Foundation, 

which  they  won  this  spring  in  The  Post's  high 

school  journalism  contest.  We  think  our  future  depends  on  their  future. 


For  information  about  The  Post's  high  school  journalism  awards,  write  the 
Promotion  Department,  The  Post,  800  Broadway,  Cincinnati,  Ohio  45202. 


The  Cincinnati  Post 

Cincinnati's  largest  daily  newspaper 


